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Joint Venture Marketing Not a Country Club

By Bonnie Kotch

Joint Venture Marketing and business match making web sites and consultants are beginning to pop
up all over the internet, and the affiliate marketing arena is leading the pack.

New arrivals to the internet marketing scene are reading the illustrious e-books on Joint Venture
Marketing and devouring the promises of instant credibility and overnight profits. However, what many
find out when getting to the web site promoted in many of these e-books, is yet another site filled with
highly published names, but little substance.

Acceptance into the i¢¥%2Good Ole Boysi¢ Y2 network charges fees that would rival many country clubs.
But what do you get out of it? Is it worth $75.00 a month or more for the honor of rubbing elbows with
top earners? Is there a service provided somewhere in all the hype?

As with anything you consider exchanging your dollars for, iti¢, ¥2s a buyers beware situation. And
again, educating yourself before plunking down your dollars is critical to finding successful joint
ventures without having your wallet needlessly eviscerated.

Joint Venture Marketing is the temporary partnering with another entity for the mutual benefit of
participating parties. It is a delicate, intricate and sometimes labor intensive construction of a
relationship that has to be based on an element of trust. This isni¢ %t done overnight, no matter what
some e-books tell you. It can be enormously profitable, but your profits are reflected by the
groundwork you put into it.

A Joint Venture, in the internet marketing arena could vary in nature, from something as simple as a
link exchange, to a full blow agreement to promote a product to another partyi¢,%s consumers. Finding
a business that can exchange ads, endorsements, offer a testimonial or trade promotions of each
otheri¢Y2s e-zine lists takes time and research.

Searching for joint venture marketing is akin to the singles dating scene for business. There is a
matchmaking art to it that should be recognized and practiced. Some doi¢Y2s and doni¢,Yzts for your
foray into joint ventures:
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Doni¢ %t — just fire off generic letters of proposal to a mass of potential partners.

Do i¢ % Get to know your potential partner(s) before offering a deal. This means possibly signing up
for their newsletter, or emailing them and showing an interest in their business. Doni¢ Yzt be afraid to
ask questions. Most businesses online will be flattered with genuine questions about their product or
service.

Doni¢ %t i¢ %2 focus on yourself or your product when writing your proposals.

Do i¢ % Focus on the fulfillment of the needs of your PARTNERI;Y2S CLIENTS, in relation to your
product. A person coming to you to buy a drill doesni¢ %2t want a drill, they want a hole. A person
looking for insurance doesni¢ Y2t want insurance, they want protection. A person looking to buy
advertising doesni¢ %2t want advertising . . . they want SALES.

Doni¢ %t — Lay everything on the table in your first contact or email, even in the proposal itself. You are
not placing an ad, so doni¢ %t write your proposal like a sales letter.

Do i¢, % Write a short, three to four paragraph proposal to include the BENEFIT to your potential
partneri¢ ¥zs clients, and the benefit to your potential partner (is it splitting profits on the sale, or
exchanging endorsements). You can work out the details later if he is interested. Get something in
agreement in writing before allowing the promotion to take place.

Allow your potential partner to ask questions about your service as well as yourself. He is considering
endorsing your product to a client base that hei¢ ¥2s worked hard to acquire. Therefore, he also needs
to be able to trust you and your ability to deliver. Doni¢ Yzt be offended. This is a positive sign! Reply
with empathy.

If designed properly, a joint venture marketing deal can open many doors for you, not only in sales, but
in building a business ally, acquiring new clients, expanding services and appeal for your potential
partner, as well as saving you money in advertising costs.

Haphazardly diving into joint venture deals can also result in stolen ideas or a ruined reputation. All
sides of the deal must do their homework on respective members of the deal, and the product being
presented. A bad deal can cause backlash for both parties.

| have participated in partnerships that have netted me thousands in sales in a short amount of time. |
have also been a victim of a bad deal that killed one of my affiliate programs. | could run a graph of the
varying experiences li¢ %ve had, but the bottom line is this . . .

The reason Joint Venture Marketing is so appealing is because it works. If approached professionally
and researched thoroughly, a joint venture deal can effectively launch your new business, obtain more
sales in a shorter amount of time and enhance your credibility while significantly reducing your
advertising costs. Of all the methods of advertising and marketing online today, it is probably the least
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risky in terms of ROI (return on investment).

If you are unsure about how to approach a deal, then get some help. There are services online that
will broker a deal for you, or match your particular product or service to other complimentary
businesses out there. If you are new to this, it is worth it to use these services.

Find a brokering service that will walk you through deals, so that you can learn and eventually find
deals on your own. Do a search on i¢%Business Matchmakingi¢ ¥z, i¢¥2Joint Venture Brokersi¢ Yz, or
i¢¥2Joint Venture Marketing Dealmakersi¢,%2. However, you will want to take the same due diligence
before laying down your money.

Some business matchmaking services will charge you a monthly fee that usually runs about the same
as a dating site. Other services will only charge you a small percentage of the profits generated.
Others will charge you an up—front fee or all of the above.

Find what you need, email them and research any service. Ask for referrals. Inquire on their record.

There are good services out there and it pays to use them if you feel you need some help getting
started.

I highly advocate Joint Venture Marketing, if treated as a professional marketing technique and not a
punch-line. Iti¢,%s not a country club for the self-exploited internet marketers. Iti¢, %2s a viable and
highly profitable alternative to the ever—increasing cost of marketing your business. Handle it with care
Bonnie Kotch specializes in Business Match Making with
http://www.trinityonlinemarketingschool.com

helping internet marketers reduce spending on advertising while increasing profits in internet
marketing.

The New State Of The Art Method For Making Money With Joint Ventures

By Karin Manning

If you are anything like me, you spend a lot of time researching joint ventures and going through the
chore of analysing all the joint venture proposals you get on a daily basis in your inbox. I've often
wondered if there was an easier way to find successful joint ventures, as serious marketers online all

know the power of joint venture marketing.

In fact, some marketers have told me that if they could only utilize one marketing strategy it would be
joint ventures fullstop.

If you have got a product or service to promote you know joint ventures are essential to your business.
Joint ventures are when two or more people work on the same project. The most lucrative way to
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benefit from joint ventures is to let other people sell your product or service and share the profits with
you. Some examples of cross promotions would be exchanging popups and testimonials.

In my online experience recently | have noticed that some forms of ezine advertising did not pull the
results that would have been expected. If you are also spending hard earned money on ezine
advertising there is a better and easier way.

An example of a joint venture unrelated to internet marketing would be a gym coming together with a
company that produces body building supplements.

Joe Vitale made $25,000 from joint ventures from just one email.

So if you want to explore more fully the lucrative world of joint venture marketing how do you go about
finding joint venture partners?

Old-fashioned ways of finding joint venture partners: Making a post on a forum if permitted by the
moderator; Visiting individual websites and emailing the owner one by one; Spending time making
contacts with other internet marketers online.

The new state—of-the—art way of finding joint venture partners:

By subscribing to Joint Ventures Weekly. Once in a while an ezine comes along that makes me sit up
and take notice. My good friend Mike Woo—Ming has created such an ezine.

Each week you will receive a list of the TOP joint ventures for the hottest internet products and
services.

Each joint venture is carefully screened and analysed before it reaches your inbox. If it doesn't meet
the relevant criteria you won't hear about it.

Your time is valuable. Each joint venture will include: A detailed synopsis, Current conversion rates

(unless new), Requirements, Length of joint venture offer.
YOU choose exactly who YOU want to work with!

Finally, a place to find non-internet marketing joint ventures as well. By subscribing to Joint Ventures
Weekly you have the power to select the latest products before anyone else in your field.

It is often said that only 10% of small business owners take advantage of joint ventures. You now have
the means to be part of that 10% by subscribing to Joint Ventures Weekly today.

Subscribe today by visiting

Http://www.reprintrights4u.com/jointventuresweekly
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To your joint venture success,

Copyright 2003. Karin Manning. All Rights Reserved. Karin Manning is an ezine publisher, writer and
ebusiness owner. To subscribe to her ezine Net Wealth and receive up to the minute marketing tips,
customer service advice and money making hints simply visit

http://www.reprintrights4u.com
and fill out

the ePackage Newsletter & Bonuses popunder on entry. To be one of the first to hear about the latest
joint ventures available subscribe to Joint Ventures Weekly by visiting

http://www.reprintrights4u.com/jointventuresweekly

karin@reprintrights4u.com
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