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The Human Side Of Ad Tracking

By Ian G Williamson

Do you know why people buy from you?

What part of your offer put them over the edge? Let's face it, you worked for a long time on your sales
copy. You created bonuses, designed a guarantee, sweated over the benefits and how to
communicate them. But which of those factors really connect with the buyers? What actually motivated
the purchase?

If you knew, you could pump up the benefits and the parts of your offer that really drive sales. But how
can you tell?

Actually, it's very easy. You just ask.

I do it every day and it takes me virtually no time or effort to get unbelievable information. How?

I add a simple email to my autoresponder series immediately after a customer purchases.

Here's what mine says:

Sample Email Request ==================== Hi {firstname},

It's Jeff here, from CBmall.

I'm doing a bit of market research.

Can you tell me how you found out about CBmall? Was it a Newsletter? Ad? Search engine? Do you
remember who referred you?

Or perhaps you were reading the 10 Powerful Ways CBmall Makes You Money?

And what specifically made you decide to make the investment? What was the benefit that put you
over the edge and turned you into a buyer?
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This is important, because soon you will be sending traffic to the mall and this may help the CBmall
sales information get better. Which will help you make more money!

Please just reply to this email with the answers.

Thanks so much for your help,

Jeff Mulligan CBmall.com ====================

Every day these emails go out and every day I get valuable information. To me, finding out why people
buy is more important than why they don't. (although I try to find that out, too) That's because there are
so many reasons a person may not buy, many of which are beyond my control.

But knowing what turns on buyers is a huge benefit to me as I fine tune the copy. For example, here
are some of the comments I get:

**** The Results Provide Great Customer Insight ****

"I read all the info and I liked the fact that I did not have to create a web site and a bunch of other stuff.
I am new to internet marketing as well as being technically illiterate but I figure I can follow instructions
for the most part and you offer the support I will need."

"Personalized autoresponder and newsletter."

"Reason: The eBook, 10 Powerful Ways CBmall Makes You Money, made good marketing sense...
Also the products on ClickBank − CBmall are terrific and good sellers...."

"I found your ad at clickbank.com"

"I first heard of CBmall from your newsletter which I subscribed to in December but was not convinced.
My next step was to get the 10 Powerful Ways CBmall makes you money. This made things much
clearer. The number of products available is impressive. The targeted traffic that is shared amongst
owners is a useful bonus. The guarantee means no risk, which is essential as I am on a small
pension."

**** What You Can Learn ****

OK let's look at this small sample to see what I can learn from it.

* My ad on the ClickBank web site is working − keep it going.

* I have a lot of beginners who don't have a web site of their own. I should continue to highlight this
feature.

* People like the fact that there is a built−in autoresponder that puts their affiliate links on all the
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messages that go out. It means they get multiple chances to sell. Perhaps I should promote this more.

* Look at the last message. This is evidence of how important follow−up is. This person waited 3
months before she felt comfortable ordering.

* My guarantee is very important.

While I can only show you a small sample here, there are many more that echo these thoughts. Put
them together in your head and you can see clear trends about what features come up most
frequently. For me, ease of use, the ClickBank affiliation and the personalized autoresponders are the
most common reasons people buy. I have adjusted the sales copy to highlight these features.

What will you find out?

Note for ClickBank affiliates: If you use ClickBank, you know that you get the email address of your
customers. You can use that to send a quick email requesting this information.

A word about timing: I have found that this works really well if you send the email out immediately after
the purchase. Mine goes out at the same time the thank you email goes out. This way, the reasons are
still fresh in the customer's mind, and they are in a very cooperative mood − often quite excited from
their purchase and anxious to do anything to help.

How to reply: I set up a simple macro so that I can just hit reply, activate the macro, and hit send. It just
takes a few seconds. Mine just says:

"Thank you for helping out with your input. I really appreciate it. I look forward to helping you make
extra money with your new CBmall."

That's all you need, but you should be sure to acknowledge their answers with a reply.

**** How This Helps Your Affiliate Program ****

Here's another great fringe benefit of this tactic. Often customers will specifically mention the
newsletter they were reading or the web site they were visiting that first told them about CBmall.

When they do, I will frequently copy the email and send it to that newsletter or web site owner. Since
these people are my affiliates, it's a great way to show them how their CBmall promotions are working.
It also shows them I am paying attention to their business.

Remember that "mind share" is important in keeping your affiliates active and promoting your products.
I've garnered considerable good will through these quick little messages.

**** Summary ****

In summary, while ad tracking is vital to learn WHERE your business is coming from, an autoresponder
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message to find out WHY you got your business is often just as valuable. Implement this simple tactic
and give yourself a better understanding of what is working for you. Use that knowledge to fine tune
your site for maximum conversions.

Jeff Mulligan has an MBA and 20+ years of marketing experience as an ad agency Senior VP and VP
Marketing for two software companies. Jeff owns CBmall, a site that provides 15 different ways for
ClickBank affiliates to earn income on 1,997 ClickBank InfoProducts.

http://www.cbmall.com/?storefront=iwilliam99

Tracking: Don't Leave Home Without It

By Pat Marcello

What if Jonas Salk hadn't tested the polio vaccine? Or, what if Einstein never tested his theory of
relativity? Do you think they would have been successful? In the science world, definitely NOT, and in
the marketing world, testing is every bit as important if you want to achieve success.

Any number of tracking programs are out there from Hits Connect to Track That Ad to the new Link
Brander. Even server−side tracking scripts are available for purchase. Regardless of what you use,
tracking every ad that you post, whether it be to a traffic exchange or to a safelist, you need to know
how successful your marketing is. Why? Because if you don't track your ads, you may spend tons of
time and money chasing a dog that you'll never catch.

Tracking works simply. You place the ad URL into the tracker, which devises a new URL for you to use
in its place. Every time you employ the tracker URL, that "hit" is recorded by the tracking system.

Let's say you buy 1,000 hits at XYZ traffic exchange. How will you know if they have been delivered,
unless you're using a tracking system? You won't, and though it's the exception rather than the norm,
you may not get the hits you paid for.

What should really interest you are actual click−throughs. That tells you how many times someone has
actually seen your page and clicked on the link to take them to the site you're promoting. In this case,
you will use the tracker link as the URL in your "call to action" (the click here, join now, etc.) button on
your splash page. Or, use it as the link in your safelist mailing, as an FFA link, or in any other form of
traffic generation system. By using the tracking link, you'll know every time someone clicks because
the tracking system will tell you.

As another example, let's say we advertised site ABC on traffic exchange XYZ and we used a tracking
link for our call to action. We did the same thing at traffic exchange 123. At XYZ, we got our 1,000 hits
and only 15 people clicked through to our page. At 123, we got 1,000 hits, but 100 people clicked
through to our page. In which traffic exchange do you want to promote that particular page more
heavily? No brainer, right? At 123, of course.

The only way that you can possibly know whether your advertising is working is by tracking the results.
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Check out several tracking services to see which fits your budget and has the features you like. Then,
either buy the script or sign up for a subscription. A tracking system is one tool in your marketing
toolbox that you cannot afford to be without.

Pat Marcello is the owner of

http://ovweb.net

,

http://ovediting.com

and

http://ovblogger.com

, and uses

her own server−side tracking system on a daily basis. For more information, contact Pat at

admin@ovweb.net

This Free E−Book has been brought to you by Natural−Aging.com.

The Human Side Of Ad Tracking

5

http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com


 100% Effective Natural Hormone Treatment
 Menopause, Andropause And Other Hormone Imbalances

Impair Healthy Healing In People Over The Age Of 30!

The Human Side Of Ad Tracking

6

http://www.natural-aging.com

