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Ever thought that this whole technology thing is just too confusing for the
average person to understand? Ever visited a web site to learn about a new
computer product only to leave the site muttering, "I don't get it. It's

way too complicated?"

Well, if you have, you're not alone, and the problem may not be of your
making. The way | see it, the technology marketers on the Information
Superhighway are spinning their wheels in a morass of jargon and hype. The
result? A phenomenal tendency to say much and communicate little. When
these Marketer Persons put pen to paper, or fingers to keyboard, who the
*\&* knows what they're talking about? Not me, and certainly not the end
user, the person who might actually want to buy the product, if they knew
what it was and what it cost and how they might use it

For example, after spending ten minutes trying to interpret a press release
that somebody sent me, | gave up in despair and went to the company's Web
site, where, it was promised, full details would be provided. What did |

find? You guessed it. After clicking my way through several pages of

slowly downloading Web files, the only thing | knew for sure was the name

of the owner of the company and the fact that they were launching a
wonderful new "solution" that they believed would solve somebody's
problem. But who's problem? And how? Don't ask me. How much does it
cost? That's top secret information, apparently. How do | buy it,

supposing for some perverted reason | wanted to purchase a mystery product?
Classified information.

Here's a tip, gratis, for all you people who are trying to promote, sell or
market technology related products. FORGET THE JARGON AND DESCRIBE YOUR
PRODUCT IN A WAY THAT EVEN AUNT MABLE COULD UNDERSTAND! Because just maybe
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Aunt Mable might buy it if you lost the spin and told her exactly what it
is you've got for sale.

Let me give you an example. Wade through today's collection of junk mail.
Do you see anything from McDonalds inviting you to phone them and ask for
details about their proprietary, integrated nutritional solution, developed
in—house and designed to accommodate your daily basal metabolic
requirements for dietary supplements? My guess is you won't find that. You
will find information about their HAMBURGERS AND FRIES. You'll even find
the prices mentioned right up front for the whole world to see.

This unusual approach, which involves actually stating what it is you are

selling, and how much it costs, and how a person can order it, has
apparently worked well for outfits like McDonalds, and GAP and Ford and the
other big names in retail sales. How about giving it a try in the

technology industry as well?

The ability to spew forth jargon like a volcano spews molten lava might
impress other marketing people and possibly government employees. But
remember, gentle launcher of a new product, it is not other marketing

people who will become your customers, and it is not other marketing people
who will read your press releases. It is the public, the great unwashed,

who you want to reach with your marketing message. And they won't waste
their time trying to figure out marketing material that comes chock full

of 'oummph’, a term coined by my grandfather, which loosely translated,
means 'bull droppings."

Don't waste my time telling me that you're launching a "remarkable new
solution that promotes integrated data management of media content that
will realize better return on investment (ROI), and that, in fact GISTICS
has evaluated potential ROI to be as high as 16:1. (GISTICS, 1997) with
general benefits translating from enterprise to workgroup to individual
users, and ultimately represent new revenue streams, a reduction of
resource requirements, and less down-time between projects...."

Tell me what the dickens it is you are selling, why | might need it, how
it'll help me. Say it plainly. Give examples. Lose the word "solution”,
which as become a mean-nothing, over-used term if ever there was one.

Oh, and one last thing. Tell me the price. When | stroll through the

shopping malls, every item on display has a clearly marked price tag. To

my untrained eyes, this approach to selling seems to work well, based on
the numbers of people who load their carts at shopping malls, boutiques and
supermarkets. Speaking of supermarkets, did you ever notice the items that
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are displayed for sale beside the cash register? How many people would buy
that magazine or that package of gum if they had to email away a request
for pricing and ordering information and then return two days later when

the information had arrived? My guess is, sales of Juicy Fruit would go
down, down, down.

Before | finish my rant du jour, here's a little quiz to see whether you've
been paying attention. Please answer the following skill testing question:

Q. I am reading this newsletter because: (pick one)

a. It's an integrated, information distribution solution that enhances my
awareness of the issues generated by and pertinent to digital technologies.

b. It's an integrated solution to entertainment and time management challenges.

c. It's got some cool business information and the price is right.

If you selected 'c', please rip out this column and mail it to the

Marketing Person of your choice.

Mesopia.com introducing new cost effective and cutting—edge load balancing web hosting
solutions for small to medium size businesses.
By Jay Higdon

OKLAHOMA CITY, OK (USA) - September 02, 2004 — Today, Mesopia.com, a dedicated hosting
services provider offering cost—effective and fully managed web hosting solutions, has announced that
it has released its new series of powerful load balanced Linux web hosting solutions targeted at small
to medium-size businesses at a fraction of the cost of the competition (Starting at only $9.95/mo).

"We have been designing the topology of our load balanced clusters for several months now and we
are excited to be releasing these new cost—effective solutions on the open market," explained Matthew
Eli, CTO of Mesopia.com. "These solutions allow web hosts to reach maximum attainable uptime via
data synchronization across a redundant array of web servers at costs previously unheard of".

The new solutions are geared torwards website's specializing in e-commerce activies and where
website uptime is a crucial part of the web site's operations. These new solutions are backed by
powerful Service Level Agreements (SLA) provided to the consumer by Mesopia.com.

Consumers can find additional information regarding the new offering by visiting www.mesopia.com.

None



Don't Gimme No Solutions!

Mesopia.com introducing new cost effective and cutting—edge load balancing web hosting solutions for
small to medium size businesses.

Say It Like You Mean It!

Specialized Solutions, Inc. Announces CompTIA CAQC Certification for its CDIA+ Training Course
When is 'Spying on Your Competition' a Complete Waste of Time?

"Gimme" Proof Your Kids: How To Keep Your Child's Materialism In Check

eBarteringTactics

30 Powerful Business eBooks
Create Instant PDF

The Forum List

Blog In A Box

This Free E-Book has been brought to you by Natural-Aging.com.

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalanceg
Impair Healthy Healing In People Over The Age Of 30!



http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

