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What is enthusiasm?

Well, consulting good ol' Mr. Webster, you could stake a claim that
enthusiasm is "an absorbing possession of the mind by an interest,
study, or pursuit; [an] ardent interest."

Isn't that a typical Webster's dictionary for you? It gives you the literal
meaning of the word, but fails to actually convey its true essence.

When | think of 'enthusiasm’, | immediately think of a wise saying that
you may have heard:

"The true spirit of enthusiasm can be found in its own last four letters:
‘I Am Sold Myself'."

You see, enthusiasm is a lot like passion. One cannot be merely 'excited'
about something and at the same time be 'passionate’ about it.

Passion involves every aspect of your existence, combined into one big
swirl of dedication, love, and appreciation for something or someone.

Before you go any further in your career — or in your life — you must ask
yourself the question, "Am | enthusiastic about what | am doing right now?"
If you take into consideration the wisdom in the passage above, you

may be surprised at your own answer.

To be enthusiastic about something is to be so involved with the idea
of its existence, potential, and prospects in the future, that you yourself
believe in it whole—heartedly, 110%.
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When you write your sales copy, be sure to let your enthusiasm SHINE
through your words. Too many people simply state what a product can
do for a customer if he or she purchases it.

Instead, try not to word your copy to be read like 'sales material'. In fact,
you should aim to craft your copy like it won't be read at all! Your words
should seem like YOU YOURSELF are standing in front of your customer,
discussing the incredible aspects of your product with them!

For example, you may have a sales pitch like...

"Brand new software eliminates the need for hours and hours of keyword
searches!"

...But when you let your enthusiasm into the picture, that stale sale pitch
could become...

"What would you pay to spend two more hours with your family TONIGHT,
instead of working on the Internet? Help has finally arrived!"

You see how much more intriguing the second headline reads? It doesn't
give too much about the product away right off the bat, but it directly
represents how your product will HELP YOUR CUSTOMER! Plus, when
the line is read, it feels as if you are being SPOKEN TO, not PITCHED TO!

That means more clicks on that link, more people interested in learning about
your product, and (if you play the rest of your cards right...) more sales in the
end!

Just allow your enthusiasm into your life more often, and | will guarantee that
it won't just be your wallet that will benefit!
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What can a 20-year-old college student teach YOU about making SERIOUS money on the Internet?
Visit http://www.money2bmade.com right now for your FREE copy of my new ebook!
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1. You could decrease or increase the length of
your ad copy. There is no rule on how long your
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ad copy should be unless space is a consideration.
The ad should be long enough to sell your product.

2. You could add some sub headlines on your ad
copy. Sub headlines act just like headlines; they
grab the readers attention. They'll keep the readers
interested as they continue to read your ad.

3. You could ask your reader questions through out
the ad copy. They will answer the questions in their
own head as they read your ad copy. The questions
you ask should persuade the reader into buying.

4. You could highlight keywords through out your
ad copy. The keywords should be attractive to
your target audience. You could highlight them with
color, underlines, italics, etc.

5. You could bullet or indent your benefits on your
ad copy. Must people won't read a whole ad copy,
so make your products benefits standout and you
won't lose the sales from all the skimmers.

6. You could change the size of your text on your
ad copy. You want to make your text large enough
so it's not hard to read. You also want your headline
and major points to be larger so they will standout.

7. You could raise or lower the price on your ad
copy. A higher price could increase the perceived
value of your product and a lower price could
lesson your product's value.

8. You could add proof of results on your ad copy.
You should include testimonials, endorsements,
and factual statistics to prove your product's claims.

9. You could add special offers on your ad copy.
It's usually easier to sell the offer than the product.
You could use discounts, free bonuses, volume

sales, etc.

10. You could eliminate the hard-to—understand
jargon on your ad copy. Unless your product calls
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for technical words, you want your ad to be read
without people pulling out a dictionary.

Robert Kleine is the owner and webmaster of OpportunityKnoxx

where you will find thousands of free webmaster resources, free ebooks and software.
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