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Most small businesses operate with very small advertising budgets. It is critical to the success of any
business to ensure that their advertising dollars deliver as much value as possible to the bottom line.
Here are some steps that you can take to make sure you get the most bang for your advertising buck:

Target your Advertising - Ideally, every ad that you place would be seen only by potential customers
for your business. In reality, you won't find very many advertising opportunities that deliver such a
utopian business proposition. The real key is to locate advertising opportunities that will target your
potential customers as closely as possible. When evaluating every advertising offer, ask yourself "How
closely will this hit my target audience? Could | do better?". If you are advertising your new website that
offers a new vitamin supplement for dogs, advertising on a pet website would not be as advantageous
as a dog related website. A website on the topic of dog food and nutrition would be even more
targeted, as almost 100% of the visitors to that site would have some interest in dog food and nutrition
That's exactly the audience you are looking for.

Vary Your Offers - Remember that your well-defined audience is comprised of certain groups, each
with its own reason to buy your product. On the dog food and nutrition website, you may encounter
breeders, veterinarians, family pet owners, and breeders. They all want the same thing (a healthy
happy dog) but for different reasons. The breeders wants their prized stud to live a long life and have
lots of puppies while the veterinarians are interested in offering the best possible advice on nutrition to
their clients, and so on. When you are composing your ad copy, keep these different groups in mind,
Write an ad that speaks to each of their buying motivations and rotate your ads to ensure you cover all
the potential buyers for your product.

Don't Over—-Commit - Many small businesses jump at the chance to buy ads at a volume discount,
cutting their cost per ad buy purchasing 6 months to a year's worth of advertising up front. On the
surface this may seem like a good way to maximize on your advertising dollars. However, if you've
done a good job of targeting your potential customers, you may be purchasing too much advertising. It
is said that it takes 7 messages from a company to get the average customer to act and actually
purchase their product. As you define your target market more effectively (from pet websites to dogs to

1


http://www.natural-aging.com
http://www.natural-aging.com

Make your Advertising Profitable

dog food), that number decreases, as you don't need to do as much "convincing" to motivate a
potential customer to purchase your product. Your advertising dollars, therefore, would be better spent
in 3 month advertising programs. After the 3 months, move to another website or magazine, and
continue to rotate your ads to maximize the reach of your message.

Measure Your Results - Without tracking your ad responses and measuring your results, you'll never
know how well your ads are performing. It is critical to track your response rates, primarily though the
use of tracking URLs. (www.mydomain.com?adl). This URL will still direct surfers to your site but it will
also capture the site from which they came, giving you some valuable feedback on the performance of
your ad.

Many people measure ad placements, but this is only the beginning. You must also evaluate ad copy,
timing, and layout. Ads may have seasonal fluctuations in responses rates and your potential
customers may respond differently to a change in your ad copy. So keep a detailed tracking
spreadsheet to record your ad response in all of these areas. This will give you the information you
need to make informed decision about your small businesses advertising budget.

Will Dylan is the Author of "Small Business Big Marketing" a powerful e-book for small businesses
available through his website www.marketingyoursmallbusiness.com . Will also offers article and news
release writing services.
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Creativity is one of the greatest tools for success in business.

All businesses are created first by ideas.

Then once you're in business you need ideas for marketing,
advertising, solving problems, product development etc.

The difference between success or failure could be one just one
idea. That's all!

Below are three ways to generate profitable business ideas.

1. Communicating regularly with other business people can
generate many ideas. There are many resources online and
offline to meet new business people lie; seminars, chat
rooms, discussion boards, trade shows etc. Sharing your
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knowledge, asking questions, and taking in new information
will stimulate your mind. Your brain will begin to put all this
information together to create profitable business ideas.

2. If you're not much of a communicator, try reading. Reading
can also stimulate your mind. Read business books, magazines,
e—-books, websites, journals, e-zines, newspapers etc. Your
brain will generate profitable ideas by absorbing and
rearranging this information on a regular basis.

3. Don't have a lot of time to read? You could listen to
business audio books, seminars and courses. Listen to
them in the car, while your doing house work, working in
the yard, or exercising. Also, tune in business related radio
stations. This will help you save time and generate
profitable business ideas at the same time.

There are a few extra tips that will help improve these idea
generation strategies. Take short breaks to brainstorm about
the information you absorbed. Keep a notepad and pen
handy to record your ideas so you don't forget them. All
businesses need profitable business ideas to stay ahead of
competition and survive.

Warmly,

I-key Benney, CEO
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