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Feeling gouged by Goto.com?

A pawn in a game of Gotcha?

Need a game plan as to what to do next?

I've seen a lot of angry spleen venting over the recent
changes in GoTo.com's pricing policy. Problem is, going
postal won't change it. That's the way it is. Like Yogi,

we've now got to be smarter than the average bear. So, |
wanted to offer some resources for improved Pay—Per-Click
(PPC) efficiency.

For starters, | don't want to rehash the obvious. | mean |
could tell you not to touch those one cent bids (well, duh!)
as they are grandfathered in until September 1. Or that you
should make your bids work harder with better titles and
descriptions. Or suggest checking out other PPCs to lower
your average cost per bid. Still...

==> GoTo Gambit #1

Here's a useful tool to see what keywords might run you in
other PPCs. Just plug in keywords and a maximum bid for
each. By return email you'll discover where your proposed
max bid would slot you in the bidding hierarchy. Pretty
slick, huh? Makes it easy to find the lowest cost PPC deals.
http://www.did-it.com/prospector.htm/
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==> GoTo Gambit #2

Put on your thinking cap and come up with relevant two and
three—word phrases. Why? Efficiency. Phrases have fewer
total searches. Bids for those top spots cost less. And they
usually give you better click—-through rates.

Stuck? The best tool I've found for coming up with phrases
is the new and improved keyword wizard. Just eliminate one
word suggestions and in a matter of minutes you'll have tons
of search phrase possibilities.

http://www.jimtools.com/

==> GoTo Gambit #3

How much can you afford to bid? Don't know? Well, it all
comes down to three letters: ROI. Return On Investment.
There's a handy form that was specifically designed to help
you find out how much you can bid profitably.
http://www.payperclickcalculator.com/

Once you know that, head over to the Goto.com Keyword
Interrogator and enter a keyword. It returns a list of

search terms along with the number of searches and the Top
10 (or however many you want) bids for each. Bid away after
checking here.
http://www.searchengineworld.com/cgi—bin/goto.cgi?action=
reset&ti=985821682/

==> GoTo Gambit #4

Make every click count. If a visitor doesn't buy, do you use

a pop-up box to ask them to sign—-up for your ezine or a mini
course as a fallback? You would at least get something out
of the click.

==> GoTo Gambit #5

| assume you know which keywords send you the most traffic?
Guard those puppies like a junk yard dog! Don't know how?
Piece of cake with this next FREE tool. It shows you where
you can save money by keeping you on top of bid gaps. That
is, where you can lower your bid and still not lose your
position. | mean, why over bid it you don't have to?
http://www.positionguardian.com/
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Or you can pay to automate this task using PPCBidTracker or
Keyword Bid Optimizer (KBO). Pricing may favor KBO.
Especially with multiple domains.
http://www.PPCBIidTracker.com/
http://www.paidsearchenginetools.com/

==> GoTo Gambit #6

Ever consider optimizing your site for GoTo's default search
engine, Inktomi? You might want to. That way, if a search
term at GoTo.com doesn't have enough (or any) bids, it pulls
in results from Inktomi. Top positions there could mean free
traffic from GoTo. Don't know much about Inktomi? No
problem. Get help at this forum:
http://searchengineforums.com/bin/Ultimate.cgi/

==> GoTo Gambit #7

Finally, while not really a gambit, a FREE piece of software

| can't live without since GoTo's suggestion tool is down

too much, is Good Keywords. It works great and is a big help
in getting the most from the PPCs.
http://www.softnik.com/?gkw/

Hopefully these suggestions will save you time and/or money.

And make the pain of the recent pricing decrees at Goto.com

easier to swallow.
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Pay-per—click keyword advertising has become immensely popular as
it enable advertisers to have better control over their budget.

Pioneer Goto.com now serve over 2 billion search queries monthly
and their premium listings appear on major search engines such as
America Online, Lycos, Altavista, Netscape and Hotbot.
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With the tremendous volume of keyword bidding, there exist
opportunities for your business to reduce bid costs while
maintaining the same ranking!

I'm about to reveal a hot pay—per—click tip that will save you
thousands of dollars in monthly bid fees. What is this secret?
Read carefully ...

As at press time, the top bid for the keyword "flower" on
Goto.com is $1.88. The 4th bid is $1.83 while the 5th bid cost
just $1.21.

FTD.com secured the 4th place while FlowersAcrossAmerica.com
secured the 5th bid. FTD could have reduced their bid to $1.22
and still remain in the 4th spot!

Their savings per—click would be $0.61. Savings per thousand
clicks would have been $610. "Flower" was searched more than
370,000 times the previous month. If they had a click—through of
just 3.0%, they could have saved $6771.00 on the keyword "flower"
alone!

When was the last time you checked your bids? You could reduce
your bids while still maintaining the same ranking or get a top 3
position for maybe just 1 cent more!

It's all about bid optimization. So how often should you monitor
your bids? | recommend that you check your bids for "bid gap”
opportunities at least once a week.

Search the keywords which you have bid for and check for bid gaps
between you and your competitors' bids. This should take you less
than 30 minutes a week but the savings will be substantial.

What if | have a few hundred keywords in my bid list?

You will need a more efficient solution. A number of bid
monitoring services have sprung up across the Internet. For a
monthly fee based on number of keywords monitored, they will
monitor your keywords for bid gaps daily and notify you when
there are opportunities for savings.

If you use more than one pay-per—click engine, most of these
services can monitor bid gaps across multiple engines. Your
savings in time and money will be significant, especially if you
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have placed expensive bids.
Here is a list of online bid monitoring services available:

ClickPatrol
http://www.clickpatrol.com
Engines monitored: GoTo, Sprinks, FindWhat, Ah—ha, Kanoodle

Keyword Bid Optimizer
http://www.paidsearchenginetools.com
Engines monitored: GoTo, FindWhat, Ah-ha, Epilot

ManageBid

http://www.managebid.com

Engines monitored: GoTo, FindWhat, Epilot, Kanoodle, Netflip,
Bay9, SearchFeed, 7Search

Position Guardian
http://www.positionguardian.com
Engines monitored: Goto

Chee Wee is a professional Internet Marketing Consultant. Visithis website & discover the secrets to
exploding your online salesand traffic! Subscribe to his FREE weekly newsletter & get HOTmarketing
tips delivered to your mailbox.Go to http://www.InternetMarketingFocus.com today!
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