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You are about to mount a major product introduction at the industry's premiere trade show. The
company wants to make a dramatic statement, and you want to own the exhibit hall floor with a
creative, custom-built exhibit.

Truly the status trade show exhibit, the custom booth can be virtually anything you want it to be. As the
term implies, the exhibit is custom-built to the trade show exhibitor's exact specifications. You have a
clean slate to capture the drama of your firm's breakthrough product offering and you get to dazzle the
visitor and out—perform the competition. With a custom—built trade show booth, there are virtually no
limits to design, graphics, materials, size, elevation or AV components. The traditional custom trade
show exhibit is the "piece de resistance" of the trade show display product field, where an exhibitor is
willing to create high drama and powerful imagery for the sake of a truly powerful impact. Allow enough
time to start from scratch to deliver the exhibit that will have award-winning potential. Understand the
trade show schedule and allow four to six months for a large custom build and six weeks to 12 weeks
for a mid-size island or smaller. One thing you will have to prepare for with the custom display is the
cost. It is the most expensive to produce and has the highest operating costs due to size and number
of packing crates.

If cost is the dominate concern, consider a custom modular exhibit that offers high quality exhibit
imaging without the higher operating costs of custom displays. Modular construction takes advantage
of a large inventory of interchangeable pre—-designed and engineered components such as back walls,
counters, display pedestals and exterior panels. Lightweight structural materials such as aluminum,
Plexiglas and high—grade tension fabrics provide simplified assembly, space—saving packing and often
400% lower shipment and handling costs. The flexible design trend display components allow you to
reconfigure the design or size of your trade show booth from tradeshow to tradeshow. Custom modular
tradeshow exhibits offer design and image quality with substantial savings in operating costs due to
less weight and size and number of shipping containers.

Another option is the portable system that offers trade show display versatility. Lightweight portable
exhibits are ideal for trade show exhibitors who require ease of use and a variety of display
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configurations while presenting a distinctive creative image. Easily set-up, the portable system has a
skeletal frame with attachable laminate panels, which simply clip together in virtually unlimited
structural styles. Accessories such as bridges, counters, alcoves and backlighting enhance versatility
of the interchangeable portable systems. The trade show portable systems can convert from tabletop
to island exhibits in minutes and adapt to almost any trade show display situation with minimal effort.
Usually your own booth staffers can transport and assemble the exhibit themselves saving time and
the added costs of drayage and contract workers. Portable displays are an especially suitable option
for the first—time trade show exhibitor and for appearances at smaller, regional trade shows.

Dick Wheeler is President of Professional Exhibits & Graphics, headquartered in Sunnyvale, California.
The firm is a full-service premiere trade show exhibit, graphics and management services company.
For addtional information, go to

www.proexhibits.com
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Tradeshow Giveaway Tips

First begin with marketing your tradeshow prior to the show. Let your potential customers or clients
know that you have a gift waiting for them when they stop by your booth.

When a new prospect enters your booth, make sure to get a business card. Don't just let people
wander into your booth and snag your giveaways. They cost you money! Our Motto: No Business
Card, No Gift!

If you want to make a big impact at a tradeshow, try handing out Tote Bags at the front door. You want
everyone at the show sporting your bag and displaying your name. Don't forget to have a flyer about

your company or your products in the bags.

If you want people to come to your booth, try handing out a toy such as a Yo—-Yo. We have seen shows
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where everyone in the aisle is trying to work their new Yo-Yo's, and those who aren't are asking
"Where did you get that Yo-Y0?". Don't forget to give all the other exhibitors a Yo-Yo as they will be
playing with them all show long and ultimately sending people to your booth. You can even take this
one step further with a contest and a prize.

When you hand out a Promotional Product, make sure you attach a flyer or a business card to the

product. Remember you are prospecting for future business, so make your Tradeshow Giveaways
count.

We hope that maybe some of these tips will make your next tradeshow more successful.

Author: Rick Sheldon has 18 years experience in the Promotional Products Industry and is currently
CEO of Save on Promotional Products Inc. a Discount Online Promotional Products Company. He can
be contacted at 1-800—-826-8706;

email: rick@saveonpromotionalproducts.com;

or visit www.saveonpromotionalproducts.com.

Currently CEO of Save on Promotional Products Inc. a discount online promotional products company.
17 years in the promotional products industry in sales and management. 10 years as owner of a large
contract embroidery operation.

This Free E-Book has been brought to you by Natural-Aging.com.


http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

Tradeshow Success Tip: Build A Dramatic Display

100% Effective Natural Hormone Treatment
Menopause, Andropause And Other Hormone Imbalanceg
Impair Healthy Healing In People Over The Age Of 30!



http://www.natural-aging.com

