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One thing all successful Internet marketers have in common is that they're good copywriters. If you
want to have a profitable online business, you need to know how to write a copy that motivates people
to buy your product... a copy that sells!

In this article, I'm going to reveal 3 important rules that you should follow to write persuasive copy. Put
these tips into practice, and watch your sales start climbing almost immediately!

1. Believe In Your Product

It doesn't matter how many books you've read about copywriting... your copy won't sell if you don't
believe in your product. It's very important to believe your product will help your customers solve their
problems and give them what they want.

You should believe that it's worth much more than they pay for it. What you think about your product
and how much you believe in it is very important −− as much as the success of your copy depends on it.

Let me give you an example...

Let's say you want to sell an ebook titled How to Become a Professional Writer in 90 Days. You've
never read this ebook and You don't know if it's good and worth the price. It's just an affiliate product
that you've decided to sell to make money.

You create a website and write a sales letter to motivate people to buy it. You implement all the tips
and tricks you've heard about copywriting: a killer headline, short paragraphs, etc. Now you expect to
make a lot of money. You wait and wait. But what happens is... nothing!

Do you know why?
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Yes, because you didn't believe in the product you wanted to sell. You didn't believe in what you said in
your sales letter because you hadn't read the ebook yourself and had no idea how it was.

If you don't completely believe in your product, the reader will know this through every word of your
copy. He understands that something is wrong and it makes him hesitant to buy from you.

After all, if you don't believe in your own product, then how are you going to make them believe?

2. "What's In It For Me?"

"So what?"

"What's in it for me?"

These are the questions people keep asking while reading your copy. All of us look for benefits in
everything we do, so do your customers. They want to know how your product will solve their
problems. Basically, they want to know "what's in it for them".

... And you should certainly answer this extremely important question.

Explain what problems they have right now and convince them that they should do something about
them. Create a sense of urgency to solve the problems. Then give them the solution: your product!

Tell them how your product will save their valuable time and money, bring them more happiness,
money, health and so on. Make them imagine how wonderful their life will be with your product. Make
them excited, very excited!

I give you an example...

Let's say that you want to write a copy for a very effective sleeping pill. First, you need to find the
problems of your target market. What problems do people have who can't get a good, restful sleep?

Well, they usually lose their temper a lot and can affect their relationships. They're nervous and can't
concentrate on work, which in turn can make their boss angry. They're always tired and don't feel like
doing anything, among other serious problems.

Now explain each problem the way they can see it, hear it, taste it and feel it! Make them wish deeply
that they could get rid of the problem.

Are you here with me? Now it's time to give them the solution: your sleeping pill!

Explain how it will help them fall asleep without waiting for hours. With your pill, every morning they
wake up smiling because of a restful night. Finally, they will be rid of the terrible headache they always
had. They will no longer be tired at work and can finally get a raise.
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Are you getting the picture?

Tell them what's in it for them and your copy will sell like crazy! Now it's time for the last rule...

3. Write to One Person

Amateur copywriters think because many people read their copy, they should write to the public. No!
Even if all the people in the world were to read your copy, each of them would read it individually. So
each of the readers should feel you're talking to him and only him. This makes your copy have a much
higher impact.

Your copy should be friendly as well. Write as if you were addressing your best friend. Don't start with
"Hey, everybody". You don't use that in a personal letter, do you? Say something like "Dear Friend"
and your copy will be friendly and effective. After all, you're calling him your friend.

Final Notes

Copywriting is an essential part of your marketing strategy. If you have a great product but don't know
how to write effective copy, you won't make any sales because you can't motivate people to make a
purchase.

To become a professional copywriter you need to practice a lot. The more you write, the more you
learn. If it takes you a long time to write your first copy, don't worry. After all, it's your first time. No
one's born a copywriter. If you see that someone's copy sells like crazy, he sure has practiced very
much.

Some people give up at first, when they see they can't write as well as a professional copywriter. If
you've just started, you shouldn't compare yourself with experts. Instead, learn from their experience
and don't make the same mistakes they once made. It will save you a lot of time!

And don't forget that you should never sell a product that you don't believe in. Even if you make some
sales, you're making money by lying to your customers and betraying their trust... and it's not fair at all!
They've worked hard to earn every dollar and now you're taking their money for something you
wouldn't ever buy yourself.

Good luck!

Ladan Lashkari

Ladan Lashkari is the author of informative Internet marketing articles that give you STEP−BY−STEP
ADVICE to start and grow your profitable Internet business. To learn proven marketing tips and
strategies I highly recommend visiting her website at:

The #1 Secret To Selling Any Product Or Program
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By Nick Bramble

There is one simple secret that every top business man, internet marketer, affiliate marketer, and
sales person knows.

Want to know what it is?

Effective ad copy can sell anything!

Ok, simple enough, "but how do you write an effective ad copy" is what you may be asking now. It is
much easier than you think.

Fact is even the best copy writers in the world follow a very basic principle followed by a very basic ad
set up. You are about to learn about both.

Have you ever heard of the term AIDA before?

It's an acronym that stands for: Attention, Interest, Desire, Action. This simple acronym drives every
effective ad copy ever written. Here's how it works.

1. You grab "Attention" with an interesting headline.

2. You maintain and create more "Interest" with copy that supports your headline.

3. You create a "Desire" for the prospect to want know more, buy, etc.

4. When the top three above fall into place, the prospect takes the desire "Action" to submit their info,
order your product, join your newsletter, etc.

Those four basic principle drive every effective ad copy in existence. Copy writers then plug this
principle into the following set up and they have an ad copy that sells, and sells, and sells. Here is the
setup:

* Headline − this is the "Attention" grabber.

* Body − here is where you maintain "Interest" and create a "Desire" for the prospect to want to take
your desired "Action."

* Sales link − this is your desired "Action." Here they will subscribe to your newsletter, buy your product,
etc.

* Signature and contact info − brand yourself with your signature and picture and provide contact info to
provide validity and security to the prospect.

That's it! Follow those steps and you can write an effective copy for any product or service.
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Nick Bramble specializes in teaching people how to create passive income in order to achieve financial
AND time freedom.&nbsp; For the ultimate in financial AND time freedom: Prosperity Automated
System
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