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Interviews With Successful Ezine Publishers − Jan Tallent−Dandridge by Ken Hill

Jan Tallent−Dandridge is publisher of Rim Digest, a marketing and small business ezine with
informative articles, helpful tips, fun info and lots of freebies that goes out three days a week: on
Monday, Thursday and Saturday. Interested potential subscribers can see it here:
http://www.rimdigest.com or write to subscribe at mailto:jtd@rimdigest.com?subject=subscribeKenH

KH: How important has publishing an ezine been to your business?

JTD: For this particular business, it was 100% necessary as my real *JOB* IS my ezine. My main
income stream is from ad sales so it is imperative to keep the ezine going. My secondary business,
digital products, relies on mentions in my newsletter as well as other forms of promotions.

KH: How long have you been running an ezine and how many subscribers do you have?

JTD: It will be three years on Feb. 10 of 2003 and I have over 31,000 subscribers. There are weeks I
will pass 32,000 and then lose up to 500 with bounces and closed accounts, etc.

KH: Do you submit your ezine to directories and/or announcement lists and if so how effective has this
been in gaining new subscribers to your publication?

JTD: Rim Digest is listed with most of the main directories and I am sure this helps a lot with gaining
subscribers. I also use software to remind the directories and update my listings whenever major
changes are made, such as when I added the extra day to my publishing schedule when a nice
number of my subs asked me to.

KH: Do you write and use your own articles to promote your ezine? How valuable has writing articles
been in promoting your ezine?

JTD: I do not write nearly as many as I should; I have about 25 articles published. I always try them out
on my publishing friends for feedback before I even use them in my own ezine. I do know that this is
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the best and quickest FREE form of promotion there is!

KH: What methods do you use to promote your products or services within your ezine?

JTD: I use testimonials for products I sell for others or do some recommendations as a trade for the
same in another's ezine. I only promote things I know are worthwhile and almost always use or own
myself.

For my OWN products that I have resell rights for or are mine exclusively, I almost always offer a
discount or a *bribe* to my subscribers plus I have *reader only specials* quite often.

KH: How do you go about preparing your ezine for publication?

JTD: I use edit pad and clipmate, my 2 best friends for editing. I take the previous issue and replace
the things that need to be replaced such as new ads, the date, new articles, etc., and use the old issue
as a template for the new one.

I collect articles and file them in a folder FOR that issue and the same with the ads and new offers I am
going to make. When I get ready to do an issue I open the old issue in edit pad, open the folder for that
date in my mail center and work away.

KH: Any advice to future ezine publishers? Things to look out for or things to concentrate on when
publishing an ezine?

JTD: Yes! Do NOT try to beat all records for the largest list in the quickest amount of time. Build a slow
and loyal readership and concentrate on good content. There are thousands of other ezines out there
and you want to make yours stand out from the rest. Be YOURSELF! Let some of your personality
shine through and do not follow every so−called *expert*.

Article by Ken Hill. Want To Publish Your Own E−zine? Don't Know Where To Start? Create as many
e−mail lists as you want with unlimited, mailing list capable autoresponders. FREE 30 day trial.
http://www.netpromarketer.com/autoresponders.html

Ezines, Ezines Everywhere!

By Terri Seymour

There are literally thousands of ezines being published online these days. Sometimes it is hard to
know which ones are best for advertising in, reading, subscribing to and so on.

How do we know which ones are good and which ones aren't? Which ones should we advertise in and
what type of advertising is best? How do we know we can trust the publisher?

Answering these questions is not always easy, but there are signs we can look for in an ezine.
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Quality Content − Quality ezines will contain lots of useful and helpful content. Links, articles, free
downloads, marketing and promotion information, helpful tools, etc. are some examples of good
content.

Publisher Interaction − One thing you want to be aware of is how the publisher interacts with his/her
readers. Do they have a section where they "talk" to the readers? Are you able to get to know the
publisher as well as them showing an interest in getting to know you? An ezine can be a labor of love,
but if the publisher does not even take the time to bond with the readers, it might mean that the
publisher just wants to make a fast buck!

Limited Ads − Look out for ezines that are just a long list of ads. This cheapens the ezine and the
quality of advertising. If you are looking for an ezine to advertise in, stick with ezines that contain only
about 5 (give or take one or two) ads per issue.

You also want to advertise with a publisher that offers solo ads. Statistically, solo ads are the type of
ad that get the most response. Your second choice would be the top sponsor position, which is right at
the top of the ezine.

Contact Info − I have already seen ezines where I could not even find the publisher's name, let alone
an email address! If someone does not even want you to know their name or email, I hardly think they
are going to be there when you need them or take the time to write a quality ezine.

Sales Letter − Some publishers will mistakenly use their ezine as just a means of selling their products.
They fail to realize that they must build a trusting relationship with their readers rather than just using
them to make a quick sale or two. An ezine should be used as a path between publisher and readers,
a way to build a relationship of trust and respect.

Consistency − Watch for ezines that say published every week and then maybe you get one once or
twice a month. If the publisher cannot even deliver an ezine when promised, how can he/she be
believed about anything else. Of course, there will be times when we as publishers, for one reason or
another cannot get an issue out. A good publisher will either let you know ahead of time or send an
explanation as soon as possible. The one you have to watch out for is the one that will send an ezine
whenever they feel like it with no consideration for the subscribers.

These are a few of the things to watch for when trying to decide which ezines to advertise in or to give
your loyalty as a subscriber.

As you read and look over more ezines, you will see which ones suit your style or your taste, but
always keep an eye out for the main points of a good ezine!

I like an ezine with a warm and friendly personality. This, of course would come from the publisher. If
the publisher gives the ezine some personality, it makes for much better reading, advertising and
enjoyment!

I would just like to recommend a few of my favorite ezines/publishers.
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SimpleBiz Ezine − Publisher: Livvie Matthews Livvie is a wonderfully warm and funny lady who takes
her business seriously and does a great job. She definitely has the personality for a great ezine!

RIM Digest − Publisher: Jan Tallent−Dandridge I have known Jan for years and although she is very
friendly and easy−going, she is a no−nonsense professional. She puts her "RIMMERS" above all else.

Ideas By Post − Publisher: Alannah Moore I may not have known Alannah as long as some other
publishers, but I know her ezine is loaded with tons of great information and resources. Alannah does a
great job of putting together a professional ezine. It would be worth your while to take a look.

HomeBizJunction Herald − Publisher: Cathy Bryant Cathy has years of experience with ezine
publishing and gives her readers what they are looking for, a clean & sharp ezine full of quality content!
She is 100% a professional, but makes a great friend as well.

All of these ezines and publishers are an asset to the Internet marketing world and I strongly
recommend them. Of course, I am partial to MOE, but the above ezines are excellent also! ;−)

Terri Seymour owns and operates

.

Learn to publish and promote your own ezine.

For a complete list of her articles available for reprint please email:

You can contact her at

ATTN: Ezine Publishers, save hours of your valuable time!

Ezines, Ezines Everywhere!
Interviews With Successful Ezine Publishers − Jan Wallen
Interviews With Successful Ezine Publishers − Paul Becker
Interviews With Successful Ezine Publishers − James McEwen
SEVEN tips on Submitting Your Ezine articles to content sites and Publishers.

Ebook Authors Interviewed
147 Killer Epublishing Strategies
Inside The Minds of Winners
The ezyebook Guide
Ezine Filter and Format software
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