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A Marketing Conundrum

By Henry Ramsey

Ignoring the problem or getting bent out of shape over it isn't going to make it go away. I am

referring to the sad state of affairs of modern day popular culture and just how far from authenticity we
have sunk in our search for meaning in life. Much of the world is entering what is being called the
'Bread and Circuses' phase of declining empire. A phase preoccupied with credit binging, fiat money
and spectacle. The Romans went through a similar period of decay, Nero fiddling while Rome burned.

Then as now, there are many narrowly focused people out there in the world with money to spend who
only want to be entertained. They care not a hoot for dignity, synergy or edified social discourse.
Reading, the News Hour, National Public Radio, debates...how boring. Glamour, glitter and action,
that's where it's at. Seeking diversion in fun and games is a sign of the times, and noble or not, the
astute marketer can realize that there is a lot of money to be made catering to the praetorian.

In order to be successful online, as offline, when selling either a product or a service, there must exist a
market for what you are selling. By targeting the multi−billion dollar, global, entertainment market, a
nobody's fool Internet marketer can focus on one of the largest and still exponentially growing markets
available, second only to the porn industry. This market is packed full of people who are searching for
new and exciting products having anything to do with gambling, sports, celebrity, lotteries, glitz, gossip,
or any combination thereof.

The conundrum, or perhaps we should call it hypocrisy, is that many of us pretend to righteousness
when it comes to say selling seedy sex online, but have no qualms about taking peoples money for any
other imaginable swindle as long as it isn't jailie. The fact is, people are going to attempt to fill the void
in their lives by throwing money away whether we, as astute observers, are there or not to relieve them
of some of it. When gambling was illegal, it didn't cure people from the desire to beat the odds despite
common sense and logic, it only drove the passion underground, and enriched and fostered a nasty
criminal element to cater to them. At least now, as with lotteries, it is a taxation on idiocy, and we are
no longer our brothers keepers.

There is no reason I can think of not to put that money to better use, and I can only do that if it is in my
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pocket. Foolish people with too much freedom and too little self control or respect for themselves, are
aggressively bent on seeking their vicarious thrills, so who am I to deny them. Standing on a soapbox
extolling the virtues of thrift and husbandry will only earn me derision and ridicule. Since I am in the
upscale marketing business, there is one mantra that I will adhere to in taking on these `products' and
that is to provide variety, selection and quality to the customer.

When all is said and done, catering to human foibles in this manner may actually be more honest and
sincere than the present day cons and swindles of corporations, wall street or mainstream politics. In
this regard then, it is incumbent upon me to find the most professional and legitimate programs
available to offer my customers since my reputation and business ethics are at stake; long term
credibility and viability being paramount.

Gambling and celebrity worship were traditionally the purview of the sharkskin suit and gold chain set,
but with the advent of the Internet, anyone can enter the game. But this enterprise as with any other, to

be ultimately successful must provide a needed service honestly and with integrity. The business
model has to be approached and structured to be open and above board to both the people providing
the service and those partaking of it. There is a lot of money to be made from a world lost to the grace
of higher pursuits...but there is no denying the mad pursuit of happiness. To this end, I am offering a
vehicle that offers professionalism and savvy in profiting from this phenomena. Join with me by visiting
advanced−web−profits.blogspot.com. There is lots of room for all of us to participate in redistributing this
wealth. I decidedly frown on purveyors who exploit others for personal gain, however, if our prospective
customers wish to exploit themselves, that is a matter of their own concern.

Henry Ramsey is a writer and renewable energy systems specialist who rides an electric bicycle and is
now involved in New Paradigm Internet Marketing at

www.MyEbikes.com

or at

www.HappyThoughtLifestyles.com
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Never be lied to again!
The techniques you are about to acquire are based on hypnotic understanding of the human
sub−conscious. You will be amazed at how accurate this information is. It takes most people some
thought and practice to get really good at detecting lying, but if you try it you will discover that you now
have an invaluable asset in knowing the truth every time.
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Here's how it works Say a woman suspects that her husband was not out with the boys at the bowling
alley. Here's what she would say to detect a lie. "how was bowling?" Husband -"great we played 15
games and I won half of them." W− Great honey! I heard on the radio that the fire department had to
come to the bowling alley for a kitchen fire was it smokey in there?" NOW that is a plausible possibility
but if the husband was not there he will not know how to answer. The wife has given him a
conundrum−−that is a question that can bite both ways. If he was really at the bowling alley he will
instantly answer something like "what are you talking about? There was no fire" But if he was NOT at
the alley he will PAUSE a few moments while he considers his answer. He does not know if there was
a fire. He has No details. He MAY lie about that too but the key is that he will PAUSE while he
desperately tries to sort out an answer.
Let's try another example shall we? Boss−−"Wilkins did you finish the Tucker account?" Wilkins "Sure
thing boss." Boss− Did you change those numbers that were marked on page 22?" If he hesitates he is
probably lying. If he says "sure thing boss", but there was no change to page 22 then he is lying.
STEPS to Lie Detection
1.Present a plausible conundrum
2.Watch for undue hesitation or agreement with the conundrum

Liars always hesitate. They are trying to discern the right way to go.
Also most lies are rather vague and lacking in detail. Pressing for details will always make a liar
squirm.
Questioning may cause non−liars to become defensive (you are doubting them) please be sure you
understand the reaction you get, defensive is OK vague is not.

John M. Satterfield is a certified hypnotherapist and the marketing director for a small chain of nursing
homes in North Central Arkansas. He is married and lives in a home in the woods with his wife and his
"little blond psychiatrist" the cocker Spaniel Sir Lancelot His web site is www.Hypnosisucanuse.com
You can sign up for his free ezine called Hypnosis You Can Use at
hypnosisucanuse@getresponse.com

John Satterfield is a certified hypnotherapist.He has over 20 years ao sales and marketing
experience.He provides valuable and usable hypnotic techniques to his readers.John lives in Mountain
View Arkansas where he enjoys being married, trout fishing na conversing with the best dog in the
world Sir Lancelot C. Spaniel
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