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Question: What do you think the most important part of any ad is?
Your company nhame? Your telephone number? Your offer?

Look at your own advertising. What stands out? What is in the largest print? If it's your company name
or logo hold out your wrist so | can whack it with a stick.

What's the answer? THE HEADLINE!!

You see, without a good compelling headline it won't matter much how great your copy or you offer is,
because few will ever read it.

REMEMBER: The Only Job Of A Headline Is To Get The Reader To Read The First Paragraph.

It should be big, bold, dark and easy to read. But more importantly, it must force the reader to read on.
"HEADLINE TEST"

How do you know you have a powerful, effective headline?

Here's a great acid test: separate the headline from everything else, out of context, and treat it as a
classified ad; nothing but the headline and a response instruction....then ask yourself if people would
respond.

So if your headline is, say, the name of your company, the classified ad would read:

"Acme Mortgage, No. 1 in service

and reliability. For more info,
call 1-800-000-0000."
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Trust me, that does NOT work.

But if the headline is;

"6 Things You Must Know Before Getting
A Home Mortgage. Free Report Tells All.
Call 1-800-000-0000".

That does work.

Put every headline you use in your ads, letters, flyers, brochures to this test.

Tips For Stronger Headlines
1. Telegraph a dynamic benefit or promise.

(You want to evoke emotion in every advertisement, always answering the reader's questions, "What's
in it for me? And why should | continue reading this?")

Example: You Can Laugh At Money Worries —— If You Follow This Simple Plan
2. Add "How To" to the beginning.

Example: How To Escape the Debt Rat—-Race And Get Debt-Free, Fast.....

3. "Flag" your targeted prospects. Let them know who the ad is talking too.
Example: Credit Card Payment Sufferers: How To End The Pain In 3 Days!

4. Arouse curiosity.

Example: What Your Banker Doesn't Want You To Know

5. Use meaningful specifics.

(3 days is more "specific" than "in days").

Example: | Instantly Saved $103,239.83 and Never Took The TV Remote Out Of My Hand
6. Use powerful attention—grabbing words.

(Like "Warning", "Guaranteed", "New", "Now.")

Example: WARNING: Credit Card Users May Be Paying To Much
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For a free instant reference guide that reveals time tested formulas to create dynamite,
attention—getting headlines visit: http://www.leadgenerationadvertising.com/

How To Know If Your Business Card Stinks

By Diana Ratliff

If your business card isn't doing what it's supposed to do - helping the receiver remember you in a
desirable way, leaving behind a strong, positive impression of you, your company and your product or
service - then it's a failure. It stinks.

And if you're reading this article, it probably does. Stink, that is.

Wonder how can | make that prediction, without ever having seen your business card?

Two reasons.

First reason. People keep business cards that have value —— business cards that, in their minds, have
information on a person or product or service that they find interesting or that they think they'll need. It

only makes sense, right?

In my opinion, such a business card may be ugly —— or cheap —— or ordinary —— but if someone chooses
to keep it (for legitimate business reasons, not for scratch paper), it doesn't "stink".

However, the vast majority of business cards are thrown away almost immediately. According to
research I've seen, more than 90% of business cards are thrown away the same day they're received.
Less than 1% of business cards are kept more than thirty days.

True, some people throw business cards away because they save the information on them in an
alternate format (such as an electronic business card scanner), but most are pitched because they're
of no value to the recipient.

In other words, they stink. They're crappy. They're literally worthless.

Reason two to believe your business card stinks.

| have no statistical data to back this up, but I've often noticed that many business people seem to be
nervous or embarrassed when they're actually at the point of handing someone their business card.

Maybe Ms. Business is having a great conversation with a potential customer. She's really excited and
enthused about the newest Wonder Widget her company manufactures, and her prospect is smiling
and looking interested. But something happens when it's time for her to hand over the company
business card.

She grimaces. She hesitates. Her tone of voice changes. She makes some sort of offhand remark like
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"Well, here's my business card." Instead of eagerly, confidently giving someone this outstanding
example of their company's professionalism and credentials, this awesome, amazing business card ——
her whole posture and demeanor conveys a sense of embarrassment.

Or maybe you've felt it yourself —— a mental twinge, or an inner voice that says "Maybe he won't be
impressed" or "My card isn't as good as my competitor's” —— when the time comes for you to give

someone your business card. Instead of giving someone your company card with poise and
assurance, you feel reluctant to actually let someone else see it... and judge it.

After all, that card is your baby. Maybe you were instrumental in the creation of the card. Maybe you've
had the business card so long that you've become attached to it. Either way, if someone throws that
business card away, or casually stuffs it into their pants pocket without even looking at it, it feels like
rejection. If they don't appreciate the card, they don't appreciate YOU.

So... if you're worried that your business card stinks, so worried that you cannot hand it out without
fearing that it will be found wanting, and if you haven't had enough positive reactions to reassure you
that your fears are groundless... it probably does.

Of course, there are objective criteria to use when evaluating a business cards'... er, "stink factor". And
varying degrees of "stinkiness."

For example, business cards that are overcrowded, stink. Business cards that give you no idea what
product or service you offer, stink. Business cards that waste the space on the back side of the card
may not stink, but they're certainly being underutilized.

And business cards that aren't kept, remembered, and used by your customers or prospects, stink.

Business card expert Diana Ratliff can show you how to create business cards that not only don't stink,
but carry the sweet smell of incoming business. But first, visit

to learn how bad your current business card smells!
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