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There is a wealth of information out there about the benefits of split-run testing or how to conduct
such tests, and a huge selection of software solutions that help to implement it.

I'm am not going to attempt to describe the concepts of testing, nor will | pitch any software solution.

| want to talk about why so many people fail in their attempt to improve the conversion rate of their
sites while using split-run testing techniques.

| often hear things like:

"The only thing that seems to affect my conversion rate is the headline.”

or

"My visitors don't seem to react better to any changes | make besides lowering the price."

| would say that 90% of people never bother to start testing content or offerings. And out of 10% that
test their content, 90% fail to produce any positive changes — for one simple reason. I'll tell you the

reason in a little bit.

To understand the obviousness of the mistake that most people make, read the following paragraph
and tell me if it makes any sense.

Every day, you randomly change some attribute on your site. On Monday, you move your newsletter
sign—up box from the bottom left to the top right corner. On Tuesday, you flip a coin and if it comes up
heads then you leave your changes, and if tails then you move the sign—up box back to it's original
place. On Wednesday, you remove all testimonials from your site, and on Thursday, you flip a coin
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again to determine if you should put the testimonials back where they were before. And so on. You do
not measure the performance of your site, but simply change stuff around without thinking about it too
much. You use your lucky coin to determine if the changes you made should be kept or not.

Do you really believe such course of action will achieve any positive results?

| didn't think so.

And yet, most of the people who perform split-run tests do just that.

Here is a specific example.

Let's imagine that you ran a small campaign for two versions of a sales letter (control and test).

Once you finished the campaign, you got the following results:

control group: 12 orders for 619 visitors — 1.94% conversion rate test group: 15 orders for 567 visitors —
2.65% conversion rate

Based on such test, you will probably conclude that your test group performed better and will make
that content your new control. After all, 2.65% seems much better than 1.94%, and the total of 27
orders seems enough for a solid conclusion. It's pretty close to the popular belief that 30 orders (or
1000 visitors) is enough to get solid data.

Well, the moment you turn your test group content into the primary version of your site is the moment
you flip your lucky coin to make a decision.

You see, based on those numbers, the probability that your test does not represent the reality is
44.16%. In other words, you might have as well sent visitors to two identical versions or a page and
got the similar results almost half of the time.

44.16% is pretty close to 50%. And the way | see it, 50% is just as good as flipping a coin without
doing any measurements.

How did | get this number — 44.16%?

| did not use any rules of thumb, nor did | employ my gut feeling. | used statistics to calculate the exact
answer to my question: How certain can | be that my test data is reliable?

I will show you a quick and easy way to get such answer in a moment, but before that, read a few
words of caution that might save you a lot of time and money in the long run.

It seems that if you make enough changes with at least a little improvement added by each change,
you are bound to make your content convert better. That would be true if all (or most) of your changes
resulted in a positive improvement, but in reality they don't. At least not when you flip a coin to decide
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the fate of a modification that you are testing.

Once you start calculating statistics and see the real numbers, you will be tempted to stop your test
half-way and accept unreliable results as "good enough." You might start fantasizing about how much
more money you will make with the improved conversion rate just to get disappointed by the lack of
real improvement because you decided to cut the test short.

If you do this, you will end up making changes without any substantial proof that those changes
increase the conversion rate. So you will no longer be testing, but simply guessing.

The significance of your changes depends on a combination of several factors such as the difference
in conversion rate, total number of visitors, and the number of sales in each group.

So how did | come up with that number?

I'm not going to give you a set of lengthy and boring statistical formulas. Instead, I'll give you a free
access to a calculator that was created for this specific purpose.

It does not cost you any money, and | don't require your e—mail address to use it.

Here is it:

| hope is saves you at least as much time and money as it saves me, day after day.

Good luck with your testing!

You are free to distribute this article, and if you do, please make sure to keep the content intact (apart
from the text formatting) and the resource box with credits listed at the end.

This article contains a link to a free tool:

You can substitute the ad that is being displayed on that page by creating your own ad here:
Once your create your ad, please make sure to use the correct link in the format:

Where XXXX is your ad number.

If you would like to receive more of my tips, ideas, articles, and reports about testing, tracking,
conversions, marketing, and sales — send an e-mail to:

Konstantin Goudkov,
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How to get more leads, sales, repeat business, and profits — without increasing traffic.
By Giuseppe Russo

Do you think that traffic is the only thing you should focus on to make more profits? Well, you're wrong.
There is one thing you need to focus on MORE than generating traffic. That is converting that traffic
into buying customers.

Are you serious about marketing online? If so, there is no doubt you should be split testing if you aren't
already!

Do you want to maximize your profits? Then you need to do split testing. If you don't do that, there is
money laying on the table.

If your site converts 1% of visitors into paying customers and you make earn $50 on every sale, but
spent $40 to make that sale, you got a profit of only $10.

Now, watch what happens if you could somehow go from converting 1% to 2% of your visitors into
customers.

You will get 2 new customers for every 100 visitors, which earns you $100. This means a 500% profit
increase!

Yes, because it costs you the same amount to acquire these 100 visitors (in our example $40), but
instead of generating only 1 customer and making a $10 profit ($50 — $40 = $10) you are now making 2
sales for that same traffic.

This means $100 but your costs are still $40, so $100 - $40 = $60. You've just increased your profit by
500%, without spending any extra money!

Do you want to know what increase you will have a conversion ratio of 3%? An incredible 1,000% profit
increase!

You can increase your conversion ratio and your profit only by split run testing.
And you can test everything on your site:

Test new headlines, guarantees, graphics, different bonus, opening paragraphs, popups, popunders,
long copy vs short copy. Just test one element at a time on your page then track and analize your
numbers because you need to know exactly what result each change on your page had.

Did the change that you made on your page generate more leads or sales? You need to know what
happend with that new headline, guarantee, bonus etc.

I know a free software that makes this marketing process very easy. It allows you to conduct split run
testing of any website marketing campaign you initiate so you can simultaneously test...

Multiple Sales Letters
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Different Ad Copy
Graphic Design Work
Different Price Points
Varying Guarantees
Entire Website Designs

Think about this: if your site converts 2% of visitors into customers, it also means that 98% are leaving
your site without buying.

And this is a good reason why you should be doing split testing before you spend some time and/or
money on advertising and bringing more traffic to your site.

Want to know more about effective spit testing? | have a Free 30 page Special Report that explains
how to test most effectively.

Are you content to let 98% (or even 99%) of your visitors leave without making a purchase? Do you
know why they are leaving your site?

By boosting site conversion rates you'll get more value out of all effort and expense you spend driving
traffic to your site!

Now, if your site has a low conversion ratio you have to improve it. So first, improve your conversion
ratio, then aggressively seek new traffic.
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