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Managing your identity can seem hopeless at times. Here is a primer to assist you in creating great
graphics that work.
Flexible vs. Static

1. If the company is new is it best to make sure that your brand is "flexible” meaning it can be modified
to accommodate changes within the infrastructure of the company. Typically changes such as adding
of new departments, removal of departments, or general changes in focus.

2. If the company has been around for quite a while and has it's focus nailed down then its time to
create a graphical element that is more authoritative and defining or static would be the proper term in
this case.

Capturing your clients ethos

Now keeping these few guidelines in mind, how do we go about "creating"” said graphic? There are a
number of things to take into account on the creative side of things and its important to really listen to
the client as you are now attempting to create what they "see" not what you see per say. Your clients
may not always know that they need but you need to extract what they think it will look like "to them".
This is one way we capture the "ethos" of the company within the graphical element.

Here is an example, we did some suggestions for a firm in London. The product was called system
angel which is a program that remotely oversees networks for security purposes.

My information for the project was something blue, manly, and of course would suggest an angel
overseeing a network.

logo is called system angel and is located here.
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Take note the graphical element is flexible or could be modified to suit various changes within the
company. This could be done with various line work or the addition of further elements, to re-working of
the font, which is in this case intentionally soft.

Keep in mind there is usually much to consider when creating a brand for someone such as target
market, location, length of time in business. This should however serve as a good starting point.
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Identity theft is a hot topic these days - at least on a personal level. In business, though, the serious
issue is identity neglect!

What do | mean? | mean many businesses don't pay attention to identity issues. That's because they
don't understand maintaining a consistent identity is a low—cost way to maximize impact.

Consistency and professionalism are the keys. That's what can help even the smallest business over
time.

Consistency means repetition, and repetition is what solidifies ideas in our brains. Professionalism is
about looking good. It's "dress for success" on a corporate level. If you want your company taken
seriously, present a professional image

Here's a basic identity checklist for business owners.

1)COMPANY NAME - Is it distinctive? Memorable? Descriptive of what you do? Is it registered in your
state? Can you/should you trademark it? (You may need to consult an attorney on this last question.)
2)COMPANY LOGO - Have you identified a distinctive typeface? Do you have a symbol? Do you need
one? Have you had your logo produced professionally? Have you identified logo color(s)? Do you use
all of this consistently?

3)TAG LINE - Do you need one? Do you have one? Does it clearly describe your company's unique
position? Is it customer benefit oriented? Do you use it consistently?

4)PRODUCT NAMES - Do you have them? Do they follow a pattern? Do they make sense with your
company name?
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If you answered "No" or "Don't know" to any of these questions or if you're thinking about changing
your name, logo or tag line, consult a marketing communications professional with experience in
company identity issues. Investment of time and money up front will yield benefits in the long run.

This Free E-Book has been brought to you by Natural-Aging.com.

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalanceg
Impair Healthy Healing In People Over The Age Of 30!



http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

