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It's a well established fact that customers buy solutions to their problems or what they perceive will add
value to their lives. The marketer must therefore go beyond the usual feature listing for their product or
service to show what will be the final consequences to the customer.

For example, knowing that buyers would rather not suffer loss than gain more you must show what will
happen if the customer refuses to buy your product. It's all about consequences.

Now here is the point at which most businesses fail in their marketing efforts. Let's say that you are
trying to sell a garden tool. This tool will cut a hedge fence much faster and easier than any other tool
on the market. Along with listing all the new features of this tool and how effective it is at cutting
hedges, the smart marketer must take this to the logical conclusion.

I mean, what is the customer really buying? It's not the garden tool at all. It's not well manicured fences
either. If there were no neighbors to admire that fence your customer wouldn't care less about your
garden tool innovation. Your customer is really buying admiration from others.

Knowing this then you must promise what they are really buying. You must make every effort to show
how your new garden tool will cause your customer to be the "envy of the neighborhood" because of
the immaculate hedge fences.

The same applies to any product that claims to make the prospect more money. Nobody is interested
in money. People want what money can bring—power, security, influence and the things money buy. So
the marketer should show the consequences of the increased income by showcasing the lifestyle that
the money brings. Such as vacations, luxury cars, dream home, relief from the calls of debt collectors.

After studying several online sales letters | observed that such websites that showed the owners
enjoying the good life because of their increased income had high conversion rates. Do you get it?
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Even if you are selling a product that has nothing to do with lifestyle you must show that your product
will somehow allow the customer to enjoy an improved lifestyle.

It's all a matter of how far you go in showing consequences.

Your sales material must pass the common "So what? test. This is a little tool used by copywriters to
determine whether something should be mentioned or not in a sales letter. It is also used to show
consequences as well.

Let us return to our garden tool example and apply the "So what?" test to force us into showing
consequences.

Copy: "The Maxpro garden tool will cut your hedges in half the time of the leading garden tool." [So
What?] You will spend less time cutting your hedges. [So what?] Now you'll have more time admiring

your hedge fences rather than cutting them. [So what?] That's less time working in the garden and
more time to spend with your family. [So what?] Sharper hedges and a happier family.

You can see when we apply the "So what?" rule then it forces us to follow through to showing the real
benefit that the customer is after—a happier home life.

You cannot assume that your customer will make the connection either. Of course everybody wants
more money but not many people can connect that money to the deepest needs of their soul. That's
your job as the marketer. There are many people with lots of money who still live unfulfilled lives.

Now we started this article by saying that people are more motivated by fear of loss than the desire for
gain. This means that we have to also show the consequences of not getting our product.

Returning to our fictitious garden tool we can show how the prospect who refuses to buy our tool will
continue to cut hedges the 'old way', spending a lot of time in the hot sun and still not getting the sharp
edges that our new tool will bring. We can show how much more hours they'll spend per year cutting
hedges compared to using the Maxpro hedger. And this brings us to another point of quantifying
consequences.

There are few marketers today who uses this powerful tool; that of quantifying their product benefits.
Using this simple strategy will help the prospect to visualize what your product can do for them.

For example, we could show that a well-kept hedge may require cutting 3 times per month or 12 X 3 =
36 times per year. If the Maxpro hedger saved you 1 hour per cut then that's 36 hours per year. Now if
your time is worth $20 per hour to you then that's $720 per year. Compare to the cost to the Maxpro
which is only $199, using any other hedger will be really throwing your money away.

Notice that instead of showing the money they will save by using the Maxpro we are now showing what
they will lose if they don't get it!
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If you try to show final consequences and show not only what is gained by having your product or
service but what is lost by not making the purchase you'll make more sales.

And more sales in your business means ... [consequences go here!]
Always show final consequences if you want to make more sales.
Ray L. Edwards is a master copywriter, published author and Internet Marketing Consultant. He can

bring any dead website to life again be writing engaging hard working copy for you. You may find more
hard-hitting articles by visiting his website at
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God has moments of anger, like as do we. However, some have misconceptions about His response.
There's an unspoken law of consequences between the forces of good and evil, a result of being born
into a sinful world.

In observing my daughter, as a very young child, whenever she was disobedient. If | didn't discipline,
she'd suddenly become injured or some other mishap. It was as if God was punishing her, or so |
thought.

Once God gave me an example of how it really is.

Imagine yourself standing between the sidewalk and curb. Your hands are wrapped behind your back,
tied to a tree. A car is coming and your child runs into the street. You've no physical means of reaching
that child.

Hearing the speeding car, first thoughts come faster than you can verbalize, "No! The car will hurt
you!"

You scream a plea, with anything you think might cause that child to change their direction, before it's
too late. That is how it is with God. Were it any other way, He'd have to take away our freedom of
choice.

There are consequences for running out into the street! And, the parent is way beyond distraught even
before the accident occurs, because they have a glimpse into the future.

Imagine how God must, sometimes, feel watching His children run the wrong direction.
When the consequences come and we didn't heed God's warning, God didn't do it to us.
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Think about it. If our parents wouldn't smack us with a moving vehicle because we didn't obey, if you
wouldn't run over your child as punishment for not listening ... we were made in the image of God and
He loves us so much more. The truth is, when consequences come, there is no one else to blame. We
would have done it to ourselves.

© by Joyce C. Lock

http://my.homewithgod.com/blessingsandlessons/

This writing may be used in its entirety, with credits in tact,

for non—profit ministering purposes.

In addition to being a published author and poet, Joyce C. Lock created the religion column,
"Christianity Made Simple" for Peru Daily Tribune, continues to write inspirational articles for area

newspapers, and shares further in online and e—mail ministries.
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