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Your marketing needs two advantages to succeed. It must get
attention and it needs to be cheap enough to fit your budget over
the long haul. Marketing that blends in with ads around it or is
too expensive to do more than a few times will get you into
trouble fast.

Postcards carry the day on both points. Because a postcard
doesn't need an envelope, your message has a head start when
grabbing attention. Today's bright, full color postcards
practically jump out of your prospect's stack of mail.

Postcards are far cheaper than regular mail. They compare in
price to opt—in email. And you can make small, targeted postcard
campaigns that bring the results of an expensive print or
broadcast campaign.

First, figure out what you want to achieve with your postcard.
Are you looking for leads? Do you need to get more people into
your store or to your web site? Are you trying to boost sales of
a featured product or service?

Your postcard’'s main message needs to be simple and direct.
Create a sentence or two that zeros in on your main objective.
If you want your postcard to get people to do more than one
thing, consider sending a series of postcards. Each card can
concentrate on motivating readers to do a single task.
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For example, Mary's antique store might first send a postcard to
addresses in an upscale neighborhood letting people know her
store is open for business. Next she might want to send a
postcard that focuses on a single item or line.

Notice we didn't just say Mary mailed her postcard. She mailed
them to "an upscale neighborhood." Mary focuses her marketing
budget on a specific audience that she feels is highly likely to
buy. Targeting like this can increase response by 60 percent.

When you target consumers, consider these ways of categorizing
your audience: where they are located, what they do for a
living, family size, income range, ages, men or women, how much

education they have, and the lifestyle they embrace.

Targeting a business is a bit different. Business—to—business
audiences can be classified according to industry, wholesalers

vs. retailers, number of employees and annual sales, and industry
groups they may belong to.

You can also target to past customers. Target one mailing to
people who buy often. Have a different postcard go to customers
who buy less frequently or haven't purchased in a while. Unhappy
or one—time customers could comprise a third and fourth list.
Building your own house address list will be invaluable.

Get mailing lists from list brokers in your area (check the
Yellow Pages) or from the firms in SRDS.com's Directory of List
Brokers (have your local library can get it for you.)

Now that we have a big picture, let's get back to how to write
and design your postcard.

Like any marketing document, start with a headline. Begin with an
action word. Promise a main benefit customers will get when they
buy from you. Cut out extra words.

Headlines work best when they are black, bold type on a white
background. White on a dark background works well, too. Avoid
colored type. It can easily blend into the background making
your headline less attention—getting.

Write in a mixed case like this sentence. Capitalizing The
Beginning Of Each Word or PUTTING YOUR HEADLINE IN ALL CAPS makes
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your headline harder to read.

Use a full-color photo to make your postcard look more impressive
and stand out from the other mail. That used to be expensive,

but now online suppliers like ModernPostcard.com give you a vast
catalogue of stock photos to choose from at a low price. We

have a card we send to advertising agencies that need help

writing copy. The full-color photo shows an ad agency creative
director pulling his hair out in frustration. Any ad exec will
immediately identify with the story our photo tells.

Finally, take advantage of the many sizes postcard come in. 4.25
by 5.5 inch cards are small, perfect for short messages and
fitting in a customer's pocket or purse. Many people like to use
the larger 5.5 by 8.5 card. It gets attention, can hold more
information, and can still be mailed cheaply. Cards as large as
8.5 by 11.5 inches are still relatively inexpensive to print.

If you are only sending a few postcards each week, you can get
best results by hand addressing your cards and affixing a stamp.
It gives your card a personal touch customer's appreciate.

Cheap, effective postcards are a great way for a very small
business to gradually build its customer base and sales.

Postcards are also a good way to augment a larger company's print
and broadcast campaigns. By following these simple tips, you can
insure your postcard gets noticed and brings results.

Modern Marketing With Postcards

By Bob Leduc

Postcards may be one of the best kept secrets of modern marketing. They produce even better results
now than in the past. That's probably because postcards deliver information the way people want to

get it today ...fast and with little or no effort.

Use Postcards to Generate Website Traffic and Sales Leads

A brief captivating message on a postcard with an enticing offer sent to the right prospects will

generate a flood of traffic to your website — or a large number of sales leads.

Keep your postcard simple. Make it look at first glance like a message from a friend instead of like an
advertisement. This creates a pleasant emotional response from readers even though they quickly

realize that it is a commercial message.
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State the biggest benefit you offer to customers. Then briefly add a few other advantages or features
you provide. End with a compelling reason for prospects to contact you ..or to go to your website for
more details. It's that simple.

Tip: Don't try to close sales directly from a postcard. There's not enough space on a postcard to
provide all the information your prospects need to make a buying decision.

People Read Postcards

Almost everybody will read a postcard — even those who usually throw out other direct mail without
opening it. That's because it's almost impossible to throw out a postcard without looking at the
message.

This high rate of readership is the main reason why postcards produce a bigger response than other
types of direct marketing. With other types of marketing you often lose prospects who would have
responded to your offer — but they never saw it.

Tip: Postcards are an excellent low—cost alternative to email. People get so much email today that
even legitimate messages are getting deleted unread. But they get few if any postcards. Your
message is guaranteed to get their attention when it's delivered on a postcard.

Postcards are Cheap to Produce

Postcards cost less than 2 cents each to produce if you print them using your own computer. You can
print postcards individually on blank 4 x 6 inch index cards or print 4 postcards on 8 1/2 x 11 sheets of

index card stock and cut each sheet into quarters.

Your postcards will cost between 4 cents and 9 cents each to produce if you use a commercial printer

...depending on the number you have printed and the quality you want.

Postcards are Cheap to Malil

Even the postage for mailing postcards is cheap — 23 cents each to send them by First Class Mail in
the US. The only requirement for this special rate is that the dimensions of your postcards must be at

least 3 1/2 x 5 inches but not over 4 1/4 x 6 inches.

Tip: Always use a real 23 cent stamp on your postcards. It produces more replies than a printed
indicia (imprinted postage) ...probably because people associate a printed indicia with junk mail.

Don't overlook postcards the next time you want to drive a huge amount of traffic to your website or
generate a flood of new sales leads. They're simple to use, highly effective and very low-cost.

Copyright 2004 Bob Leduc
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Bob Leduc spent 20 years helping businesses like yours find new customers and increase sales. He
just released a New Edition of his manual, How To Build Your Small Business Fast With Simple
Postcards ...and launched *BizTips from Bob*, a newsletter to help small businesses grow and
prosper. You'll find his low—cost marketing methods at:

or call: 702-658-1707 After

10 AM Pacific Time/Las Vegas, NV

Modern Marketing With Postcards
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