Three Powerful Ways to Create a Must—-Read Ezine

This Free E-Book is brought to you by Natural-Aging.com.

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalanceg
Impair Healthy Healing In People Over The Age Of 30!

Three Powerful Ways to Create a Must—-Read Ezine
By Brett Krkosska
Three Powerful Ways to Create a Must—Read Ezine by Brett Krkosska

Publishing an ezine is the ideal way to reach your target
market. How far your reach extends depends on the type
of experience you create for your readers.

By giving your subscribers a value-laden, benefit-rich
experience you can create an ezine with a loyal and
eager following of dedicated readers.

Here are three powerful things you can do to create the
type of experience your readers demand:

1. Let Your Readers Get To Know The Real You

My favorite ezines have a personality. The personality
of the writer behind the words is what captivates my
attention.

Every writer has a unique style, and when it is allowed to
flow freely it can be quite contagious. Let the real you
come through in your words. Let your style flow from your
heart. Just be yourself and talk directly to your subscriber.

An effective technique is to visualize yourself writing to
just one person. This person should fit the profile of your
target group. If you've properly identified the wants and
desires of your audience, you'll find your writing style
becomes more natural and flowing.
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By using this model you discover the power behind the
word "you". You can never use the word "you" too much.
You know what | mean?

This approach works even if you are the editor of a
corporate or institutional publication. Your own voice
is more effective, and affective, than an anonymous,
ghost-like corporate voice. You'll discover that the
personal approach helps to bridge the gap between
a reader and an otherwise impersonal entity.

2. Provide Solutions That Help People Reach Their Goals

Your readers subscribed to your ezine because you
made a promise to deliver something of value. You
must consistently deliver goal—oriented value to keep
loyal readers.

You do this by giving people the tools and information
they can use to make their own informed decisions.
By creating an environment which seeks to inform,
rather than sell, you establish a lasting rapport and
an atmosphere of trust.

To put this into practice, deliver the value aspect of
your ezine in the form of word pictures. Tell a story
drawing on your personal experience and show how
you were awakened to a solution. Paint a picture
with words to describe the benefits or pitfalls you
found by following a particular path.

Publishers who do this are regarded as trustworthy
experts. Consequently, they create a following of
subscribers who buy products and services based
solely on a recommendation.

It is noteworthy, and should come as no surprise, that
affiliate commissions are highest among those who use
the products they recommend. They are in a position to
comment first—hand on the benefits and solutions available
in owning the product.

3. Let Your Readers Interact With Your Ezine.

You engage people more fully by allowing them to
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participate and interact with your ezine. Plus, this
interaction lets you take the pulse of readers and find
out what's important to them. You can then tailor your
content and marketing efforts accordingly.

Here are some ideas to get your readers involved:

> Take a poll. Invite your readers to respond to a short
survey question. Provide a set of two or three responses
from which they can choose by clicking on the
appropriate link.

> Reserve a section of your ezine for reader feedback
and invite people to email you with their comments.
Personally respond to all email and reprint those which
you feel are most beneficial for your readers.

> Have a section of your ezine devoted to reader's
guestions. Respond in your ezine with thoughtful and
insightful answers. This establishes you as an expert
in your field, thereby enhancing the worth of your ezine
as a source of credible information.

Put the above three principles to work for you and see

if you notice a difference. Just keep in mind your reader's
desire for goal-based solutions, and let your must-read
ezine be a source of must-have value and must-get
benefits. You can't lose!

Brett Krkosska provides 'how-to' advice on family and home-based work issues. Stop by his site for
startup guidance, home business ideas and inspiration at: http://homebiztools.com For a Fresh and
Original perspective on today's home business issues get Brett's ezine at:
mailto:enews@homebiztools.com

Is Ezine Advertising Still Worth?

By Jean Lam

Ezine advertising is a powerful medium to reach thousands and thousands of potential customers for
your online business. It has never been more easier to reach so many people than through ezine

advertising.

But due to the fact that nowadays, we are overloaded with too many emails, ezine advertising is not
quite as powerful as it used to be. But still, it is worth using ezine advertising as your marketing tool.
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Don't forget that ezine advertising is done through email and email marketing is by far the best
promotional tool for your online business.

Ezine advertising still produces good results but it depends on several factors to ensure a successful
ezine advertising campaign for your business.

(1) Number of subscribers

Before placing your ad in an ezine, check out the number of subscribers that this ezine has. | would opt
to place my ad in an ezine with at least 500 subscribers. If less, it's not worth. Ezine advertising
success is partly a numbers game.

(2) Ad quality

Writing a good ad is crucial to the success of your ezine advertising campaign. If poorly written, you
can expect a poor response rate even if you placed your ad in a quality ezine. So ensure that your ad
attracts your attention and makes you want to know more yourself just by reading it.

(3) Ad position

If you are serious abour your online business, opt for a Top Sponsor ad or a solo ad. Usually more
expensive but they produce far better results than classified ads. You have more exposure and the
readers are more likely to see your ad and read it.

Ezine advertising is still the best advertising medium on the web. So don't give up. There really is no
better place to invest your advertising dollar.

Jean Lam is the editor and publisher of "Web Biz Secrets" E-Magazine. Receive a FREE gift when
you subscribe today at

He is also the author of the highly acclaimed eBook "Top Search Engine Ranking Secrets in Google
Revealed" and has shown webmasters how to drive massive traffic to their websites from Google.
Click here to find out:

Is Ezine Advertising Still Worth?

Does this Headline "Grab" Your Attention?

Are You Getting the Most Out of Your Ezine?
Free Ezine Advertising by Writing Ezine Articles
Before You Delete It, Read It

147 Killer Epublishing Strategies
Ezine Filter and Format software
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