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Product Placement Makes Events Memorable

By My Booking Manager

The CEO had just breezed through the office for his monthly back−office visit. Stopping briefly at

Charli's desk, he seemed to be mesmerized by the pumpkin shaped stress ball that had been sitting on
Charli's printer since she came back from the team−building seminar. The discussion soon turned to
one about the value of team−building and how the CEO had been considering something similar for the
senior managers.

"So, what was the name of the provider for your team building, Charli?" the CEO asked.

"Umm, I think it's printed on the stress ball" observed a relieved Charli.

Who can really predict the power of product placement? If human nature follows its course, delegates
on a workshop or seminar will return to their desk, file the event paperwork under "N" for "Never read
again" and carry on with their normal lives. However, give them a gizmo, wotsit or doodah that has
your logo branded on it and has some marginal functionality, they may well end up putting it on their
desk or, if it's clothing, wearing it. This form of advertising is not just the domain of Coca Cola and
Nike, it can be applied to any brand.

The range of products to brand with your logo is enormous and includes everything from the ubiquitous
coffee mugs, pens, mouse mats and memo holders to more expensive conference folders, USB flash
memory keyrings, umbrellas and golfing jackets. Prices range from a few cents to $20 or $30 per item
plus a setup cost which can be from $30 to $100 depending on the sophistication of the branding, so
most budgets can handle some sort of promotional gift. Allow a month or more to have your gifts
branded. Some simpler items with single color branding can be turned round inside a week; however it
is always better to have time to check the quality. Designing conversation pieces

Seminars, workshops and roadshows are prime candidates for cross−marketing your entire range of
products and services. Where they are being used for in−company training, workshops can act as a
vehicle for communicating company policy on a wide range of issues.
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When your delegates arrive, when they break for coffee or break for lunch, there will always be some
who may find small−talk and conversation difficult. Providing them with a combination of information
leaflets, exhibition boards and perhaps an endless loop presentation on a small screen monitor may
not only keep them occupied. This background activity could lead to additional sales, better
communication and also act as a stimulus for conversation.

Although Charli had not consciously absorbed all of the information presented as a side−show at the
seminar she attended, she was amazed just how much she had taken in at the subliminal level. For
example, she was able to recall that there had been some mention of custom−designed seminars for
senior teams and that the training company specialized in outdoor challenges for not−so−fit executives;
managing to mention this without glancing at the CEO's rather generous waistline.

Published by My Booking Manager. A convenient, professional, time saving and cost effective way to
accept registrations, bookings and payments for your next seminar, workshop, trade display or
membership event Obtain your FREE report "20 Steps To Running Successful Seminars Roadshows

Workshops And Events Report" at

http://mybookingmanager.com

Mesmerizing Ways To Reinforce Your Profits

By R. W. Kleine

Mesmerizing Ways To Reinforce Your Profits by R. W. Kleine

1. Anticipate any objections your visitors may have
about your product offer. You must research your
target audience's needs and wants.

2. Remember not to use outrageous or unbelievable
claims in your ad copy. People are too savvy online
and won't believe you.

3. Pick a good name for your business and product.
Your names should be memorable and describe the
kind of product your offering.

4. Solve your customer complaints by being quick
and friendly. The faster you respond, the more your
customers feel you care about them.

5. Never think your customers are satisfied with
their purchase. You should be constantly finding
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new ways to better your product and service.

6. Market yourself, as well as your product. You
could write articles, ebooks, do free consulting,
do speaking engagements, etc.

7. Find new target audiences for your products or
services. For example, if you're selling coffee to
stores try to also sell it to coffee shops.

8. Use the phrase "invest in our product" instead of
the words buy or purchase. This makes prospects
feel they're investing in their future if they buy.

9. Create offline affiliates to market your product.
Have people sign up at your web site to sell your
products through "house parties".

10. Use logos and slogans for your business. They
make it easier for people to remember and identify
your business.
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