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Planning an Internet marketing strategy? Will
you get the best ROI from a CPA, CPC, PPL, or
a hybrid model? And how will you track your CPM
and determine your CTR?

HUH?

If you're new to business and trying to learn
how to market on the Internet, your first reaction
will be complete bewilderment. Come to think of it,
why am I suggesting this happens only to people who
are new to business? I'm betting you'd find Fortune
500 CEO's who don't know their PPC from their CPA.

Egads! And they say government employees talk in
acronyms and jargon. They never came up with anything
close to what you'll find on Internet marketing forums
and bulletin boards.

Daunting as it is, you'll need to know this stuff
eventually. So, pour yourself a strong cup of something
and plow through these definitions:

ROI (Return on Investment)
If your $1000 advertisement results in $1500 in sales,
your ROI is $500.

Impression
The number of times a banner or advertisement is served
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(displayed) on a web site. If 10 people visited the web page
containing the banner, you would have 10 impressions. If one
person viewed it 10 times, you would still have 10 impressions.

Hit
This is a (poor) method of measuring web site traffic. A hit is
registered each time a browser request is made from a web
server. If you have a web page containing four graphics, each
page display will count as five hits.

Page View
This is a more effective way to measure web traffic. A Page

View refers to each time a page is displayed. So, if you have a
web page with four graphics, each time the page is displayed
counts as one page view but five hits.

Unique Visitors
This is the number of individuals who visit your site in a
defined time. If 200 people visit your site this week, that is
200 unique visitors. If one person visits your site 200 times,
that is one unique visitor.

Stickiness
This refers to the length of time that a visitor spends at your
site over a given period of time, or sometimes to the number of
web pages that your visitors typically download.

CAC (Customer Acquisition Cost)
This is the cost of obtaining a new customer. You divide your
total acquisition expenses by your total number of new
customers. For example, if your $100 ezine ad produces 30 new
customers, your CAC is $3.33.

CPM ) Cost Per Thousand)
This is an advertising model based on the cost of 1000
impressions of your ezine or web ads. If a publisher is selling
advertising for $45 CPM, you would pay $45 for one thousand
impressions of your advertisement, or .045 cents each per
impression.

CTR (Click Through Ratio)
The number of people who click through a link or banner
compared to the number of people who view it. If 2 site
visitors out of 100 click through a banner, you have a CTR of

Internet Marketing or What's That You Say?

2



2/100=.02 or 50:1 (or 2%).

Conversion Rate
The percentage of visitors to your site who perform your Most
Wanted Response −− subscribe, register, purchase, etc. If 10
out of 100 unique visitors perform your MWR, your conversion
rate is 10/100 or 10%.

CPC (Cost Per Click)
This is the cost of attracting a visitor to your web site. You
calculate it using the following formula: CPC=CPM/(CTR x 1000)

If you paid $45 CPM for a banner ad with a CTR of 1%, your CPC
would be $45 / (.01*1000) or $45/10 = $4.50
Each site visitor is costing you $4.50.

CPA (Cost Per Action)

This is an online advertising model in which the advertiser's
payment is based on the number of people who perform the Most
Wanted Response (i.e. subscribe, register, purchase, etc.)

PPC (Pay Per Click)
In this advertising model, payment is based on qualifying
clickthroughs. The publisher delivers your advertising material
to qualified viewers. You are charged for each one that clicks
through the ad.

PPL (Pay Per Lead)
In this advertising model, payment is based on qualifying leads
supplied. For example, a publisher might pay you a set amount
for each visitor you send who subsequently provides contact
information or subscribes to an ezine.

PPS (Pay Per Sale)
This is an advertising model in which you are paid a commission
for each qualified sale that results from your activities.

Hybrid Model
This is a combination of two or more marketing models. It
might, for example, combine CPM and CPC models.

Got it all sorted out? Good. HAGD. (Have a Good Day!)
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−− Internet Marketing Determines Web Success −−

Internet marketing is essential to the success of e−commerce sites. You can have a professional
looking website but what good can it do if internet users are not able to find it when they need your
products and services? That is where an internet marketing campaign comes into play.

Internet marketing is similar to designing websites− it does not require much experience to do a good
job, just good knowledge and a keen eye for details. It is fundamentally important for a good internet
marketer to constantly update himself weekly, if not monthly, of online markets.

−−What an Internet Marketer can offer−

In short, an Internet Marketer oversees that your website is built properly for visibility and promoted
with the best dollar spent on your internet marketing campaign. It is no good having a website and not
appearing in internet searches. Your website has to magically appear before buyers when they need
products and services. Internet Marketers deploy search engine optimisation techniques to make your
website visible and targetted to internet users.

Internet marketing requires research and analysis effort for individual website, followed by optimisation
of website. Hundreds of hours may be spent on each website, depending on the size of your targetted
market. You are essentially paying for the amount of effort involved, effectiveness of your internet
marketer and daily sales tracking of your website.

−− How to choose an Internet Marketer −

Internet marketing requires constant updating of skills and knowledge. One crude way to test if your
internet marketer is a genuine or fake− Ask your internet marketer about recent events that happened
in his field. If he cannot answer that, he must have a genuinely good reason to back himself as a good
internet marketer! At times, it is easy to fall prey into the hands of bad internet marketing companies as
happened in US and other parts of the world.

Lester Boey works in an Australian search engine marketing and design company
(http://www.definiteweb.com/)
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