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Do you know that according to WebSideStory, an analytics firm, in
2003 medium to large Web sites got an average of 13.6% of traffic
from search engines? Do you realize the power in that one simple
statement?

Search engine marketers trying to get new business from medium to
large Web sites can ask for log files from potential clients.
They can then determine the percentage of traffic from search
engines for those potential clients. They can compare it to the
average, and use that number to prove the need for their services
as well as the importance of search engine marketing.

The same principle applies to SEOs trying to prove to the
marketing or management departments that search engine marketing
needs to be taken seriously.

Measuring the percentage of traffic from search engines over time
is one way to measure the effectiveness of an online marketing
campaign. But hang on, because we're going to explain a few other
definable elements that you may have previously thought of as un−
measurable.

What other elements can be truly and effectively measured?
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What about measuring things you probably haven't considered
before, such as site stickiness and brand blurriness?

Site stickiness measurements are normally taken from the first
page of a Web site as it's usually the most trafficked page and
the entry point for the majority of online visits. The stickiness
metric measures if people are finding what they expect to find as
soon as they arrive on the site.

Brand blurriness refers to visitors who have searched for a
similar product but landed on your page. In that case, your
product or company names are similar, and it appears you may have
a branding problem.

But how can you measure site stickiness and brand blurriness?

Have you heard of "scorecarding"?

Every client needs a scorecard and needs to know how they're
doing from month to month or week to week. Any client, with the
proper analytics, can have a set of scorecards.

What is scorecarding? A scorecard is a way of charting all of the
metrics you've gathered, to where it's easy to present the
information to your client, your marketing department,
management, or simply as a more efficient way of keeping track of
your data.

How do you begin with scorecarding? Would you like to see samples
of scorecards?

Introducing . . .

Search Engine Effectiveness Metrics and Scorecarding . . . By
Marshall Sponder

I recently read one of the most in−depth and revealing articles
I've ever seen on how to measure the effectiveness of a search
engine marketing campaign. Written by Marshall Sponder
(http://www.now−seo.com), a professional search engine marketer
who's well−known for his unique and effective ways for measuring
traffic and for developing scorecarding in the SEO industry, this
easy−to−understand article breaks an often complicated topic into
straight forward terms.
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The article is almost 6,000 words long and is full of graphics
and charts, so we've put it into PDF format to make it easy for
you to download.

Visit this page to download the free PDF article:

http://www.searchengineworkshops.com/articles/e−metrics.html

This article covers all of the topics I've mentioned above, and
it answers all of the questions.

In Conclusion . . .

Before your search engine marketing campaign even begins, you
need to start analyzing your log files and measuring your search
engine traffic. Traffic analysis is every bit as important as the
marketing campaign itself.

Download Marshall's PDF article and look at the various metrics
he's suggested for measuring the effectiveness of a search engine

marketing campaign. Try his method of scorecarding and see how it
works for you.

Become as serious about traffic analysis as you are about search
engine optimization, and you'll soon be wallpapering your house
with your search engine success stories!

Good luck!

eMarketing − The 'What' and 'Why'

By Frank Cowell

eMarketing − The 'What' and 'Why' by Frank Cowell

Businesses have been using technology for many years, but the Internet created a flood of new and
exciting ways to provide benefits to the customer. These opportunities create lots of questions you
must consider. How can your business leverage the Internet to maximum benefit? How much
commitment should you make to eMarketing campaigns? Is your market online?

eMarketing is traditional marketing using the Internet. eMarketing affects your traditional marketing
campaigns in a couple of ways. First, it increases productivity in your existing marketing functions.
Second, eMarketing transforms many of your marketing strategies. The transformation can create new
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business models that add customer value and/or increase revenue to the bottom line.

There are many tools available to the eMarketer... websites, microsites, email, newsletters, postcards
and other mailers that direct to the web, contests and other web−based features − too many to mention.
If you are thinking of a website and haven't thought about all of the other possibilities, think again. Your
website is just the beginning... the foundation. We recommend a complete eMarketing plan that is
incorporated with your regular marketing plan before you decide on any one eMarketing tool.

It is important to carefully select an eMarketing partner. The firm you select should have an
understanding of what eMarketing really is and that it is not just about a website or eMail marketing.
Even credible insitutions such as the SBA describes eMarketing as eMail marketing, which does not
provide the whole picture.

Why eMarketing?

Buyers, not sellers, are now in power.
This is probably the most important change as a result of the Internet. The days of holding one's
attention for 30 seconds in front of a television are coming to a close. First it was channel surfing with
the remote control, now it's about the click of the mouse. Consumers and business customers are
more demanding than ever because they know they are just one click away from your competition.

Distance is no longer a factor.
Where a business is located is no longer a factor when interacting with vendors, partners or customers.
This 'death of distance' allows people to bypass traditional business channels.

Time isn't an obstacle.
Thanks to the Internet, time is no longer a factor. Online stores are 'open' all day, every day. Rain or
shine. People can shop when their schedules permit.

Your customers, vendors and partners expect it.
We live in a 'connected' world. You can check your email, participate in an important conference call,
check stock quotes, upload data and almost anything else you can think of... away from your desk.
Your customers, vendors and partners will expect to be able to communicate with you in a variety of

ways.

Results.
One of the biggest advantages to incorporating eMarketing into your traditional marketing strategy is
the ability to effectively measure results of a campaign. Traditional marketing campaigns are difficult to
track. With eMarketing you are able to measure the effectiveness of a campaign by running reports on
sales, traffic, electronic responses and much more. You will know which campaigns to run again and,
more importantly, which campaigns are losing money.

eMarketing − The 'What' and 'Why'
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