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Online Publicity vs. Print Publicity

By Stacey J. Miller

Some would say that a newspaper story isn't an actual newspaper story unless it appears in the "real"
version of the newspaper. That's just not true. Online publicity is as valuable, and sometimes even
more exciting, than traditional publicity. Consider these benefits of online newspaper coverage:

Printed versions of newspapers have a short shelf life. They're printed, delivered or bought, read, and
then discarded. And that's that. Yes, you can clip your article, photocopy it, and add it to your media kit.
But how many of your prospective clients are likely to cut out your article in the event that they,
someday, might want to get in touch with you? Online newspapers are archived, and a simple search
on a related topic will turn up your article - anywhere, anytime - when the time comes for your
prospective client to find you.

A prospective client can cut your article out of a printed newspaper, photocopy it, and mail it to a friend,
thus turning your friend into another prospective client. But how much easier is it for one person to
send another person a link to your article?

Most daily newspapers are primarily of regional interest. That necessarily means that their subscribers
are mostly - not wholly, but mostly - local. So largely people who live in and around, say, the Boston
area will see the print version of your Boston Globe article. How many others, though - former Greater
Boston residents, relatives of those live or perhaps attend school in Massachusetts, executives who do
business in Massachusetts, fans of New England's sports teams, and so forth - will likely see your
article in the online version of the Boston Globe? And how many of these people have the potential to
one day need your services or products?

Publicity is publicity, and few people would turn down publicity however they can get it. However,
publicity that appears in print venues is here one moment and gone the next, whereas online publicity
can endure and even perpetuate itself. An article in an online newspaper might include a hyperlink to
your Web site or your blog. That can bring prospective clients directly to you. It might also motivate
other Web site and blog owners to include references to the article (as well as the hyperlinks) which
can create buzz about you on the Net and improve your visibility in search engines.

Some traditionalists still hold tightly onto their belief that a newspaper isn't a newspaper unless they
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can touch it with their fingers, carry it under their arms, unfold it on the train and, presumably, stain
their hands while reading it on the way to work. "Let me know when the article really appears," these
old−school thinkers will say, "and don't taunt me by citing all of the publications that carried the story
online but didn't deem it important enough to include in their print editions." Their winning argument,
they believe, is the fact that they "can't even get a clipping" of an article that has appeared only online.

These traditionalists are missing the point. Given the benefits of online coverage, an article that
appears only online, or online as well as in print, will be of far greater value than one that appears only
in print. Each time a newspaper (or a magazine, for that matter) prints your article online, the potential
readership for that story increases exponentially. And you still have bragging rights you would have if
you're tallying up your publicity "hits" for your Web site or media kit. A USA Today mention is a USA
Today mention whether it happens online, in print, or both.

Copyright C 2006 Stacey J. Miller.

Stacey J. Miller, founder of S. J. Miller Communications, is a book promotion specialist who develops
winning media strategies for authors and publishers, and coordinates national and regional tours. You
can visit her online at

http://www.bookpr.com
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3 Reasons to Tap into the Power of Publicity

By Jenna−Lyn Rounsaville Roman

Publicity is obtaining editorial coverage or features for your business. Publicity is getting your business
reported as news. Examples of publicity are newspaper and magazine articles, radio and television
interviews and Internet forums and much more. These are just a few reasons you should consider
letting your business tap into the power of publicity.

1.Effective - Publicity has been proven to be 10 times more effective than traditional advertising. Your
customers believe what they read in the newspaper or watch on the TV news because humans by
nature believe what is reported to them as news.

2.Affordable - Obtaining publicity can cost as little as $0 dollars. Business owners can substitute a
little time and imagination for money or hire publicity professionals, many of which have very affordable
rates when compared to advertising.

3.3rd Party Credibility - Having reporters write about your business in a news format gives your
business 3rd party credibility that's extremely valuable. Anyone can sing their own business' praises,
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but getting respected people in the media to do it provides a type of credibility that ads and money just
can't buy.

There are numerous other reasons to use publicity. Next time you are looking for a new way to get the
word out about your business, consider tapping into the power of publicity.

Jenna Roman co−owns and operates JR Publicity, an Englewood, NJ−based public relations and
marketing company with her husband, Josh Roman. For additional information, visit

www.jrpublicity.com

.

info@jrpublicity.com

3 Reasons to Tap into the Power of Publicity
Learn the five key steps to getting free publicity for your internet site and products
Web Site Promotion − Getting Publicity
To Get Free Publicity, Talk to the "New Kid on the Block"
TRASH PROOF NEWS RELEASES

Postcard Collector Software
Home Vegetable Garden
Palmistry
14 Profitable eBooks
Dream Psychology
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