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The best way to build a relationship with a potential client and turn them into a loyal customer is to
meet them face to face. Choose a place where people can meet some of your current, happy clients.
Instead of going out on 30 sales presentations or having 30 no cost consultations, get potential clients
together in a room and do a song and dance that will make them two step over to you and sign up for
what you are offering.

Open House
Some people need to know you well before they will talk business. Invite these people you want to
cultivate to your office for a little something to nosh on and a few beverages. (Invite your current clients
also, as a thank you.) Provide time for people to drop in, nosh, chat a while, take a look around then
leave. Give everyone a small something with your slogan to commemorate their visit to your office− a
mug, a glass paperweight, something related to the theme of your business.

Information Events
Invite people to hear information valuable to their business and their lives. Serve food and drink
anyway, people always enjoy and appreciate something to nosh on. refreshments add an informal
atmosphere to an event and shows people how great you and your business are and why they need to
begin working with you immediately.

For example successful informational evenings I have seen have include a chiropractor that did a short
talk on peak performance, a caterer who held a cooking class, a hotel luncheon hosted by a
telecommunications company with a speaker on business growth and a short discussion on the
services of the telecommunications company.

For these events to succeed they must be value added, not infomercials for a particular business.
Make sure you do take the time to do some promotion.

Special Guests
Once or twice a year you host an event and invite a speaker to share the latest trends in your industry
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and how these trends can impact your clients and potential clients. Financial services, real estate, and
technology companies do this successfully to develop clients. Remember to be establish yourself as an
expert, not your special guest.

Workshops
Workshops are a great way to boost your short−term income while creating long−term clients. A
workshop gives people the opportunity to be your customer for just a day. This is an easy buying
decision to make. In a few hours, you can build rapport with potential clients and make it easier for
them to become a regular client. When you give a workshop, ensure that you establish yourself and
your company as an expert. As with all events provide more value than was expected.

Collaborate with Other Complimentary Service Providers

Team up with someone who is in a different business who is also interested in doing a workshop to
boost their business. Successful collaborations I have seen include a financial planner and a
psychologist who discuss the practical and psychological issues to consider, a nutritionist and a
personal trainer who discuss diet and exercise, a workplace safety consultant with an ergonomic
consultant who discuss safety and ease of movement on the job. Collaboration on a program is less
costly and allows each of you to draw on the potential client base of the other. Additionally it will be
more fun and probably less work. If the event is successful, repeat it on a regular basis.

Maximize The Effects of Your Event

Get some publicity for your event. This can create buzz about you and your business. Even if people
do not attend, getting the word out is beneficial. Invite more people than you can accommodate since
there will always be no shows, ten to one is not out of line.

Use your events to make contact with people. Follow up invitations you send with a phone call to
reconnect, build rapport, and find out if they are ready to do some business.

Ask your clients to bring others. Whenever possible provide clients and their guests with
complimentary attendance. This will cultivate both relationships for everyone's benefit.

At the event, ask the attendees questions about you and your business and listen to their feedback.
You will learn about their perception of you and how you can better serve them.

Include events in your marketing efforts. Assess the results of each event and incorporate what you
learn to improve the event the next time.

How You Can Host a Successful Open House
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One of the best ways to invite the public to learn about your business is by hosting an open house.
People love the chance to get a "behind the scenes" look at what you and your business are all about.
These ten tips will support you in hosting an open house that is succesful and allows you to market
most effectively.

(1) Create a small committee to make the preparations. Involve as many people as possible in the
planning process so that all of the nuts and bolts of the event are addressed in advance.

(2) Plan a menu that includes small finger foods and simple beverages. If you are serving alcohol,
provide a transportation service to and from the event.

(3) Send out invitations at least one month in advance. Ask people to R.S.V.P. by telephone, e−mail, or
fax. If responses are low, assign a phone committee the responsibility of contacting people 48 hours in
advance in order to gain commitment.

(4) Decorate the reception area with live plants and flowers. You want people to feel at home and
welcome. Adding beauty to the event will make the occasion light and memorable.

(5) Choose a time of year when you know your business will look its best, and a time that weather will
not interfere with attendance. Spring and early fall are the best times of year for hosting an open
house.

(6) Assign a host/hostess committee to greet people as they arrive.

(7) Offer people the option to take a tour, but do not make the tour a requirement. People often want to
attend strictly for social reasons or to unwind.

(8) If your place of business contains an oven, bake something with a pleasing aroma (such as
cinnamon) 30 minutes prior to the event. Pleasant food aromas instill fond memories in people which
can help others connect to you more easily.

(9) Hire a professional cleaning service the day of the event to make your place of business sparkle
and shine. You want your business to look and feel neat, clean, and professional.

(10) Take the day off before your event. You want to be well−rested so that you can have fun

Using Event to Effectively Market Your Business

3

http://www.natural-aging.com


This Free E−Book has been brought to you by Natural−Aging.com.

 100% Effective Natural Hormone Treatment
 Menopause, Andropause And Other Hormone Imbalances

Impair Healthy Healing In People Over The Age Of 30!

Using Event to Effectively Market Your Business

4

http://www.natural-aging.com
http://www.natural-aging.com
http://www.natural-aging.com

