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With all of the changes to the search engines these days, you can drive yourself crazy trying to get
your site submitted. Unless you are willing to commit yourself to doing it full time, or you are a search
engine expert, you won't rank at the top of the engines. However, this doesn't mean that you should
neglect this important means of getting traffic to your site.

Unlike most of the methods for promoting your business, which came from the offline world, this
method is different. It's unique, and it is changing and growing at a rapid pace. By at least informing
yourself of the basics, you can make this a more effective method for driving traffic to your site.

Below are seven tips you can implement to get started:

1. Understand the Relationships of the Various Search Engines. Before you can know where to submit,
you need to understand how all of the various search engines are related so that you don't duplicate
your work, or worse, get banned from submission.

Now, mind you, I am no search engine expert. However, I have been watching closely what is
happening, and here is what I have seen so far:

Recently, Yahoo, a directory, acquired All the Web, Altavista, Inktomi and Overture. Yahoo is no longer
going to be using search results from Google as its backend.

Although it remains to be seen what role All The Web and Altavista will play, Inktomi will only provide
limited offerings in Yahoo because Yahoo announced that Inktomi's paid inclusions would not be
included in its results.

Overture, the number one pay per click search engine, provides paid results to 80 per cent of the major
search engines and will continue to do so. It will also be providing backend results to Yahoo. Overture
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provides results to major sites like HotBot and MSN.

Yahoo is adding its own search engine and will continue to offer its paid directory at $299 a year.

Currently, MSN and Yahoo, the number two and number one sites respectively on Alexa, are battling
for supremacy. Bill Gates is also working on a new model for his search engine, but it remains to be
seen what that will be.

Eventhough Google will no longer be providing backend results to Yahoo, Google is still a major
player. It is also the number one search engine in the world. Google gets some of its results from the
Open Directory Project, a volunteer effort to create a directory of the best sites on the Internet.

Looksmart is still out there, but it appears to have changed its model to a pay per click. You can get
started for free, but you'll have to pay for each click. (NOTE: I found this site hard to navigate to answer

the most simple questions. Maybe that's why it's the least relevant of the options available.)

Finally, you have Alexa, which is in a class all its own. You definitely want to get your site submitted
here because it's a great way to find out who is linking to you, where you rank, and other statistics
about your site. Back end results for Alexa are provided by Google.

The easiest way to track your site using Alexa, is to download a copy of the toolbar. You can get it
here:

2. Prepare Your Site for Submission. Now that you know where to submit your site, you want to
prepare your site so that it gets accepted.

The best tool to help you is Good Keywords:

This free utility will let you

search for the best keywords to use on your site.

Key words, however, are only part of the equation.

You will also want to create a good title and description. Take your time when you create these. You
want each to be key word rich, and the right length.

Once you've written your title, keywords, and description, then all you need to do is to create the
metatags for your web site. You'll find all the tools you need at Evrsoft −

,

including a link popularity checker, submission to over 100 search engines, search engine analyzer,
and a metatag generator.
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Once you have used the metatag generator to create your metatags, then all you have to do is paste it
into the header of your web page.

You will want to check your metatags first to make sure they aren't too long and are search engine
friendly. You'll find a metatag analyzer here:

This one is stricter than the one I use, but it works very well.

Let me emphasize here that this step is absolutely crucial to getting your site accepted. You would be
amazed at how many professionally done web sites skip this step.

3. Submit Your Site. Now that you have your site ready, you want to start submitting. You will use your
title, keywords, and description again here.

Here is your submission list:

Free

Alexa −

Google −

Open Directory

Project −

Fast Submit −

− Submission to 100 of the top search engines.

(Caution here: some of these sites may ignore or ban you if you are a business site).

Paid

Google Ad Words −

− Pay

Per Click Inktomi −

− Yearly Fee Per Url

LookSmart −

−
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Pay Per Click Overture −

− Pay Per Click

4. Check to make sure you are listed. After about a month, you want to go back and make sure that
your site is listed in the appropriate search engine. The way to do this is to go to the search engine and
type in your domain name. You don't have to include the

to do this.

If you are not listed, then go to the next step.

5. Resubmit if Necessary. If your site is not in the search engine you have selected to search, then
resubmit your information for inclusion. It's important to remember that unless you are using paid
inclusions, it is up to the discretion of the search engine whether or not your site is listed.

Your chances of success will increase if you include some quality content on your site that is dense in
your key words. You also want to have as many quality links as possible. You can build your links by
contacting other webmasters who have sites that complement yours.

6. Reevaluate. If your search engine strategy isn't working, it's time for a change. However, you need
to consider that submitting to the search engines is a very long term strategy, and it isn't something
that will occur over night. Only if you are using pay per clicks can you see an increase in traffic almost
immediately.

For your free inclusions, you just want to make sure that you are included. Quality content and quality
links can help here in raising your rankings.

For paid inclusions, you want to make sure that you are getting the click thrus you need. Unlike free
inclusions, you should see results immediately. If you aren't getting enough traffic, consider changing
your key words. Good Keywords will help you here.

7. Stay Informed.

If you want to continue to use this strategy in your business, then you need to stay abreast of industry
happenings because things change so quickly.

The best place to get information on this constantly changing industry is here:

They offer three different newsletters to cover the industry. At a minimum you should be reading the

daily newsletter.

Althought is is only one of the many strategies I use to promote my business, it can be very effective
when done correctly. Take your time, be patient, and learn what you need to do before you use this
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strategy. It will become an effective tool in your marketing arsenal.

Jinger Jarrett is a former newspaper reporter and military journalist who currently spends her time
writing, marketing, and consulting. You can get her free ebook/ecourse, "How to REALLY Start Your
Business in 30 Days" free here:

Dealing With Search Engine Stress In A Home−Based Business

By Kirk Bannerman

As a member of several search engine optimization forums, I have recently noticed (especially since
Yahoo recently decided to try their hand at competing with Google) that the stress level of many
webmasters has gone way up. This applies not only to webmasters involved in Internet−based home
businesses, but to webmasters in general.

Additionally, it seems that many people that are in the business of search engine optimization (SEO)
are, with good reason, going completely bonkers. As Google came on the scene in 1998 and quickly
dominated the search business, website optimization became largely a game of shooting at a single
target, namely, pleasing Google...for all intents and purposes, Google became the "800 pound gorilla"
of the search engine business.

Since the advent of search engines (particularly Google) spawned the whole SEO business, I guess its
only fair that the search engine industry can once again turn the SEO business on its ear, and it seems
now to be sort of a cat and mouse (not desktop) relationship that can get really interesting as we move
forward.

Not only are there now several viable players (most notably Google, Yahoo, Microsoft and Ask
Jeeves) in the search engine business, but they are all adopting different and frequently changing
algorithms for determining the ranking positions for websites. The current game is that webmasters
are trying to figure out how the various search engines perform the rankings and, on the flip side, the
search engines are striving to be unpredictable to those webmasters and SEO firms.

For those people using websites to promote home−based businesses, it can be stressful constantly
trying to determine "what the search engines want" and agonizing over every downward fluctuation in
rankings that their website may experience.

Looking forward in time, I think we can expect that rankings will fluctuate frequently and will not be at
all consistent from one search engine to another. It will be quite common that for a particular search
term a website might suffer a drop in position ranking for search engine "A" and an increase position
ranking for search engine "B" at essentially the same point in time.

Rather than stressing out over every position ranking "wiggle", a better approach might be to just
focus on "what do visitors to my site want?". The search engines are striving to give their users a
quality (relevant) search experience and if you are focused in giving visitors to your website what they
are looking for, these paths will meet somewhere down the road.
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You can save yourself alot of consternation by focusing upon the needs of the website visitors you are
seeking to attract, rather than chasing the frequently changing ranking algorithms of several search
engines. Focus on a single target instead of chasing several moving targets at the same time.

This article pertains to natural searches only, as paid search engine advertising is a completely

different situation.

Kirk Bannerman operates a successful home based business and resides in California. For more
details, visit his website at
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