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As a business owner or manager, it's highly likely that you're thirsting for a better way to keep a closer
eye on the prospects that arrive at your website via your online marketing initiatives. Better yet, a
demonstrable majority of Internet marketers are looking for ways to extend and optimize their
relationships with prospective clients past the initial impression presented by the user's visit to their
company's website.

Bearing testimony to that fact, the multi-billion dollar Customer Relationship Management (CRM)
software industry continues to grow in spite of an estimated 65 to 80 percent of companies' sentiments
that their investments haven't delivered on their promised potential (DM Review Magazine, June 2004).
Why is this the case? Because most businesses either do not have a business analytics program in
place, or they do not have sufficient resources to determine how their data will be used for business
advantage.

Surprisingly, though, businesses can enjoy the primary benefits offered by a well-rounded CRM
strategy without the related investment in high—end customer relationship management systems. All it
takes is some careful planning, initial technical development and a commitment to the cause of Closed
Loop Marketing. With Closed Loop Marketing, companies combine their marketing communication
media with automatic data—gathering and analysis techniques to develop highly targeted campaigns
based on customer behavior. Given proper planning and pre—launch development, this approach to
customer relationship management is both inexpensive and highly effective.

How it works

Let us assume for a moment that company XYZ chooses to adopt a search engine marketing
campaign using pay—-per—click advertising. Typically the marketer will develop a series of campaigns,
ads and keywords geared toward the company's products and services. This form of advertising has
proven effective because it is directive advertising, meaning that the user has already expressed at
least nominal interest in the company's offerings through the keywords the user entered into the search
engine.
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In the typical scenario, a handful of users will click on company XYZ's ad, and they may, in turn, take
additional actions that determine the ad's effectiveness. With closed loop marketing, however,
marketers use Internet and database technology to extend the relationship with their site's visitors.

In the closed loop example, the same handful of users clicks on company XYZ's ad. This time,
however, they are directed to a web page where they are asked to provide some additional information
in exchange for something of value (e.g., a white paper, contest entry, etc). When the user completes
the form, their information is stored in a simple database.

At this point, a relatively simple VBScript will enable you to track your user's activity on your website at
this point without the use of cookies. With each page the user visits during the initial session, the script

writes to the database you created. Now you can see, in a very user—friendly format, which resources
your visitor accessed on your website.

You now have a database that includes your visitor's contact information, as well as the visitor's
interests as they were represented by the pages they visited. You can now craft personalized email
messages to the visitors with their specific interests in mind.

Ideally in closed loop marketing, marketers gather more specific information from their prospects with
each interaction. By carefully planning and developing a closed loop marketing program, you will
extend the average lifecycle of your prospects and experience substantially higher conversion rates.
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As man learns to make machines that no longer rely on animal
or human power, he finds that he has to develop some means to
manage and control them. Powerful machines let loosed by
themselves will create havoc and destruction.

Control systems have been developed for machines or processes
so as to reduce the chances of failure and to provide the
required results.

Basically, there are open loop control systems and close loop
control systems.

Open loop systems are those where the controller action is not
related to the final result. This means that there is no
feedback to the controller to adjust the control action. A
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simple example is when you fill up a tank using a garden hose.
As long as the tap is opened, the water will flow. The height
of the water in the tank will not make the tap close.

However, when you see the tank becoming full and decide to
close the tap, you are adding the element of feedback to the
loop. It then becomes a closed loop. But it is a human
controlled closed loop.

Closed loop systems use feedback from the final result to
adjust the control action accordingly.

But how would you like to stand in one position, watch the
process going on and operate valves, or switches according to
the conditions you want? This is very tiring, isn't it?

Moreover, human beings are prone to fatigue, boredom, and
misjudgment. Manual control works very well only if the speed
of the response is very slow, and the result is not very

critical or important. Human controlled systems can become
very unreliable.

Machines are made to replace humans in most control systems
today.

The basic feature of any control system consists of 4 elements.

These are the measuring element, the controlling element, the
set value, and the correcting element.

The measuring element provides a means of detection/measurement
of the conditions required. This is the "eyes" or "ears" (or
other senses) of the system.

The controlling element is the place where all the decisions on
what actions to take are being made. It can be considered the
"brains” of the system. It must make decisions based on certain
guidelines or values required. The set values are inputted into
the system by humans.

The correcting element is where the correction to the process
is done. It can be considered like the "hands" or "feet" of the
system. It must take certain physical actions to bring the
processes back to the set value.
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Well folks, be in control!

"Gain MORE Time and Get MORE Profits!"

Proven Time Management System sharpens your Focus.
Direct your efforts to things that really matter.

Watch your Business Grow and your Profits soar.

Many years of working experience in Marine, Facilities, Construction has given the author material for
writing e—books and articles related to engineering, and management.
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