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Do's And Don'ts Of Emailing Press Releases From A Media Veteran

By Kevin Nunley

I'm a big believer in EMAILING press releases. Not only is email dirt cheap, email can often get you

in front of editors a lot faster than regular mail or fax.

Here's why. Media outlets like radio stations, TV stations, and newspapers get a TON of press
releases. During my 20 years working in radio and TV, we got bag loads of mailed press releases
every day.

Probably 90 percent of them came from politicians and local college athletic programs. Their publicity
people are told to send out a release several times a week−−whether they have any real news to tell or
not. Consequently, media get a release every time a congress person helps someone or an athletic
field house gets a new folding chair.

Are these mailed press releases ignored? You bet they are. Most go straight from the mail bag to the
trash. Who has time to open 150 envelopes when most of them are pushing some story you will never
be able to use? I know I'll get some notes from a media workers who will say "WE don't do it that way
at our place." And you can be sure a few news rooms are very organized about opening, reading,
filing, and using releases.

Faxed releases work better, but not that much better given the expense. I worked at one station where
the manager got tired of the fax machine burning up cartridges printing releases. Faxed releases were
routed to the receptionist's computer where she deleted them.

At another media outlet, faxes, ads, and all the other things that get faxed spilled out on the floor.
Some were read, others were used for scratch paper, and most were trampled on until somebody
bundled them into the trash.

But wait a minute! If nobody is reading press releases, why do studies claim that 75% of the stories
you read in newspapers originate from press releases?
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The answer lies in email. Email makes it easy to receive a release, forward it to the staff person who
covers that particular topic, then store the release in an email "futures" file where it can be pulled up as
needed.

It's incredibly easy for newspaper people to import the email release into their writing program, change
the headline, tweak a few things, and run it as a story. Editors don't like to admit they do this, but we've
seen big city newspapers run our releases as articles with very few changes.

You can't blame journalists for doing this. Media outlets have cut staffs over and over again during the
past 15 years. One person now does the work of three staffers.

Here are some tips for making your emailed release the starting point for a media report:

1. Start your subject line with RELEASE. Then follow with the most newsworthy/titillating part of your
story.

2. Make your headline the first thing in the body of your email. I like to use two headlines, the second
adding more information the first didn't have room to mention. The media person should be able to tell
what your release is about just by reading the headlines.

3. Include your contact information after the body of the release. This is becoming the standard way to
do things on the Net. Journalists are now used to looking at the bottom for contact info.

4. Keep your release under 400 words. Make sure you have good information the media audience
wants, otherwise you don't stand a chance of getting coverage.

5. Take time to send your release to your local media. They are more likely to use your story than
out−of−town media. You can find their email addresses by searching for their sites on search engines.

6. Send your release to trade publications covering your field. Even small developments can be of big
interest to others in your line of work. One photographer client sent her release to photographic
magazines and got coverage in almost every one.

7. Go national. Get the Gebbie Media Guide at Gebbie.com. It's affordable and reliable.

Kevin Nunley writes and distributes press releases from

http://DrNunley.com/release.asp

He'll write

and send your release nationwide for just $299. It's the best PR deal on the Net. Reach Kevin at
mailto:kevin@drnunley.com or 603−249−9519.
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Do You Have A Press Package?

By Sue and Chuck DeFiore

How do you make a friend of the media? A press package can go a long way in helping you deal with
the media. It allows you to have everything you need handy.

Many individuals in the media will ask you to send yourpress package to them, so it is very important to
be sure to make one up and to keep it up to date.

What does a press package contain? Your biography Your picture Information on Your Company
Press Releases Any articles written about you

Note: If you are a frequent speaker, you also want to have an updated itinerary in your press package
of where you will be speaking.

Copyright DeFiore Enterprises 2003

Interested in having your own successful, home based creative real estate investing business? Chuck
and Sue have been helping folks start successful home based businesses for over 17 years, and we
can help you too! To see how, visit

http://www.homebusinesssolutions.com

for the latest FREE tips

and tricks, educational products and coaching in creative real estate investing and home based
businesses. No time to visit the site? Subscribe to our FREE "how to" Home Business Solutions
Digest, it's like having your own personal coach:

mailto:subscribeHBS@homebusinesssolutions.com

coaches@homebusinesssolutions.com

Do You Have A Press Package?
Press Releases vs. Advertising Or How To Get Free Publicity for Your Business
Top Secret Tool Builds Traffic
Press Releases: Anyone Else Want A #1 Ranking?
Press Releases Can Increase Search Engine Positioning

Press Release E−Manual
The Classified List
Build Your Own Mail Order Empire
Real Estate Investment for Beginners
The Wonderful World Of Podcasting
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