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As you know, | am continually on the look out for innovative marketing ideas that bring a high return on
investment. This one is truly creative! Thanks to Roosevelt Best of UK-based Naturally First and
Astrology First for sharing his ingenuity - and his results - with us.

KARON: Hello Roosevelt. Thank you for taking the time to give us some details about this unusual
(and highly effective) marketing idea.

ROOSEVELT: Good afternoon, Karon. Certainly - always a pleasure.
KARON: Tell me about what you're doing, and how this "package" works.

ROOSEVELT: Oh yes. It began approximately four years back. | was approached by "Woman's Own"
[a British magazine]. They inquired as to whether | would be willing to make a free offer to their
readers. It sounded like an idea with potential so | devised a way to make it worth my while! The layout
was to be a full-page, editorial style reader offer. After a little negotiation, it was agreed that the
magazine would use the first 1/4 of the ad space to promote the free offer, and | would use the
remaining 3/4 for up selling items.

KARON: So, the magazine would give you a full page of advertising space free if you would provide
something free to their readers. And you received 3/4 of the spread to offer paid, up sell items as well,
right?

ROOSEVELT: Yes, exactly.

KARON: Did it work?
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ROOSEVELT: Yes, it did. The response was excellent. However, | had some tweaking to do to make
the up sell offer more appealing.

KARON: What was the free offer? Was it an expensive item?

ROOSEVELT: The free offer was a one-week's supply of a natural energy vitamin supplement | sold
on one of my sites at http://www.naturallyfirst.com. It was valued at around £6.95 (approximately
$10.50US.)

KARON: Ahhh! So as long as the free offer holds value to the reader, it need not be extremely
expensive? That's good to know. Now, how did you tweak the offer to perform better for you?

ROOSEVELT: | decided to change two aspects of the offer. | added several up sell items, and |
narrowed the gap between the free offer and the first product offer. So, for example, the week's supply
of vitamins was free, the first product up sell was just a few pounds more, the second product was just
a few pounds above that, and the last offer was a "bundle" with a substantial discount off the cost of all
products.

KARON: So rather like what the mobile phone companies do, right? They always tell you "You can add
voicemail for only $1.00 more, and you can add caller ID for just $2.50 more" and so on?

ROOSEVELT: Quite right!

KARON: Now you are using this method and approaching other publications, aren't you? How do you
get your offer to the right people?

ROOSEVELT: Yes, | do approach others with the offer and it works well. | generally contact the
magazine or newspaper's Promotions Manager with a free offer. (Normally, they simply love the word
free so it gets their attention.) | suggest that the publication could have the first quarter of the ad to talk
about the free offer. The rest of the copy and space will be taken up with my images and up sell copy.
To expedite the process and make sure that the offer and information will sell well, | provide the
publication with my own copy and images. (Obviously, the copy is the critical element.) | also insist on
seeing a proof before publication.

| suggest they include a "splash” on the cover announcing the free reader offer, and include it in the
table of contents along with the page number. Keep in mind that the offer should appear to be an
editorial, not an advertisement.

KARON: Sounds wonderful! Can you give us some data on the results you've achieved?

ROOSEVELT: Certainly. On a fairly recent offer | included in New Woman [British magazine with a
circulation between 370,000-400,000] | used a free report from my Astrology First site at
http://www.astrology—first.com. The free profile was valued at £5.95 (approx. $9.50US). The free offers
returned totaled around 9,500, and the up sells totaled about 5,200. You can view a sample offer
(which Karon wrote the copy for, by the way) by clicking this link:
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http://www.ktamarketing.com/images/NewWomanPDF.pdf

KARON: How fantastic! That is over a 50% return. How wonderful for you! (And thank you for the
mention .)

ROOSEVELT: Yes, quite! And this return is typical. Most offers - whether for Naturally First products
or Astrology First products - pull equally well.

KARON: So with the investment of some time to prepare an offer and contact newspapers or
magazines, and a little creative work to develop strong copy that presents your offer well, you can
receive a free, full-page advertisement in major publications.

Very innovative, Roosevelt! | thank you so much for sharing this technique with us.

ROOSEVELT: You are most welcome, Karon. All the best! Goodbye from rainy London : )
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Probably you presume that | will write about eZine ads.
No | wont.

Even though they are effective and inexpensive, they will
come only after you successfuly accomplish the most
important ad in Internet Business — your own Web page.

What? You consider Web site as a product not as an ad.
Well, in business Web page is an ad.

These days if you are in any kind of business, not having
your own Web page is like not being in business at all.

Look at any television or print ad and you'll see the URL
included at the bottom. Why? I'll tell you why.

Having your own Web page is an amazingly simple and
effective way for advertising with possibility of reaching
thousands of people, if done well. But the best part is
that it's amazingly inexpensive.

For a couple of bucks you can have something nearly as
valuable as a magazine spread. Instead of buying an
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extremly expensive full-page ad in major magazine, you
can instead buy a low—-cost classified ad in the same
publication, wich lists URL of your Web site.

Your classified ad becomes "ad for your ad". But while the
classified is just a few tiny words, it points to your full
color, electronic, dazzling Web page wich, if done well,
can sell better than anything.

Furthermore, your Web page do a lot of things that print
ad cannot. Your Web page can display moving pictures,
animation, sound - all focused on delivering your best
sales message.

And the best thing, a Web page is interactive. It actively
engages the mind and imagination of your prospect. They can
be informed, entertained and best of all — sold!

Literally millions of people are on the Web every day and
not having your own site is immature if you are in business.

It's not just for sellers necessary to have a Web page. For
all of you just seeking to build your MLM downlines, or
recruiting referrals in your programs, a Web page is heaven
sent.

Your own Web page is a best place to convince people why
they need to join your MLM or affiliate program. Use your
imagination, tell them about great advantages your program
have, offer them something for free if they join under you.
Entice, excite, energize your prospect into signing up with
you. Anything you can imagine that could help building your
downline can be successfuly presented on your Web page.

Possibilities of your own Web page are endless and space
doesn't allow me to go further in describing it. My

intention was just to underline importance of having your
own Web page.

So, if you are in business, give yourself a favor by
building your own Web page.

© Bilal Babic
Want a Simple Explanation of How to Make Money Online?
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GRAB your FREE (Retail Value: $39) copy of the Ebook:
Complete guide to using the Internet to profit NOW!
http://resell-ebooks.reallyrules.com

Bilal Babic is an independent Internet marketer and designer since
1998.www.resell-ebooks.reallyrules.comwww.free—-marketing—ebooks.tkwww.make—money-internet.tk
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