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For the last two months, I've been taking Izzy (my five−month old yellow lab puppy) to puppy class.
He's learned a lot about how to behave in public. And I've learned a lot about him in comparison to his
classmates.

There's sedate Maggie, an English bulldog who loves to play, so long as she can stay in one place.
There's shy Zeus, a rottweiler who takes awhile to warm up to new situations. There's obedient Levi, a
Weimaraner who'll do absolutely anything you ask him to.

And then there's Izzy. He's the entertainment−−teasing the other puppies, talking to everyone who stops
to watch the play sessions, and just being an all−around playful, clownish lab.

Just as the instructor's learned what to expect from each of the puppies, your readers have learned to
expect something from you.

Whether out of all the newsletters they get in their inbox yours is the "enthusiastic one," or the "serious
one," or the "informative one," your readers have defined you in comparison to the other newsletters
they read.

......................................
Readers label, like it or not
......................................
Maybe you hate the idea of being labeled. Because, if your newsletter is the "smart" newsletter, it can't
also be the "funny" one.

But, this one ingredient is actually behind more successful newsletters than any other.
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That's because it's what makes your newsletter more memorable. It's what helps your readers begin to
trust you−−because every month they see the same dimension of your personality and begin to see you
as reliable.

Your readers get way too much email not to make some generalizations. It's what helps them prioritize
their email. And it's what'll get your newsletter read first, last, or not at all.

......................................
You can choose your label
......................................
Now, here's the good news. Your label is up to you. You're a three−dimensional, multi−faceted person

and have lots of great personality points to choose from.

Depending on your subject, it might be appropriate to position yourself as the "outdoorsy type" even
though you also love to relax at the spa. Or maybe you'll focus on your love of black and white movies
even though you also love today's high tech special effects.

When you choose one thing to really focus on about yourself−−one characteristic, one hobby, one
passion−−your readers will start to associate that with you. So, now, when they see your name in their
inbox they'll think, "That's the guy who tells such great stories about camping."

......................................
Supporting your label
......................................
Once you've chosen your label, you'll need to support it in every issue. Even slight inconsistencies will
bother your readers and reduce their trust in you. So, if you're positioning yourself to be an expert on
keeping your grocery bill low, revealing that your family eats out six days a week probably doesn't
belong in your newsletter.

Start by making a list. At the top of the page, write your label−−whether it's "outdoor enthusiast" or
"intelligent." Then list all the words that, for you, back this up. You can list activities that fit in with your
label, phrases that define your label, or other people who fit your label.

For instance, for Newsletters in Focus (http://www.designdoodles.com/free_newsletter.htm), I've
chosen the label, "bright." For me this means I work to project intelligence and enthusiasm. That
means I focus on areas where I have the most experience within newsletter production−−the activities I
enjoy the most, like subscriber interaction and overall perception.

......................................
All successful newsletters have one
......................................
Take a look for yourself−−review some of your favorite newsletters and see if you can't categorize each.
Chances are, the newsletters you like the most of all are ones that consistently live up to your
expectations for them. And in the end, that's what your label's all about.
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Just as I know when I take Izzy to puppy class that he's going to be the class clown, your readers need
to know what's going to happen when they read your newsletter.

Want more tips on making your newsletter personable? Subscribe to Newsletters in Focus for free tips
every two weeks on creating wonderful newsletters. Visit
http://www.designdoodles.com/free_newsletter.htm to sign up and receive your free copy of "Do You
Make These Six Mistakes in Your Company Newsletter?"

What A Newsletter Can Do For Your Business

By Claire Cunningham

Newsletters are often thought of as easy, do−it−yourself communications projects. The reality is
different...and that can be discouraging.

Developing a good newsletter concept can be difficult and time−consuming. It takes market intelligence
−− and maybe research −− to find out what people will read. Then it takes careful planning, discipline
and skill to crank out something worthwhile on a schedule.

Why bother? Because the rewards are there for those who enter the newsletter game.

1.Build loyalty: Send out a regular newsletter to your customers to build loyalty. Better informed
customers are better customers.

2.Educate: A regular newsletter can educate distributors, sales reps, or even prospects.

3.Boost credibility: Publishing a newsletter is a way to send out great information with your name on
it.

4.Stay in touch: Advertising not in your budget? Exhausted your public relations options? A
newsletter can keep your name in front of a small, well−defined audience.

5.Repeat your message: Repetition is an important facet of a successful communications program. A
newsletter is another way to deliver your message.

6.Control. Control. Control: Audience. Message. Timing. You control it all with a newsletter.

7.Cost efficiency: Send out an electronic newsletter, and you can save on time, printing and postage.
Plus you can use it as content on your web site.

Claire Cunningham, president of Clairvoyant Communications, Inc., has 20+ years' experience
developing and implementing successful business−to−business marketing and communications
programs. Sign up for Claire's monthly newsletter, Communique, at

. Claire can be reached at 763−479−3499 or e−mail to
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What A Newsletter Can Do For Your Business
7 Necessary Steps You Should Know When Building
Writing Newsletters Online: How to Get it Right
Another day, another newsletter to write...
How To Turn Your Newsletter Into a Web Page... In 45 Seconds!

Ezine Filter and Format software
News Letter Genie Pro
Software Index
Email Commando
Pay Per Text Marketing
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