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Renee Kennedy is the editor of The NutriCounter Update, a light—hearted ezine that provides one fresh
article on a topic related to weight loss, diet, nutrition and weight management. To subscribe, visit
http://www.nutricounter.com/subscribe.htm

KH: How important has publishing an ezine been to your business?

RK: | think that it's important to attract and maintain customers in every way that you can. | always
think of the "Rule of 7." It takes about 7 impressions before a customer will buy. | don't know where this
rule came from, but it sure seems to be true.

The more ways that you can reach people, the more likely you are to sell to them. Having an ezine is
just one way to advertise and let people know that your products or services exist. It is also one of the
most inexpensive ways to reach customers and potential customers.

KH: How long have you been running an ezine and how many subscribers do you have?

RK: | ran a marketing ezine for my own business for 4 years. For the last six months, I've been the
editor of a health ezine called "NutriCounter Update." The health ezine now has over 6,000
subscribers.

KH: Can you tell me more about the "NutriCounter?" What does it do? Who does it benefit?

RK: The NutriCounter is a nutritional calculator that helps people keep track of their nutritional intake.
People can use it for any type of diet including diets for weight loss, weight gain, diabetes,

hypoglycemia, and heart disease.

Good health is always contingent on a healthy diet and the NutriCounter can help people monitor their
diet and let them know when they've exceeded or met their individual nutritional goals for the day.
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KH: Do you write and use your own articles to promote your ezine? How valuable has writing articles
been in promoting your ezine?

RK: Yes, we write one original article each month for our monthly publication. It's valuable to get and
keep subscribers ... but it's also an excellent way to spread our URL around.

Once we've written an article and published it in the newsletter, we send the article out to several Free
Content lists and sites. These articles always get picked up by several sites or ezines. We use an
author's resource box to direct readers back to our site.

KH: What methods do you use to promote your products or services within your ezine?

RK: The "Editor's Remarks" section of the newsletter is the most powerful section. That is the section
that everyone reads if they are going to read anything. So, if we have an important offering, we always
endorse it in the Editor's Remarks section. We've used many different ways to get people to buy.

Some examples are:

—— contests

—— buy one get one free or buy one get one at a reduced price
—— coupons

—— discounts (i.e., 10% discount only by clicking on this link).

KH: How do you go about preparing your ezine for publication?

RK: First, we research and write an article — trying to keep it between 800 to 1000 words. While that's
going on, | write the Editor's Remarks section which will usually revolve around the article topic. Then |
put the content into a premade template. | edit the whole ezine about 3-5 times. Then | send it off to
our Associate Editor for editing. Finally, the Editor in Chief gets to edit it. It goes through at least three
sets of eyes before it gets sent out.

KH: Any advice to future ezine publishers? Things to look out for or things to concentrate on when
publishing an ezine?

RK: Provide original content specific to a niche group — don't try to be everything to everyone,
concentrate on providing information that you're an expert on.

Be personable and reach out to your audience. If you can touch the audience you will have a high
retention rate. People don't just want information, they want to know who's talking to them, they want
the information to get a little personal.

Examine the ezines that you stay subscribed to. Ask yourself why you like those particular ezines or
newsletters. In other words, read a lot — don't get wrapped up in your own stuff, get out there and see
what other people are doing.
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The beauty of an ezine is that you have the ability to try different things ... contests, ad swaps,
discounts, coupons, HTML. Don't be afraid to try different things and see what works for your niche.

Article by Ken Hill. Want To Publish Your Own E-zine? Don't Know Where To Start? Create as many
e—malil lists as you want with unlimited, mailing list capable autoresponders. FREE 30 day trial.
http://www.netpromarketer.com/autoresponders.html
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Paul Becker is publisher of the FREE Weekly Fitness Tips Newsletter at http://www.trulyhuge.com.
Paul's newsletter provides weekly e-mail tips on bodybuilding, health, and fithess. When you sign up
for Paul's free newsletter, you will be automatically entered in his monthly drawing to win free
supplements and other great prizes.

Sign up now by e-mailing mailto:newsletter@trulyhuge.com

KH: How important has publishing an ezine been to your business?

PB: First of all, let me establish the fact that building a list is critical to your success online. It's a very
inexpensive means of developing a relationship with people who are interested in your product,
service, or opportunity — potential customers or clients!

KH: How long have you been running an ezine and how many subscribers do you have?

PB: | started my email newsletter almost three years ago. | currently have 120,000 subscribers and
growing.

KH: Do you submit your ezine to directories and/or announcement lists and if so how effective has this
been in gaining new subscribers to your publication?

PB: | have done this on a very limited basis and got limited results.

KH: Do you write and use your own articles to promote your ezine? How valuable has writing articles
been in promoting your ezine?

PB: Yes, | write my own articles and use articles by other authors, | think my subscribers like to get
different viewpoints on things.

KH: What methods do you use to promote your products or services within your ezine?

PB: Ads in the newsletter, and articles such as interviews with the person who developed the product
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or product reviews.

KH: How do you go about preparing your ezine for publication?

PB: | simply write and edit it in MSWord.

KH: Any advice to future ezine publishers? Things to look out for or things to concentrate on when

publishing an ezine?

PB: Getting new subscribers should be the focus of your web site. | think many people mistakenly
believe that people will return to their site on a regular basis. So, if they won't keep coming back to you,
you've got to go to them — by email!

Probably the most important thing you can do is to have subscribe information on your homepage (the
first page of your site). And don't make it hard for them to figure out how to subscribe!

Article by Ken Hill. Want To Publish Your Own E-zine? Don't Know Where To Start? Create as many
e—malil lists as you want with unlimited, mailing list capable autoresponders. FREE 30 day trial.
http://www.netpromarketer.com/autoresponders.html
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