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Any one who has ever been to a magic show knows that magic is
all tricks, not reality. It is simple entertainment with no
lasting value.

Marketers however, new and old alike, are infatuated with the
idea that there are magic tricks to make marketing campaigns
work. This is the problem, magicians get paid before the show
starts, marketers get paid when it's over. The marketers job

is to change some ones thinking and persuade them to have a
certain point of view. The magicians job is to trick your
senses into believing something occurred. You can not create
customers by tricking them and then asking for money. You
create customers by offering real solutions to problems that
the customer will understand and then asking them to buy the
solution. If you do the latter you will also create customers
who market for you. If you operate as a magician you will
create enemies who tell everyone not to do business with you
because your delivery is not what it seems.

Don't subscribe to the myth. Real marketing requires honesty,
not magic tricks.
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Myth #1 You should close early and often

Myth #2 Sell features to get a higher price

Myth #3 There's no methodology to selling - it's pure art

Myth #4 Objections are a sign of customer interest

Myth #5 Open questions are better than closed questions

Myth #6 You can't teach a person to sell

Myth #7 You have to understand the difference between wants and needs
Myth #8 Great products sell themselves

Myth #9 Making a benefit statement is the best way to open a sales call
Myth #10 All customers make up their minds in the first 4 minutes

Want to know more? Read the full Myths each month at our website www.inclusic.com - just go to
articles & news!

John Mitchell is President and CEO of Inclusic, a company providing sales and marketing outsourcing
in the UK and USA. He was a top performer in IBM sales for 5 consecutive years; Chief Marketing
Officer of a Fortune 500 company; and CEO of a NASDAQ listed consulting company. John has written
for the London Economist and has been guest lecturer at NYU, London Business School and Swiss
Banking School.
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