
This Free E−Book is brought to you by Natural−Aging.com.

 100% Effective Natural Hormone Treatment
 Menopause, Andropause And Other Hormone Imbalances

Impair Healthy Healing In People Over The Age Of 30!

Avoiding the Delete Button − How To Make Your Email Campaign Pay Off

By Diane Hughes

Avoiding the Delete Button − How To Make Your Email Campaign Pay Off by Diane Hughes

Have you noticed? It's becoming harder and harder to get a good
response out of email campaigns. Why? The more popular an advertising
method becomes, the more overused it gets. When that happens,
customers develop an "immunity". They are so overwhelmed by the
dozens, or even hundreds, of emails that pop into their inboxes that
they simply hit the delete button without even giving it a second
thought.

So how do we, as Internet marketers, battle their complacency? There
are several ways that have been proven to increase customer response.

I'll assume that you already have a customer−focused,
sales−oriented Web site; and that your offer is a solid one that shows value.

1. Use Short, Concise Subject Lines − While personalization has been
shown to increase response rate, there are several things that have
been proven to decrease it. Long subject lines are one. Try to keep
yours at 40 characters or under. Why? Many email programs cut off
longer subject lines. Also, avoid "hyp−ish" subjects. The more
personal you are, the better. Exclamation points, the word "free" and
other trigger words such as "boost" and "skyrocket" are a sure ticket
to the delete file.

2. K.I.S.S. − Remember this acronym? Keep It Simple Stupid. It
applies to emails, too. Don't piddle around. Get your benefits in
front of the reader immediately. Likewise, it is important to note
that shorter emails have proven to out perform longer ones. It is
doubtful that you'll actually sell anyone from your email ad −
rather, aim to pique the reader's interest, and get him/her to
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click to your site.

3. Timing Is Everything − Didn't think that mattered? Oh! It
does! The day of the week, and the time of the day all play a significant
role in how effective your campaign is. For example: almost everyone
is in a rush in the morning hours. This gives a greater chance that
they will delete any email they do not absolutely have to read. Take
note of your target customer's typical schedule, and send your
emails during their "off times".

4. Give A Deadline − One simple instruction to act before a certain
date can make or break your success. Don't neglect this vital

element!

5. Consider HTML − These days, most email programs are HTML
compatible. In fact, over 90% of customers can receive HTML emails.
Color − whether in print or on the Web − always increases readability
(if done tastefully). Consider having your email converted to HTML to
make it stand out in the sea of plain text messages.

6. Give It A Break − Rather than writing long paragraphs (even a 3
sentence paragraph formatted at 65 characters per line looks long),
write in short 1 or 2 sentence blips. This is easier on the eyes of
the reader, and doesn't take nearly as long to digest.

The competition for your customer's attention is growing greater
by the day. Refining your email campaign can help you avoid the delete
button, and reap greater profits.

Diane Hughes is an accomplished internet entrepreneur andeditor of the popular ProBizTips
Newsletter. Subscribe toher newsletter for more tips, tricks, and secrets of the trade −− plus get
HUNDREDS of eBooks, software and tools just for subscribing! http://viralmarketzone.com/diane
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It absolutely amazes me how many people over−react to
receiving e−mail SPAM.

What is this obsession...this preoccupation with SPAM?
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Where are our priorities?

When it comes to SPAM, many of us are ready to support the severest anti−SPAM legislation. Yes, we
want to lock up all the spammers and throw away the key! Haven't we learned by now that inviting the
government to get involved with anything is a recipe for disaster?

I personally receive a couple hundred e−mails every single day. Approximately half of that is SPAM.
Want to know how I deal with the problem? I hit the "delete" button and just like that, no more SPAM!

And since I have high−speed cable access, it literally only
takes me a few minutes to make a hundred uninvited SPAM
guests disappear. No problem!

I don't let SPAM annoy me or upset me. And I certainly don't
let it ruin my day.

When you let SPAM annoy or upset you, all you're doing is
letting the spammers win. However, when you use the delete button, you win! You've got the power to
delete. Why not use it?

What's so hard about doing that? It's certainly a lot easier
on your emotional well−being than getting upset over the
situation.

Simply view SPAM as one of those minor annoyances of every day life−−like reality television shows,
and learn to treat it as such!

Dean Phillips is an Internet marketing expert, writer, publisher and entrepreneur. Questions?
Comments? Dean can be reached at mailto: dean@lets−make−money.netVisit his website at:
http://www.lets−make−money.net
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