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Google's Patent Application contains a lot to read and reading it may take some time, but if you own
any type of website, this is all information you need to know. It also brings some interesting points up.
While | go over some of the important points, know that no one knows which of these factors is given
more weight than the others.

Domain Name Registration — Google is now going to track when a domain is registered among other
things. An older domain will get a higher ranking. No more throw away domain hames. No more jump
to the top of Google results in thirty days.

They will also be tracking the length of renewal on the theory that a person that renews for ten years
will be more likely to build a worthwhile site than someone who only holds their domain for a year.

Google will also be keeping a blacklist of known spammers and will be using this list when checking
dns records of websites. So spammers who make sure to get their new throwaway domains with
different nameservers in order to throw Google off may have to try something new.

Google Spyware? — They are using "user behavior" to rank sites. In my book, if spyware removers try
to remove Alexa every time | run it, then this function of the Google toolbar can only be called spyware.
Yes, you may check the box on the terms of service for the toolbar, but it still tracks your internet
browsing.

But, | think the theory will make search engine results much better.

Google will be tracking the number of times a document is selected from the search engine results.
This is a great idea. It means you now have to write the titles of your pages to grab the searcher's
attention. And since the search terms are highlighted in the results, maybe placing them at the
beginning of sentences in your page may make then stand out due to capitalization. But | also see a
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way that this can be spammed by a network of "search and click" spammers.

They will also be tracking the amount of time a person spends on the page that they find. | don't know
about you, but | have been around long enough to notice a spam page and | am gone in two seconds.
This may help drop them out of legitimate results.

Content Changes - | think this comes down to just updating your information the way it should be
updated. If you have a forum that hasn't been active in a week, the one that is very active with new
posts every minute will definitely rank higher.

But the document also mentions that some stale sites may not be ranked lower if not updated that
much. For example, a site on the Civil War will not be expected to change as much as a news
headlines site and an older, more stable site may get the rank boost.

Query Analysis — A search for "American Idol Winner" will produce different results than it did last year,
even if a page on last year's winner has more links pointing to it.

Google will be following trends by the increase or decrease in the usage of certain search terms or
phrases. | am not sure how this will be implemented. Will there be a quicker ranking algorithm for new
trends? Or will sites that have a tendency to break new topics get top billing for such terms?

The search engine will also be sensitive to terms that could be used for different subjects. When you
search for "Deep Throat" are you looking for Mark Felt or a Linda Lovelace movie? Google will track
what searchers are actually looking for and changes in searching trends.

A Google Browser? — Google also says that they will attempt to track bookmarks and favorites files
along with cache files to help determine the ranking of sites. The only way | see this happening is
through their own browser and again, this brings up the question of spyware.

Topics — Pages will now be tracked for the topics they cover. Maybe this is what Site Flavored Search
is all about. Google says that changes in topic will traced for scoring. So a drastic change in a site may
drop in down in the search results. | think this must already be in effect, just for some of the things |
have seen with my own sites.

Anchor Text — Google says that links to pages from other sites tend to have differing anchor text if they
are obtained naturally. Artificial linking campaigns tend to produce anchor text that is the same.

Anchor text that changes when the page the link is on changes will be counted as being more relevant.
Anchor text that changes with time may indicate a change in topic on the site.
Anchor text that is no longer relevant to the site linked to may be discounted.

Traffic — Google will track traffic to a page to determine if the content is stale or not. This is a cue that
sites will no longer be create and forget. Google will also factor in Advertising traffic.
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Linking — Google says that legitimate sites attract links back slowly. Whether this is true or not depends
on the definition of "slowly”. | know of sites like stumbleupon.com, where users comment and rate sites
constantly and one site sent into the mix can get hundreds of links to it within a day just from
comments posted about it.

Google also says that exchanging links, purchasing links, or gaining links from documents where their
is no editorial discretion are all forms of link spam. Does this mean that if you link to someone and they
link to you, that is spam? Than a lot of bloggers out there who aren't really trying to spam may get
accused of doing so.

They will also be measuring the authority of the page that the links are on, mentioning government
documents specifically. This smacks of information control. Who assigns this authority and what makes
one person more of an authority of another? If a political issue is searched for, will a Democrat's or a
Republican's page come up first?

The freshness of the page that the link is on will also help determine the freshness of the linked-to

page. This is a good argument for using a blog and pinging after your entries.

A page that is updated while the link on that page remains the same is a good indicator of the relevant
link.

Ranking History — Ranking change is another feature that Google will use to detect spam. Not that all
sites will be flagged as spam sites if they see a huge jump in ranking. Some of these sites could be
topical. The authors of the site may have caught onto a new trend just as it was rising.

But Google also will measure the change in a sites ranking to determine if the content is becoming
stale, i.e. a drop in links to the site.

Now this must mean some sort of balance and | hope they have leeway for traditional SEO. For
example, If you have written new software and have created a PAD file for it, you can literally get
hundreds of new links in a weeks. It only takes a second to submit.

What about if you started your own affiliate program. You can get a lot of links quickly that way? Will
Google see this as spam? We will have to wait and see.

Finally Hope — Competition always inspires a better product and more options for internet users.
Despite the focus on Google in search engine forums and its name being used to define "search for
something on the internet", i.e. | Googled him, Google hold on the market has actually dropped.

When once you could optimize for Google and leave it that, now the combined use of MSN and Yahoo
is greater than Google, with Yahoo nipping at Google's heels.

This leaves options for us as search engine marketers and internet searchers. If one search engine
doesn't suit us, at least we know that it isn't the only one we have to choose.
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Demystifying Google's New Patent
By Michael Goldstein, Esq.

On August 22, 2006, Google's latest patent (#7096214) was approved. This patent is extremely
interesting in light of the recent excitement surrounding social search. The patent if broken down into
its most simplistic form states, Google is going to take their existing algorithm and temper it with shared
book marking sites and other trust networks.

The Patent itself is called, "System and method for supporting editorial opinion in the ranking of search
results”. What does this all mean? If your web site has gained and lost significant ranking over the past
month, it is very likely due to your inclusion or not in trust networks, such as links from

www.myspace.com

http://del.icio.us
, Google Co—op and others. Though the patent does not go into

detail on which sites are trusted sites and which are not, it is likely that the trusted sites are the ones
that are being talked about heavily with in the social networking arena.

It is also important to note, that just having a patent approved does not necessarily mean that you must
use the patent. Filing for a patent further does not mean that you have disclosed everything there is to
know an invention. For example, it is common practice to withhold all trade secrets from any patent
application, because a patent becomes public knowledge and anyone can read it.

Prior to filing the aforementioned patent application, Google used a computer generated algorithm
which did not take human editorial comments or votes into its ranking, with the exception of links from
relevant web sites. The new patent, takes the search results that would appear previously, and then
checks to see if any of the sites in the results "relate to a list of favored or non—favored sources", or
whether any of the web sites correspond to at least one major category of favored web sites.

The patent makes reference to a plethora of claims. However, a select few claims express very telling
statements. In claim #3, Google speaks to how it will determine a score of a web site that is not linked
to on either favored or non—favored sites using a primary set of logical parameters (the general
algorithm). The claim goes on further to state Google will determine a score for web sites that are
referenced by Google's list of favored or non—favored sites, using that same set of parameters and then
takes into account an editorial option, and ranking the final search results based on the score. This
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seems to implicate that a web site which is listed on a favored site, and has solid editorial opinions will
rank higher than a site which is not referenced by the favored or non—favored sites, even if it is still
keyword dense, has great titles and all other factors that has been used in the past to rank a site.

In the next few claims the patent backs up claim #3, by stating the editorial opinions cause the rank of
those web sites, Flash movies, images etc. that correspond to favored sites to be increased while
those corresponding to non—favored sites will be decreased. Claim #10 goes on to restate how Google
will score a web site based on its relationship to a favored or non favored web site and if so, that the
ranking will be further fine tuned by an editorial opinion of those favored sites.

The statements about these favored and non-favored sites as well as editorial opinions leads one to
believe that Google is simply referring to good and bad neighborhoods, which have been used in the
past. The editorial opinions leads one to believe Google is looking for specific positive or negative
content on shared book marking sites and human reviewed directory sites such as Myspace. Myspace
is especially high on this attorney's list of sites Google may be relying on based on their recent

acquisition of ad space on myspace.com.

What is the reasoning behind this new patent of Google? There must be a way to fine tune the results
of general searches. For example, a search for printers will come up with thousands if not millions of
results. Why not utilize the experience of web users, and enhance the ranking of search results by
integration editorial opinions into the scoring of web sites, then applying the score of an overall web
site to each individual page, which will be relevant to a keyword search.

It appears as if Google has made huge strides in exploiting the social networking craze that is
sweeping the SEO world. Yahoo has already done so, with their local search, Yahoo Answers, Flickr,
Trip Planner and other programs, but Google is the one who has come out and actually documented
what they are doing and provided search engine marketers a manual of sorts to better optimize their
client's web sites for the most popular search engine on the planet.

The above entry was written by Michael Goldstein, Esq. of Goldstein and Clegg, LLC. A
http://www.goldsteinandclegglaw.com/

Massachusetts trademark law firm Disclaimer: Attorney

Goldstein is not a member of the United States Patent Bar, and his opinions should not be taken as
legal advice in any shape, mean or manor, nor should his opinion be legally relied upon.
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