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Oftentimes, when the words "public" and "relations" are thrown
together in a sentence, a light bulb goes off in the head
shining, "Advertising”. However, using advertising and public
relations as synonyms is a long shot. So what's the big
difference?

One of the most crucial differences between public relations and
advertising is that PR is free. That's right, none of your hard
earned cash is going to be thrown down to promote your business.

For example, if you run an advertisement in your local
newspaper, they charge you for the space you use as well as for
the time frame that the ad is run. But if that same newspaper
decides that your business or product is article worthy, you are
getting great publicity with no out of pocket costs.

While it's great to get free recognition if someone writes an
article about your product, the downfall is that you have no
content control. In other words, the journalist that takes on the
task is going to have all the say in the length, word choice, and
format of what is being said about you and your business.
Advertising, on the other hand, makes you the boss as long as
you've got the cash flow for it.

Along with the benefit of knowing exactly what your ad is going
to say, you also have the option of running the ad campaign over
and over again if you're getting good results. The media will
most likely only run your story once, unless you give them new
topics, or an interesting new way of looking at the old ones.
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That's not to say that there aren't great benefits that come with
public relations, too. How many times have you looked at an ad in
a magazine or on a billboard and been beyond skeptical in terms
of the product's reliability? When you read an article or blurb
about it in a printed media source, though, you are usually more
inclined to think that the product is trustworthy.

Sending off a great press release has a lot of advantages that
you might not have taken into consideration before. Let's say

that your small business is sponsoring a local charity event. It
would probably sound awfully snobbish of you to run an ad

promoting your own selflessness, but if some other media source
decided to talk you up, that would be okay, right?

One important thing to remember is that no one is going to cover
your story if it's not interesting to the editor that goes over

it. First you have to grab their attention, and hope that the

editor or journalist will want to give your business some

recognition. You also have to wonder if the audience that sees

the coverage will be captivated enough to remember your name when
looking for products in your specific market. When you pay for an
advertisement, the only audience you have to target is your
prospects.

There are great benefits in both the worlds of advertising and

public relations. Depending on your budget and your needs, you

can figure out a combination that will suit you best
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There are two big misconceptions that a fair amount of business

professionals hold about the media and their attitude towards

those in the public relations field.

The first misconception is that the media despises anyone in
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public relations. Some people tend to think that journalists or
other news writers prefer to dig up all their stories from
scratch, and not get ideas from outside sources.

The second and opposite misconception about the media is that
they are lazy, and simply print press releases sent out by PR
groups word for word. It is thought sometimes that the media runs
stories or news about a particular company in hopes of getting
more advertising dollars in the future.

In actuality, the media recognizes public relations simply as a
part of their field. Many times, public relations efforts bring
about many interesting opportunities and stories for media folk,
and the media does not avoid using nor actively seek out public
relations material.

There are a few things that you can keep in mind when putting
together material for release to the media. The number one most
important thing is that the job of an editor is to find

interesting and pertinent material for their audience.

Think about it this way: you write an ad and decide to place the

ad in a few national newspapers and magazines. Your main interest
is that the ad is catchy and convincing to the readers of those
publications. You are not concerned that the magazine or
newspaper editors will like the ad, because it's not up to them—-
you paid for the placement. But, when submitting material for

public relations purposes you have to keep in mind that the

material has to suit both the editor and the reader.

If the editor finds your work acceptable for both the publication
and the intended audience, you are well on your way towards a
great public relations relationship with the media.

So, the media are not much different from anyone else that you
might find out and about in the working world—— they are just

doing their job and trying to get material together. Keep their
needs, the reader's needs, and you needs in mind, and your PR
skills will be top notch.

Ana Ventura specializes in helping businesses, organizations, andindividuals get media coverage.
She is a PR expert at DrNunley'shttp://FullServicePR.com , a site specializing in affordablepublicity
services. Reach Ana at mailto:ana@fullservicepr.com or801-328-9006.



Advertising Versus Public Relations——

This Free E-Book has been brought to you by Natural-Aging.com.

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalanceg
Impair Healthy Healing In People Over The Age Of 30!



http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

