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Tips For Evocative, Distinctive Company Names

By Marcia Yudkin

As the sponsor of a Name−This−Company Contest, I've been watching suggestions come in by the

dozens every day. Unfortunately, the great majority of names submitted so far do not pass "go." A
good company name is not only catchy and evocative, but also pronounceable, spellable and not likely
to backfire because of unsavory associations.

Since the contest offers a prize of $100 for the best business name submitted, along with the chance to
become a professional "namer," getting paid to think up new product names, new company names, tag
lines and ad slogans, I would guess that the same flaws occur when company owners or managers sit
down to think up a new name for their own business.

So here's a quick quiz to sensitize you to important factors in potential company names. To which of
the following names would you give a thumbs up and which a thumbs down - and why?

1. Zyklon Bikes

2. Quirinus Quarterly (political magazine)

3. The Energy Spot (web site selling healthy snacks and diet plans)

4. Elkins Enterprises (mail order company)

Answers: All the above names deserve thumbs down. Here's why.

1. "Zyklon" sounds fast and energetic. However, it's also the name of the gas used by Nazis to kill
millions during World War Two. A British company that announced this name for running shoes earned
terrible PR.

2. Quirinus was a Roman god of military and political affairs, so the meaning of this name fits. But even
most Ph.D.s and history buffs would not be able to spell or pronounce the name with confidence.
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3. Start the name of an ecommerce company with "the" and customers won't easily remember whether
or not "the" is part of the domain name. "The" followed by the letter "e" is even more problematic for
spelling a web address. People will hesitate to type "theenergyspot.com."

4. Like "Quirinus Quarterly," "Elkins Enterprises" has alliteration in its favor. But so many dubiously
honest and struggling but honest businesses have used "Enterprises" that it sounds suspicious to
many people as a business name component.

Although our name−this−company contest has a deadline of August 31, 2005, after that date there will
always be another contest at that URL. People from any country and of any age are eligible to enter as
many times as they like. Non−winners who submit captivating names will be considered for a post as a
professional namer, as will the contest winner.

Happy naming!

Marcia Yudkin is the author of 6 Steps to Free Publicity and 10 other books hailed for outstanding
creativity. Read about her new discount naming company, Named At Last, which brainstorms company
names, new product names, tag lines and more for entrepreneurs on a budget, at

http://www.NamedAtLast.com

. The contest URL:

http://www.NamedAtLast.com/contest.htm

What's Your Identity?

By Claire Cunningham

What's Your Identity? by Claire Cunningham

Identity theft is a hot topic these days - at least on a personal level. In business, though, the serious
issue is identity neglect!

What do I mean? I mean many businesses don't pay attention to identity issues. That's because they
don't understand maintaining a consistent identity is a low−cost way to maximize impact.

Consistency and professionalism are the keys. That's what can help even the smallest business over
time.

Consistency means repetition, and repetition is what solidifies ideas in our brains. Professionalism is
about looking good. It's "dress for success" on a corporate level. If you want your company taken
seriously, present a professional image
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Here's a basic identity checklist for business owners.

1)COMPANY NAME - Is it distinctive? Memorable? Descriptive of what you do? Is it registered in your
state? Can you/should you trademark it? (You may need to consult an attorney on this last question.)
2)COMPANY LOGO - Have you identified a distinctive typeface? Do you have a symbol? Do you need
one? Have you had your logo produced professionally? Have you identified logo color(s)? Do you use
all of this consistently?
3)TAG LINE - Do you need one? Do you have one? Does it clearly describe your company's unique
position? Is it customer benefit oriented? Do you use it consistently?
4)PRODUCT NAMES - Do you have them? Do they follow a pattern? Do they make sense with your
company name?

If you answered "No" or "Don't know" to any of these questions or if you're thinking about changing
your name, logo or tag line, consult a marketing communications professional with experience in
company identity issues. Investment of time and money up front will yield benefits in the long run.
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