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Brochures have held an important place in marketing plans for longer than most of us can remember.
There is no doubt that they have the ability to generate sales and increase revenues. Why then do so
many of them fail?

There are several aspects of copywriting for brochures that amateur writers don't consider. It's those
things that make or break the success of your efforts.

For the sake of generalization, let's think about creating a six—panel brochure. (Also called a tri-fold
brochure among other things.) This is created from an 8.5" x 11" sheet of paper that is then folded
twice. There are three panels on the front and three on the backside of the original sheet.

The Cover

As if it wasn't obvious, the cover is the most important panel in your brochure. Both the images and
words need to grab the reader's attention and pull him or her in. It has to be compelling enough to (a)
strike an emotional chord, (b) make the customer want to pick up the brochure, and (c) make the
reader want to know what's inside.

So, why then do so many people simply put their company name and a picture of their building (or
something equally as boring) on this — the most important of all panels?

| generally leave the writing of the cover as the last element in my brochure—writing project. Once I've
finished the rest of the copy, | read back over it at a leisurely pace. Then | stop to think. If | were asked
to summarize the information in this brochure in 10 seconds, what would | say? If | had to name the
single biggest benefit the customer will receive from this information, what would it be?
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Those are excellent ways to generate covers for brochures. A few examples are below. These are
brochures that I've seen around town that made me reach for them and want to know what was inside.

"Plastic kitchen set. Dollhouse. Dollhouse furniture. Pink tricycle. $427.66. Your checking account
balance... $302.86. Get what you need when you need it." This was for a cash advance service. This
particular brochure was printed before the Christmas holidays so it had special appeal to lots of people.

"Over 3,000 babies died last year alone due to improper safety seat installations. Be SURE your child
is safe!" Obviously, this was for a child safety seat inspection checkup.

These make an emotional appeal, get the readers' attention, and make them want to know more.

Inside Panel Headlines

These are just as important to the process as the cover headline. Capture the true value of the
information in each section and provide it to the reader within the headline.

Information Panels

For most brochures, making a sale on the spot is not the objective. Driving traffic to a phone center or
Web site is. Therefore provide the most impressive product/service information on the inside panels in
order to help accomplish this goal.

In addition to the information about your products/services, incorporate calls—to—action like:

"Call today for full details."

"Visit our Web site to see the complete color selection.”

"Customer service specialists are waiting for your call.”

Once you understand the goals of your brochure, incorporate compelling headlines, and include a
cover section that generates interest, you are more likely to see success from your brochure.

Copy not getting results? Learn to write like a pro! Boost your sales and your search engine rankings
with The Step—-by-step Copywriting Course. Not just an ebook... a complete course. Get yours — and 3
FREE bonuses — today! http://www.copywritingcourse.com
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Copywriting is the ONE skill that will
turn words into cash, and it's really
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the one thing you must learn if you're
thinking of selling anything at all.

From traditional direct mail and now to
the internet, the power of words has
already made millionaires out of
ordinary folks like you and me!

Successful copywriters know this.
That's why they charge exorbitant fees
for their services, which will no doubt
still be money well invested.

The good news is, you can have this
power too. You can write your own sales—
pulling copy everytime — if you know

the 'tricks'.

Well read on and I'll reveal to you 3
jealously—guarded tips that can turn
you into a copywriting genius quickly...

(1) Start A Sales Letter 'Swipe File'
Simply start collecting winning sales
letters AND emails into a 'swipe file'
that you can refer to for :

* Your own education

* As an 'idea generator' for your copy
* As inspiration and motivation

You'll find this 'swipe file'

invaluable to writing your own killer
copy. Successful copywriters literally

swear by this method in creating
awesome sales letters.

(2) Write As If You're Your Own Prospect

The real secret to copywriting genius
is to get into your propect's mind and
encourage action at will.
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And the best way to do this is by
becoming your prospects!

Write your copy from their view and put
yourself in their shoes. Think like

them and you'll build a subconscious
rapport that wins them over.

Throughout your copy, ask questions
they would ask.

Write from the heart and answer these
guestions.

Ask yourself too : "would YOU buy this
product yourself if you're reading the
copy you wrote?"

Identifying with your prospects must
begin right from the headline down to
the final P.S.

(3) Create The Achieved End Results
Here's a tip that works like crazy.
Create the actual OR perceived end
results write at the beginning of your
copy. Give specific details. Continue to
emphasize these results and benefits
throughout your letter.

Give a 'tangible’ feel to what can be
achieve IF they buy, and what they'll
lose if they don't.

A simple example...

Don't write : "You'll receive unlimited
traffic to your website everyday!"

So? What does that achieve?

Write instead : "Generate 1000% more
traffic, subscribers AND sales with
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less than 5 minutes work!"
This shows the end results more clearly.

Copywriting's easy if you know the
right techniques.

Apply the above 3 tips and you'll be
improving your own copy quickly ...
without spending hundreds of dollars or
hours on copywriting courses or ebooks.
Try it.

****************************************C0pyrig ht (C) By Ewen Ch'aF'na”yl DISCOVGI’ Web
Marketing

Secrets, Tips And Resources In Less Than 30 Seconds And Without Spending A Single Cent!
http://www.marketing—make—money.com——> P.S. More hard-hitting articles can be found at
http://www.EzineArticle.com

This Free E-Book has been brought to you by Natural-Aging.com.



http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

Copywriting Tips for Sales—generating Brochures

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalances
Impair Healthy Healing In People Over The Age Of 30!



http://www.natural-aging.com

