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What Works Best for Selling Online? Email or Web Pages?
Good question right? I always thought so! That is until I went through my little learning curve. I can
save you from the same lessons if you have a few moments...
You see, I do a ton of classified advertising on the net. I utilize ezines, AOL, newsgroups (carefully thru
my sig), and many web sites. I also use targeted direct email although I'm extremely picky in this area.
So why is it that all everyone talks about is banner ads? Click thrus, CPM, page impressions, etc., .
How about the folks like me that can't afford to slam down a few thousand bucks each month to have
my banner pop up on Yahoo every time someone types "Internet Marketing".
Now don't get me wrong here, banners are great and I rely on banners to drive traffic to my site too.
But the fact is, a large part of my marketing campaign revolves around simple effective classifieds and
I am not alone. It's cheap and it works.
That's why I've decided to pass along the results of my "research" as I like to call it. (Learning curve is
a little more honest!)
My question was this: Should I be using my URL, or my email address when advertising with
classifieds and direct email?
Before my web site existed it was pretty much a no brainer. I used my email address in my classifieds
until I smartened up and got some autoresponders. AR's made much more sense for two simple
reasons: They allowed me to do MUCH less work and my prospects received my sales letters almost
instantly, which always results in more profits.
Then I finally migrated to the World Wide Web and had a URL to use in my classifieds. I immediately
"upgraded" my ads to allow people to find my new web site. (Maybe I was a little too proud of it!) I
figured why bother with autoresponders any longer when I could show them color, sound, and
graphics.
A valuable lesson learned.
My response dropped and I found out the hard way the there are literally millions of people who use
email but DO NOT surf the web. Many simply do not care to surf the web and there are a good number
of folks who do not have access to it.
My autoresponders immediately went back into my ads and since I was paying for each word or line, I
decided to stick with ONLY the AR's. The extra few bucks to add my web site address was probably
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not worth it, I guessed. Wrong again.
Luckily I had my own email newsletter to do a little more experimenting. I changed my ads so they
contained BOTH my autoresponders address AND my URL.
Bingo. The perfect mix. My total inquiries (autoresponder plus page hits) went up by about 20% and
remained there as long as my ad contained both contact methods. Along with these increased
prospects came increased profits. Another valuable lesson learned.
I know, a lot of you are saying hey, that's not a tough decision. Well to you I say take a look at the
classified ads in almost any ezine on the net. Count the number of ads that have both an AR and a
URL. You'll find that about one out of every three of them qualify. Point made.
I hope I've managed to shed a little light on YOUR marketing campaign today. If you're not marketing
with both AR's *and* a URL, you're missing out on some revenue!
Remember, as many have said before me, marketing is now, and always will be, a numbers game.

The more numbers you reach, the more numbers you'll count!
I hope this helps in your future marketing decisions.

David Bell is Manager, Online Marketing, at http://www.wspromotion.com/ , a leading Search Engine
Optimization services firm and Advertising Agency.

8 Quick, Hot Reasons You Should Offer an E−mail Course Today

By Shery Ma Belle Arrieta−Russ

1. E−mail courses are generally quick and easy to create. Contents for your e−mail courses are
everywhere −− old articles, interviews, information from doing research. You only need to know how to
organize them and make the content easy to understand and follow.

2. You can append your sales letters at the end of your e−mail courses. People who take your e−mail
courses can learn something valuable from you first, and when they're done, they will be more
receptive to your follow−up letters.

3. E−mail courses can help you attract visitors to your Web site. You can't put everything in an e−mail
course so you can actually place links within your e−mail course messages. These links can point to
more information found on your site. You can promote your Web site's URL in each message.

4. E−mail courses can help you gain more subscribers for your e−zine. Make people aware that
subscribers of your e−zine are always the ones to get first dibs on your e−mail courses.

5. You can run your e−mail courses hands−free. You just need to create and arrange your e−mail
messages in the order you want them to be delivered to your participants, then put them in a
sequential autoresponder. Your e−mail courses then become your 24/7 promoter!

6. E−mail courses can help you get leads and you can promote your products or services to these
people. And by making your e−mail courses 100% opt−in, the risk of being accused of sending
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unsolicited e−mails is significantly reduced.

7. People won't ever need to download any special software before they can take your e−mail courses.
All they need is an e−mail address. They can read your e−mail course lessons straight from their e−mail
clients (Eudora, Pegasus, Outlook Express) or on the Web (Hotmail, Yahoo!Mail or any Web−based
e−mail).

8. You can tailor your e−mail courses to promote specific products or services you are selling on your
Web site. If your e−mail course consists of 10 lessons delivered in 10 e−mail messages, then people
who take your e−mail course are exposed to your product or service 10 consecutive times. This
definitely increases your chances of getting your product or service bought.

Copyright (c) Shery Ma Belle Arrieta−Russ

Shery is the developer of creative, motivating and fun e−mail courses for writers. Sign up and take an
e−mail course today −− free! −− at

. She also authored the e−book that lets you

create your own original and profitable E−mail Workshops, eCourses and Tutorials in only 3 days! Visit

for more info.

8 Quick, Hot Reasons You Should Offer an E−mail Course Today
Customizing E−Mail Addresses
I want a website, but I don't want spam!
Links and search engines
A Novel Free−For All Idea

Build Your Own Mail Order Empire
Mega−Wealth Audio Library
Free List Pro
Stamp Collector Software
IP Ad Websender − The Ultimate Promotion Tool
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