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Also ensure that you check out local and town newspapers etc, they have smaller readership levels,
but the costs are far lower, and you'll probably get a better ROI, especially if you can find a paper or
magazine that deals with your business area. But by buying ads in small—circulation publications, you
avoid taking the big risks, and you minimise your investment. And if an ad pays off, you can run it in
similar type publications.

Advertising does work - but it needs to be done right. Remember that every technique has a
Successor......... What was fantastic this year will be replaced today.

What is an Advertisement Exactly?

The Concise Oxford English Dictionary suggests that an advertisement “is a notice or display that
advertises something'. It's about presenting or describing (a product, service or event) in a public
medium so as to promote sales.

If we are to promote anything in return for money, then it has to be better than previous products and
services, or people will not go with our product - this stands to reason. Let's suppose we have this
great product, we now have to sell it via an advert. The advert must therefore catch our attention - be
of a certain standard:

The Ad must have Stopping Power, it must grab attention - in fact, no, it must stop people from what
they are doing and make them look! Then it must guide or lead them to what's being sold. Then the
conversion can take place, or begin.

Here are my principles that apply to a good advert:
1.The ad must attract people "outside' of the target audience - but not move away from the main

targets. This will depend on the size of the niche area - for it to work. Doing this will increase clients
and hopefully profit.


http://www.natural-aging.com
http://www.natural-aging.com

How to Advertise Properly Part 2

2.The ad needs to stimulate an action. This could be an instant purchase, or only a clickthrough to a
website.

3.The ad needs to force an emotional response. Force is not an ugly word, we don't wish to hold power
over people - more like show them how good our product is.

4.Be helpful in your service/product and advert.

5.An advert should surprise the audience. The headline, a visual image an unusual opening in the
sales presentation. These could have the power to stop people, and make them take notice.

(I'm not going to tell you all my secrets - come on you have to put some effort in)

I'm now going to show you the power of certain words (and why your idea has to be right in the first
place).

SEX This is one powerful word. Because it's connected to a free, enjoyable pastime - that can't fail to
appeal to anyone. Why do you think that chocolate adverts and car adverts use stunningly attractive
models???

That's because they work, to sell the product by appealing to the senses and powerful motivations of
both sexes. But there is a failure with this method. Some think that this particular method is not the
best way of branding products. There are so many ‘sex' type adverts about, so how can you expect
anyone to recall a certain brand??

But it works for some products very well - just not the majority. Good communication is swapped for
Raw stopping power in this case.

So the following should be done:

Brand advertising - use communication

ROI - you need to use mostly Raw stopping power
Use Chocolate in adverts to sell Chocolate...

More to come...........

Expert and owner of an advertising company
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Typical methods of advertising—newspapers, radio and television are effective if used properly, but
there are other, less expensive ways to get your company's name out.

Local or cable television is an inexpensive alternative to the traditional forms of advertising. Even if you
have no experience advertising in this medium, there are companies who specialize in lending a
helping hand. Even if finances are a concern (as they are for most of us), you'll be surprised to
discover a 30 second spot television ad can cost as little as a few hundred dollars.

Many areas have public auctions on local stations that will advertise your product, if you donate up to a
certain dollar amount. The number of advertising spots will depend on how much you donate.

Remember also to send press releases to your local television and radio stations. Many times they will
come out and do a story on you, if it is of interest to the public.

We volunteered to do resumes for people out of work and sent releases to all the radio and television
stations. One of the three major networks in our area, sent someone out to interview us, and we were
on the 6 and 11 o'clock news.

As for radio advertising, check your local stations for rates. You'll be surprised at how low some of
them are. Again, if you send press releases to the stations, sometimes they will call you as an expert in
your area, or for an interview. We sent releases to all the stations in our area when we started our
support group, and this generated three times the number of people we expected for our first meeting.
Since most major newspapers are expensive to advertise in, check with the smaller local papers. You
can advertise in many of these for as little as $25 a month. You could also offer to write a column for
these publications, as an expert in the area, if appropriate.

We all need to advertise in one way or another. Which medium you choose will depend on your
particular business.
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Interested in having your own successful, home based creative real estate investing business? Chuck
and Sue have been helping folks start successful home based businesses for over 19 years, and we
can help you too! To see how, visit

for the latest FREE tips

and tricks, educational products and coaching in creative real estate investing and home based
businesses. No time to visit the site? Subscribe to our "how to" Home Business Solutions Digest, it's

like having your own personal coach:
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Advertise With A Billboard
ADVERTISE!

Essential Tips on Marketing

What Market Research Will Tell You

Domain Alarm — Is your site working?

The Toaster's Handbook
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Starting a Successful Retail Business

The Ultimate Rose Garden- Neighbors envy, owners pride!
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