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Not getting the satisfaction you want from your AdWords account? Want to make more money by
spending less?

Google AdWords has made many businesses successful by providing them with a great deal of highly
targeted traffic for as little as 5 cents! Yet many webmasters and advertisers are incompetent when it
comes to using AdWords efficiently. After $100 in losses and having many failed campaigns, | have
learned how to solve many of these setbacks, so | have put together a list of the 4 steps required to
come out on top.

1. Design

Decide how the layout of your ad will present itself. Next consider what you want to be included in the
title and what facts or catch phrases you want your visitor to know before they decide to spend your
money by clicking on your advertisement. Don't be a fool and get your ad disabled, please be sure to
follow all of Google's rules and regulations on there editorial guidelines page.

Many computer owners are just learning how to purchase using the miracle of the internet and even
more people do not understand that when they click on those Google ad's they are spending
someone's money just by clicking on it. They also don't understand that most of the pages that they
are going to be clicking on are product pages trying to sell them something. Many aren't even
interested in spending any money no matter how convincing your sales pitch can be. Though, this
depends on what they are searching for. To avoid this simply yet destructive problem merely put the
price of your product directly into your ad.

2. Brainstorm

This is where my downfall began, | selected few keywords and in turn received little traffic, and the
traffic | did receive was very expensive! To avoid this start off by taking the position of your possible
customer. If you were searching for the product that you sell, what would you, as a customer search
for? Do that now and make a list of as many search phrases and keywords you can think of. Don't be
afraid to use Google's keyword tool, though | found that this isn't too helpful.


http://www.natural-aging.com
http://www.natural-aging.com

4 Steps to a Successful AdWords Campaign

After you squeezed out as many words you can, glance over them and determine what words and
phrases can be combined to form a new one. Simply come up with as many words as possible, once
you get started its easy and you should come out with around 250 keywords. Review this list and
delete some of the keywords that are "out there" and wouldn't produce targeted traffic.

3. Optimize

Never waste your money using Google's suggested cost per click; it is 10 times higher than necessary.
Many advertisers do not understand that there click through rate effects there position to the same
degree with how much they pay per click. To make this easier to understand here is an example: if you
pay 5 cents per click for the phrase "shopping cart" and your competition pays 10 cents and has a click
through rate of .5%, to surpass this person in position you need to double your click through rate to

anything above 1% yet you are still paying half of what he is! For keywords that are less targeted to
your product or purpose Yyet still effective | suggest pricing them to nearly half that of highly targeted
keywords for a rule of thumb.

Now that all your keywords and pricing is in place, set your daily budget lower than you plan on
spending per day for now, this way incase it's a failure you don't lose that much. Let your campaign run
for a few days, but before you do make sure you set up conversion tracking. Watch what keywords
perform well and convert to conversions, and delete the ones that cost you nothing but money. If at first
you don't succeed try try again.

4. Experiment

As you watch the performance of your keywords and Ad groups you should continue to try new things.
Change one word in your ad and compare the results to previous, trust me one word can and will make
the difference; whether positive or negative that is for you to discover! If you are having trouble finding
an ad that gets enough clicks to avoid being disabled brainstorm again and create as many ads as
possible, even if they are terrible they will give you new ideas. Pick your favorite three and create a
new ad group while comparing the results to your other ad groups.

If you do not find success after following all of these steps, what you're doing isn't wrong it's what
you're trying to sell. To determine if your product is assured to fail ask your self this question: is this
product helping someone or is it just another great idea? Chances are if it's a great idea people aren't
searching for it, or in desperate need of it.

Continue to track and modify your keywords and Ad groups while watching your sales and popularity
excel!

Finding Keywords — For Adwords Publishers

By Andrew Hansen

If you advertise with adwords you have probably realised that with recent changes to their system, the
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crowd at google have made it very difficult to maintain a profitable adwords campaign. This applies to
those promoting other peoples products or their own.

The way | used to create a keyword list for my campaigns was to use the adwords sandbox to enter a
bunch of keywords that were relevant to my market and just add whatever words it spat out at me.

It took me a while but | realized eventually that this wasn't the best way to go about it. Many of my
keywords would become inactive and the ones that remained were ranked 17.2 and not seeing a lot of
action at all.

It annoyed me because as you probably know, on the adwords traffic estimate screen you always
seem to get a number of clicks that excites you but when you actually put up the campaign the results
you see are much different. Also | was always limited by the number of related keywords | could think
up in my own head. | knew about the power of "backdoor' keywords but couldn't think up enough of
them up to create a profitable campaign!

The point it changed is when | found a piece of software that could | could use to see the bid results for
large numbers of keywords at once so | could tell immediately which keywords were going to be the
most profitable to use in my campaigns and which ones | shouldn't bother with.

Not only that but this same piece of software will actually find for me the backdoor keywords that are
generally less competitive and super valuable for an adwords advertiser.

With this software | first find a market and a product | want to promote then find a website about this
product... | then insert this URL into the software and it will scan all the words on the page and use
certain technologies to tell me all other keywords related to that keyword that | would never have
thought of!

The result? More keywords, more backdoor and hence more profitable keywords and a lower cost,
potentially higher conversion ad campaign!

The software is called Brainstorm Generator and can be seen via the link in this biography box. I highly
recommend it as it is a very powerful tool.

By Andrew Hansen

Andrew Hansen is the apprentice to an online marketing guru and has learnt in just a few months how
to make a full time income from his online ventures. He endorses

as the easiest way to find highly profitable niche markets and explode your online profits.
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