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Hitching a Ride on Current Events
by Paul J. Krupin

Current events do present opportunities for media coverage. To see whether you can get involved
requires you to analyze what you have and quickly identify what you can bring to the table that the
media needs. Obviously you do not want to be scene as an ambulance chaser. But there are ways to
get out in front of the news, regardless of what happens.

If you think about what media does in response to an event, they go through several stages of activity.
Break these stages down and identify specifically what these activities involve.

On any event of note the media needs:

− relevant facts and explanation to provide insights into what this event means to the watching public

− expert commentary with an ability to assess and relate history and the past to the present and the
future

− analysis of impacts and consequences

− opinion on what individuals, organizations and cognizant governments should or shouldn't do

− evaluation of developing trends and consequences
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− prevention, protection, remeditation or financial protection ideas and strategies and remedies for the
people involved directly or the next touched and the support network for both.

If you can clearly identify and then flesh out your ideas and credentials, you can send a fax or email
and draw attention to yourself and offer to provide the information to the media for their use.

The real key is to not look backward but look forward. The actual news releases you write do need to
contain some key information. Successful event follow−up news releases:

1. Have a short and to the point headline

2. they clearly state what, when, where, why, and how the ideas benefit the targeted impacted group of

people

3. it also clearly states why the information is of interest to the media audience.

4. Provide a quick, solid, easy to use statement of facts, issues, analysis points, conclusions, questions
and answers, talking points, or whatever it is you have to offer.

5. Presents your credentials quickly, which qualify you as an expert worth trusting.

6. Provides clear contact information (name, phone and email) that allows for quick booking of the
interview.

7. Offers the media more free additional information quickly (review copies, white papers, pdf files, etc
by web site, e−mail, fax, overnight).

You should send out your news release as soon as you can after the event occurs because the clock is
running once the event starts.

One key guerrilla tactic, once an event occurs, is to create a likely timeline whereby you predict what
will happen over time, and identify the key events and opportunites for your timely intervention. Then
you pitch
and let the media know what's going to happen.

For the Sunday tsunami and tidal wave situation, an expert in waterbourne diseases would be able to
get out in front of the media needing this expertise simply because it can be calculated when the threat
of disease
will happen and when the media will need the help. The need arises two to three days after the event.
What's next? What else will the media need by Friday? Sunday? Day 12 through 15?

The timeline allows you to factor in the lead time appropriate for the type of media you want to focus
on.
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The real key to recognize if you are going to try to jump on a current event, is that while your news
release responds to something that just happened, you must not propose something that for the media
is simply too late. If they already are covering it a certain way, then you can't propose something
similar. You can't come in with something that is behind the eight ball. You have to come in with
something new.

To do this you have to get out in front of the existing current media coverage. This is the crucial issue −−
you have to get way out in front of what the media needs. You do this by anticipating what will happen
and walking in with the proposed story idea in the nick of time. Only then will you be recognized and
utilized.
To make sure that you receive appropriate consideration, you can call in to a specific editor before you
send a news release. Present the idea. Then you send it and then you call and follow up with the
recipient editor.

Here's a true story.

Several years ago, cult deprogramming expert Mary Alice Chranalogar wrote a book called Twisted

Scriptures. One week in March a cult group in Texas announced that God was coming on a spaceship
and was going to take all the followers away in two weeks time.

To Mary Alice and family members, this news was a clear signal that mass suicides were being
contemplated. Mary Alice had me send out a news release to the Texas and southern media. The
headline: Heaven's Gate Suicides Can be Stopped.

A media circus resulted in Garland Texas that day, and the leader of the cult under significant media
pressure caved in, came to the podium and publically acknowledged he was a fraud. Many many cult
members were saved and successfully reuinted and returned to their families. The psychological
bondage that held the victims was broken.

Remember that as with any other news release, you've got thirty seconds to communicate that a large
number of people in the audience will be interested in the topic. With radio and TV you've also got to
indicate
that you will be a great guest. The body of your news release must emphasize the words that create
audio or visual word pictures so that the producers can imagine what the show would sound like or
look like.

When you contact the media you must quickly develop an accurate understanding of who the audience
is. Ask the media about their audience and the demographics of the population. If you know who the
audience is
you can figure out what they will be interested in and you can pitch and emphasize the aspects that will
interest the biggest audience possible.

So every day, pay attention, think about what is happening, and then think about the consequences of
what is happening. If this happened today, then what will it result in two or three days from now.
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Then think about what you can do to help people to the problem that is coming.

If you find yourself with the ability and interest in helping people like this, please contact me and I'll
help you get in contact with the people that matter.

Regards all,

Paul J. Krupin Targeted Publicity, Copywriting, Strategies & More ...
Direct Contact 1−800−457−8746 509−545−2707

http://www.imediafax.com Paul@Imediafax.com
IMEDIAFAX − The Internet to Media Fax Service
Transmits your news releases to custom targeted media lists via fax and e−mail
Author of The Magic Search Words www.MagicSearchWords.com
The new search engine technology − Search Word Pro will open in January 2005

Creator of IMEDIAFAX, The Internet to Media Fax Service, Publicist and author of "Trash Proof News
Releases".

What Our CAT Taught Me About Marketing!

By Cathy Bryant

Toby is one of our two family pets (both cats). He is quite astute, and he has learned one of the most
basic tenets of selling − stick with what works!

Many of Toby's days are spent perched on the top of my monitor as I work here on my computer. As a
matter of fact, he's here right now as I write this article. Toby is a very personable creature. He enjoys
being in the company of humans, and he knows just what buttons to push to get us to do what HE
wants us to do!

For example, two of his very favorite pastimes − which of course involve human interaction − are playing
the "bathtub game" (don't ask − I still don't know all the rules!) and hitching a ride all over the house in
the laundry basket.

How does he manage to get otherwise perfectly sane, intelligent adults to drop what they're doing
when he decides it's playtime? Well, I'm not really sure, but I do know one thing − he learned the
secrets by trial and error. In other words, he has tested the waters and found what works − and he uses
only those tactics that produce results!

We can all learn something from Toby. In order to really be successful in our businesses, we need to
learn what methods we're using that work best and get the most response. The only way to do that is
to try different methods and analyze the results. I'm not going to go into the mechanics of coding ads to
determine which are pulling better, the best web design techniques, or other technical aspects of your
marketing efforts. That information is easily available. What I want you to really learn from this is that
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you DO have to test your methods, record the results, and STICK WITH WHAT WORKS!

Toby does − and he is always successful!

Cathy Bryant's newsletter, HomeBizJunction Herald, is your source for information about how to
generate an income from home. Product and opportunity reviews, as well as her own original articles,
are a regular feature. And you won't be distracted by outside advertising − it doesn't have any!
Subscribe today at

What Our CAT Taught Me About Marketing!
Powerful, Profitable Topics for Your eBook − Current Events
Improve And Upgrade Your Ride With Truck Performance Accessories
Change Your Career, Change Your Life!
The History Of Let It Ride Poker

Baby's First Year −What Parent Needs To Know
Bread And Biscuit Baker's And Sugar−Boiler's Assistant
Understanding Incontinence
Note Pops
Ezine Filter and Format software
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