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6: The hidden benefits to having the right links.

Every site online has an index or default file as its home page file. But outside of that rule you can
name the other pages whatever you like. So why not cram the names with keywords and/or
keyphrases relevant to that page and your site? We've just scored again ;-)

Eg exercise—equipment-reviews.htm is our reviews page.

Note the hyphen again always try to avoid using spaces when naming your files or pages. You will get
a horrible looking 20% appearing, which is something the browsers throw in there to represent a
space.

If we then name the link to this page from our other pages 'exercise equipment reviews' and also make
the link bold we'll score a whole bunch of points on the SE's. If you then use the other techniques
described on this page to Optimise the page exercise—equipment-reviews.htm around the phrase
‘exercise equipment reviews'. You'll be well on your way to getting a top listing in the engines. ;-)

Keywords and keyphrases in a link and the name of a page file are very important boosters.
Anyone would be a fool not to Optimise them to the hilt. But this is often overlooked and simply not
known about.

7: Name your Images properly and utilise their Alt tags.
Each image file displayed on a site is linked to with a line of code containing the path to the image. So
along the lines of our link strategy above lets utilise that link and fill it with keywords.

Eg We have an image on our home page of a piece of exercise equipment. Lets name that image
exercise—equipment.jpg. Most sites store their images in a folder named images, logical, but there's a
missed opportunity there. Lets call our image folder exercise—equipment.

So what we have as a link to our image is src="exercise—equipment/ exercise—equipment.jpg"

Very nice.
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But there's more, all images should have an Alt tag this tag controls the text that appears when you
role over an image, the little yellow box that appears with a description?
Hmmm ... what should we do with that ;) You guessed it stick our key words in there.

Is that it for images ? not quite there's one more trick I'll let out of the bag here. Its very simple
but effective, add a link to your image to a relevant page or if you don't want it to lead anywhere link it
back to the page its on. Either way you'll score again for the keywords in the link as mentioned above.

)

So you should have something like this -

Just look at all those juicy keywords. This little technique is little known and is another wasted
opportunity.

8: Site map and doorway pages.

A site map simply consists of links to all the pages on your site. It may be that the way you have your
site structured you will have some pages that don't link to each other. Having a site map linked to from
every page not only helps visitors navigate your site but also acts as a highway for the 'spiders’' to
crawl all of your site quickly and easily. Plus think of all those juicy keyword and keyphrase links on the
one page. ;-)

Doorway pages consist of the techniques mentioned already on this page but taken that little bit
further. Essentially the pages focus heavily around a keyphrase and utilise the techniques mentioned
here sometimes to the detriment of grammar and readability. A doorway page exists to get a listing in
the SE's for its keyphrase and when visited it simply has a link to the main site.

If your site is pretty small then it may be useful to have some keyphrase targeted doorway pages. If
your sites a little larger there's no reason why you can't focus the existing pages on a keyphrase
properly as described here and have them do the same job as a doorway page.

9: Link exchange.

Over the last 18 months or so the links pointing to your site have become extremely important.
Following Googles lead the SE's have placed more emphasis on the related and relevant links a site
has. The better these links are the better your sites ranking. Its important to state that not just any old
link will do although this will help a little a relevant link would be much more beneficial.

So back to our example site —

Our site sells and reviews exercise equipment that's all. That's a pretty big area by itself anyway. But
what if we exchanged links with a site selling exercise clothing, exercise—clothing.com. One of our
keywords is in there which is even better. We add value to our site,

Exercise—clothing.com adds value to their site our ranking is boosted in the SE's and the SE provides
better results. Everyone's a winner.

Its not good enough just to find relevant sites. Ideally you should be finding sites that get good results
in the SE's already. Linking to one of these sites will give your site a great boost.
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But how do you find out how well a site is ranked?
Try these two free tools -
- I'm sure Google needs no introduction. Other than to say once you have it installed

the little horizontal green bar in the middle of the toolbar displays the Page ranking(PR) of any site you
visit. Other benefits of the toolbar include, search Google from whichever site your on, a popup stopper
and an autofill form feature, enter your details once and whenever you need to fill a form in online you
can do it with one click.

- Alexa is a search engine owned by
. This toolbar goes into even more detail

about a site you visit. You can check its ranking, who's linking to it and even go back in time and view
the site as it was years ago. There's also a search feature for Alexa and Google, and a search feature

for Amazon built in, so you can search any of them from any site. Handy for ordering those books,
CD's and DVD's.

The other benefit of these toolbars is that they track sites that you visit. Not in an intrusive way and
totally anonymously. What this means is that if you visit your own site regularly just by having the
toolbars installed you will boost its rankings. ;-)

| recommend you install both these tools. They install across the top of Internet Explorer underneath
the address bar. It only takes a minute or two for installation and its done without any need to
download software. Once installed you can always right click them and close them if they get in the
way. Very handy little things.

To check a sites link popularity try this handy

10: Search Engines and Submissions.

To round off this article and tie things up I'm going to say a little bit about which search engines to
submit to and why, how to go about it and why you only need to pay a very small fee to get into all the
major search engines.

is king of the search engines producing the most accurate and relevant results for any search
and up until recently it ‘crawled/spidered' the web once every six weeks or so, doing what was called
the 'Google dance'. So called because as their database was updated ranking of sites could shift

dramatically for a few days before settling back down. This has now stopped as of Q2 2003.

Google now crawls constantly and there is no longer any shift in listings. Entry into Google is free and
can be very quick probably the quickest outside paid listing. A site should appear in Google within six
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weeks of submitting the URL. This is still a long time to wait, but it works out quite well if you use the
next little tactic I'll explain after the next two paragraphs.

Relationships between the SE's have changed dramatically over the last 12 months.
(For a very useful and informative illustration of the current Major SE relationships take a look at this

. If your new to SE optimising you'll probably find this a real eye opener)
Google has been supplying search results for AOL and Yahoo amongst others. Yahoo has bought out
the major SE Overture for millions of dollars and a few months later bought out another less well

known but significant SE,

, who actually supply listings to

again for millions of dollars.

Yahoo is now basically consolidating these engines and will I'm sure restructure its own sites search
algorithms to bring these engines online. Yahoo currently charges for a listing in its directory $299 last
time | checked. But since there listing are supplied by Google right now you don't need to pay this fee.

)

Here's the tactic | mentioned briefly above. inktomi offers a

through its

partners worldwide, for $39 dollars you can have your site listed in the engines mentioned above within
two days ! Plus your site will be '‘crawled’ every two days for 12 months and your listing updated. What
this means is that you can test out optimisation strategies and different keywords and see the results a
couple of days later.

(One word of warning stay away from the 'Submit your site to 1500 search engine' style links displayed
at the site linked to above, you'll just end up with loads of spam emails. The majority of SE traffic

comes from the top six SE's.)

If you do this consistently over the space of a few weeks you'll have a well listed site that will fly up the
listings in Google when it's eventually picked up ;-) Plus you'll be hitting Yahoo from another angle,
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another two angles in fact through inktomi and Overture, this again will boost you listings ;-) I've just
used this tactic again for a client and his site jumped straight in at No.6 on Google when it was picked
up for his major keywords. Which also meant a No.6 rating on Yahoo. The two biggest SE's ;-)

Hand submission or automated software?

Ordinarily I would recommend submitting to the engines by hand one at a time. I've done this for the
last four years. Simply because the software available to submit a site wasn't up to the job. But finally
there is a piece of software that is up to the job and more than that it helps with the choice of keywords,
checks the optimisation of your site pages, checks for broken links, tracks and reports visitors to your
site and will report on your position in all the major engines for your chosen keywords.

In the past there was a chance that a site could be blacklisted or not even listed if it was submitted by
software. This software gets around this problem by simulating a browser whenever it deals with the
search engines, be it submitting your site or reporting on its ranking.

I now use this for all my own and client sites. Finally | can save the time | used to spend on submitting
by hand. You can download a free trial from

. The guys behind this have also

recently put together an interesting pdf, documenting some handy tips when using this software. This
will also give you an insite in to how useful the software will be for your site. Download the pdf

If you would still prefer to go down the hand submission route -

Conclusion

| hope you enjoyed reading what has turned out to be a rather long article and found something new
and useful within it.

It goes without saying that you should apply the above techniques to the individual pages of your site.
Start with the important and most relevant content based pages and work backwards from there.

Finally one more

to help you check your site for errors.

Darren Yates is the owner of

a web design/development and search engine marketing
company. He also owns and manages

a site focused on the many
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and varied ways of making money online. Featuring product/service reviews, resources, articles, links
and a forum.

Promoting Your Casino Affiliate Site To Make It Successful
By Blake Stevenson

The role for any affiliate is to maximise the amount of people that come through their site and
ultimately follow the links to external websites. If people don't click on the links the affiliate marketer
makes so money, thus making it in their best interests to make the visitors follow their links. Without
people clicking on them the affiliate makes no money and depending on the type of site they have
designed, whether specifically to produce money as an affiliate or to just be a personal site, is
dependant on how important this is. For sites designed as purpose built affiliate sites, it fundamentally
undermines the sites primary goal if they fail to make money from it.

Even when a visitor comes to an affiliate marketing site there is no guarantee that they will decide to
click on the link. In fact the majority of those who do probably will not. Therefore the odds of somebody
clicking on a link and becoming a member of the site are increased many fold the more people a site
can attract. If only two out of every 100 visitors become fully signed up casino members then it makes
sense that a site, which can attract 200 people a day will attract more people than one that, can only
attract 10. Therefore despite how strange it may initially sound, a successful affiliate marketer must first
advertise his or her own whereabouts before hoping to gain any serious custom. Many casino affiliate
programs will give their affiliates some tools and tips to help optimise their ability to attract visitors' hits.
They do this purely because it is in their best interests to do so, the more customers that the site can
attract to the affiliate the more that are likely to come to their own online casino. These marketing tools
include specifically designed e—mails, carrying links with the affiliates specific URL. The affiliate can
also optimise their visibility on search engines by creating SEO (search engine optimisation)
documents, which use certain keywords to place the site at the top of the search engines list.

With visitors already attracted to the site it then becomes paramount for the site to deliver on it's side of
the bargain. The affiliate must make sure that once people read their site they will be sufficiently
tempted into following the links and signing up for themselves. Through emotive language and
engaging topics the affiliate can hope to successfully tempt people enough into clicking on exterior
links. The language of any site is important in portraying a message, this is particularly true when trying
to sell or at least convincing people to buy something, which is exactly what affiliate programs are all
about.

Discover the secrets to becoming an online poker super affiliate today at
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