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Pay−per−click (PPC) advertising is when an advertiser pays for each qualified click that sends a search
engine user (i.e., visitor) to the advertiser's web page. PPC requires the advertiser to bid on key words
or key word phrases chosen by the advertiser. There are many PPC advertising services available to
choose from. Google AdWords and Overture are probably the two most popular in use today.

The PPC search engine allows you to buy a top position in the search engine results for the particular
keyword or phrase you choose. The PPC search engines can deliver targeted and qualified visitors to
your web page at an economical advertising cost if you manage the program carefully with a clear
objective. PPC provides the advertiser with assurance that their ad is being delivered to the targeted
audience.

PPC advertising uses a bidding process where the highest bidder or highest activity value, depending
on the search engine, for a particular keyword or phrase will receive the top placement on the search
engine results page. The PPC search engine will place your ad text in a special location on the results
page when a user searches on your PPC keyword or phrase search term.

As an example, Google AdWords appear on the right side of the search results page while the organic
(i.e., natural) search results appear on the left side of the page. In the case of Yahoo! Search, the
sponsored ads appear on both the left and right side of the search results page. The top 2−3 sponsored
ads appear in the top positions on the left side above the natural search results and the next 3
sponsored ads appear at the bottom of the left side and on the right side of the search results page
along with other sponsored ads.

PPC advertising is a good way to obtain web page visitors when you don't have a top ranking web
page to get you the necessary natural search engine placement. Statistics show that over 80% of
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search engine users prefer the natural search results as opposed to sponsored ads. Nevertheless, the
search engines deliver a huge amount of visitor traffic to the sponsored advertisers especially in the
competitive keyword markets.

The typical PPC advertising campaign is based on the bid per click. For example, you bid $0.10 for a
particular keyword or phrase that is accepted by the search engine. Whenever a search engine user
clicks on your sponsored ad then you are charged $0.10 by the search engine. This amount is
deducted from your account funds. Your placement in the search engine results page depends on the
search engine. For Google, the placement is determined by your bid price and the ad's click−through
activity. For Yahoo, the placement is determined by your bid relative to other bids.

PPC can be an excellent method for getting visitor traffic to your web site but it can also cost you a lot

of money. You need to be extremely careful and monitor your cost of using PPC versus the revenue
generated. As the old saying goes, do the math. Calculate your return on investment (ROI) on a
continuous basis to determine if you are making a profit on your PPC campaign.

As an example, assume your bid for a particular keyword is $0.10 and the product you sell has a profit
margin of $15 after product costs (excluding PPC costs). If your conversion rate (the number of visitors
that buy your product) is 1.0%, only 1 of your visitors will buy your product out of 100 visitors. Your net
profit for every 100 visitors from your PPC campaign will be $5 ($15 profit margin less $10 for PPC).

It is a good idea to experiment with the different PPC search engines to find the one that works best for
you. In addition, you need to spend the necessary time and effort to select the keyword or keyword
phrase that has a profitable conversion rate for your specific web page. A higher conversion rate
implies more profits to you.

Try to avoid the senseless bidding war with your competitors. Seriously evaluate whether having the
number one placement position is worth the PPC price you pay. What about position numbers two,
three and so on. Will you get enough clicks in one of those positions to make your PPC campaign a
success? Do not automatically assume that you have to be in position number one to make a lot of
money using PPC. It all comes down to experimenting and testing.

There is no such thing as the perfect PPC campaign. Evaluate the performance of your PPC
campaigns on a continuous basis. Are you leaving money on the table by not adjusting your PPC bid to
a lower level? Should you increase the bid price to get more traffic? Is your conversion rate changing?
What are your competitors doing? Should you be considering different keywords in your campaign?
PPC advertising is a great way to get traffic but at a definite price. PPC requires a thorough knowledge
of the PPC search engines that you use and constant monitoring and evaluation of your campaigns.
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Get my F.R.E.E multi−part series on generating targeted
and quality traffic to your web site.
http://www.QuikSystems.com/WST/TrafficSeries.htm
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Get my F.R.E.E newsletter on building your own targeted
mailing list:
http://www.QuikSystems.com/EzineSub.htm
===================================

Just One Click Away!

By Benjamin Hartsuff

A thriving way to help optimize your online image is to consider using the pay−per−click advertising.
What pay−per−click means is that you purchase sponsored links on the pages of search engine results.
Search engines are used every minute of the day, which means advertising your website with
pay−per−click will greatly increase the advertising of your website.

By advertising your website with pay−per−click, you are helping to advertise your business in what is
usually an inexpensive way that is growing larger and reaching more people everyday. You can also
tailor your pay−per−click advertising to fit your business or company budget needs. This is a plus for
those of you who are starting out on a budget and want to stay away from paying a lot for advertising
that may or may not be seen. By advertising your website with pay−per−click, your ad is surely going to
be seen. More advantages to advertising your website with pay−per−click include the speed of
advertising, the increase in traffic to your website, and the ability to research and compare data to see
what works best for your website.

There are times, however, when advertising your website with pay−per−click can prove to be costly.
For example, it will cost you more to use competitive keywords than it will to use that are not as
competitive. Finely tune your keyword strategies. You can find information on the Internet on this or
you might want to consider consulting a professional. Also remember not to bite off more than you can
chew. Start with one pay−per−click provider first, using ads you have tested, and then extend your
campaign accordingly.

Advertising your website with pay−per−click can be a very quick, inexpensive way to get your website
and business rolling. Drawbacks can always pop up, but if you educate and prepare yourself, you will
be able to make the most out of advertising your website with pay−per−click.

By Benjamin Hartsuff
for more details on work at home
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