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As every professional politician and public relations man knows words have the power to entice,
persuade and motivate people into a specific course of action.

There are certain words that I refer to as "Power Words" that I learned, back in the dawn of time, when
the dinosaurs still roamed the earth.

For example, if I say to my daughter "clean up your room please" I get a totally different reaction than
when I say "clean up your room NOW", even if both phrases are spoken in the same tone. When I use
the word now, I know that she will clean up the mess, and that I have at least a 50−50 chance that she
will do an adequate job.

My first exposure to this "Power" was at the hands of one of my mentors, now long−since dead, sad to
say, who told me a story.

It seems that a trucker pulled into a roadside cafe in Amarillo, Texas and said to the waitress " There
must be a million rabbits out there. I swear I've just squashed a dozen."

Compare the reaction when the story goes: It seems a trucker pulled into a roadside cafe in Amarillo,
Texas and said to the waitress " I've just run over a bunny"

In both cases a small change in wording provokes a different reaction.

That's the "Power"of words !!

When used in your advertising material, such words can be almost irresistible. Here are 9 "Power
Words" for you to try out.
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1...Secret (or little−known) used either alone or together (little−known secrets) are both "Power Words"
that appeal to the curiosity of the reader. "What does he know that I don't" Few people blame their lack
of success on their own efforts (or lack of effort), so they are comforted by the thought that they are
failing because they have been denied vital information.

2...System appeals to the desire for simplicity and lack of real effort required. If someone already has a
system in place, "all I have to do is put my name on it and plug it in !!"

3...New (or Improved) appeals to the sense of urgency. If something is NEW then you have to get it
fast before everyone else does to maintain your competitive edge. Strangely a laundry product has
advertised for many years that it was "New and Improved". It's difficult to see how it could be both, at
the same time, but it shows the power that both these words have that the advertiser decided to use
them together, as re−inforcement for each other.

4...Power is itself a "Power Word" suggesting that if only the reader had the knowledge that you have,
he/she would be able to accomplish anything.

5...Magic is almost interchangeable with power, but it also suggests that an objective can be reached
without effort. This appeals to both the lazy (like me) and the impetuous who want to attain their goal
immediately.There is a natural tendency to assume that any one who makes his living in Advertising
and Promotion must know something that is hidden from the rest of the world. Some arcane formula
like "ABRACA− DABRA" or "Open Sesame" that magically transforms them into "gurus" or "prophets",
that we must slavishly follow.

6...Immediate, of course suggests that something can be done instantly. This again appeals to the
sense of urgency, and has a magic−like ring to it. Why wait − have it NOW !!

7...Insider suggests that the writer has information that cannot be known to the world at large, therefore
if you will only pay for this you can attain an edge on the rest of the competition.

8...FREE (note: this often appears as FR~E in ads because of the ISP filters that seem to abound
today)this word included in any headline will increase acceptance of your message − but make sure
that when you say FR~E that you mean FR~E. If you attempt to charge for something that you have
advertised as FR~E, you will lose all credibility.

9...YOU The reader is only interested in the potential benefit that he/she will receive from your product.
The old advertising maxim is still valid "Sell the sizzle not the steak". Look carefully at your product and
think of all the reasons that I, or anyone else would benefit by owning it.

For example, if you were selling big, gas−guzzling cars, you would stress the comfort, luxury interiors,
prestige, reliability and smooth riding capacity of the car.

If you were selling those cars that are so small the driver has to sit with his/her knees against their chin
you would stress the fuel economy, zippy sporty ride, cornering and road handling ability of the car,
affordable price and ease of parking.
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At the end of each sales page, or large ad you should also stress your "guarantee"(oops − another
"Power Word − I should have titled this piece 10 Power Words. − Ah well !). You will be accepting
payment for your product exclusively through credit cards, and the vendors will reverse any credit to
your account, if the customer complains.

It is far better to make a positive "Money Back ( Another Power Word − that makes 11. So sue me, I
can't count !!)Guarantee" than to have a negative " I'll give you your money back if you holler loud
enough ". If you're going to have to do it anyway get some extra (that makes 12) mileage out of the
situation.

I'm sorry that this article ran a little long, but you can consider the last 3 "Power Words" as a bonus (Oh
no !! That's 13), make it an added (we can't end on 13 − that's unlucky − make it 14) bonus.

In closing, read as many of the ads that you see on−line as you can. You'll see how experienced
marketers use these powerful words to motivate their readers, and perhaps pick up some ideas, that I
didn't include.

All the best in your marketing efforts

Martin Cargill

************************************************************
Martin Cargill gives a FREE mini−course on
Internet Marketing at his website

This and his newsletter " Independence Day Ezine " are
available FREE on an opt−in basis only.
************************************************************

After over 40 years in Direct Marketing, I am trying to come to terms with that "new−fangled" internet.
It's a steep learning curve, but I'm getting there. I can offer you the chance to learn from my experience
(and mistakes), and the best of the web guest articles and web resources.

Power Words And Phrases

By Al Martinovic

Power Words And Phrases by Al Martinovic

I like to use power phrases when writing sales material. These power phrases add punch to a line or a
paragraph and I usually use them to start off a sentence.

You can generally find alot of "power phrases" when reading good sales copy. I usually keep a
notebook nearby so that whenever I come across a line or a phrase that I Iike in sales material, I write
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it down for possible future use.

They are also great for writers block too. When I am stuck in the middle of writing, I'll usually refer to
my power phrases, and the next thing I know, the sentences sometimes start writing themselves.

Some examples of the power phrases I use include:

"Listen closely..."
"As you may already know..."
"Now, I don't know about you..."
"Well, I've got news for you..."
"Let me explain..."
"And best of all..."
"In fact..."
"Here's the bottom line..."
"Quite frankly..."
"Now, I know what you're thinking..."
"Take a deep breathe and relax..."
"The answer is yes..."

Power phrases can be used to grab and hold people's attention so that they keep reading. Some may
even call these "hypnotic" phrases.

Even single words can invoke a reaction in some people that can be used to add "punch" to your sales
material. I call these power words.
Some power words to use in your marketing include:

Free, Powerful, Incredible, Easy, Shocking, Cheap, Revealed, Best, Uncovered, Hidden, Proven,
Results, Revolutionary, Profits, Fantastic, Inside, Learn, Enhance, Hottest, New, Improved,
Unbelievable, Ultimate, Offer, Master, Scientific, Private, Breakthrough, Save, Guaranteed, Tricks,
You, Love, Limited, Special, Secrets

You can use power words to add punch to a headline, sentence, a short ad, or whatever fancies you.

Those are just a few of the power words and phrases that I have collected over the years.

Do yourself a favor:

Another power phrase...?

No really... do yourself a favor:

Always keep a notebook nearby and look out for words or phrases that capture your attention in sales
material. Then write it down. If it captured your attention, it's sure to capture other people's attention
too.
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And over time, you'll have plenty of power words and phrases to choose from when writing your sales
material.

They sure make life alot easier...

And profitable too!

Al Martinovic publishes a popular internet marketing newsletter at http://www.milleniummarketers.com
and runs a successful home business at http://www.ineedsmokes.com
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