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Creating and building effective Search Engine marketing campaigns is like trying to nail jello to the
wall! The challenge can be daunting to many, requiring very specialized knowledge of process that
must be blended with unique and disparate technology. Here is some insight gained from years of
experience providing these services to clients.

SE marketing is very effective in driving qualified traffic to a web site. Over 85% of global surfers utilize
Search Engines to find goods and services.

What can you expect for Search Engine ranking via back−end conversions or desired responses?
There is no "silver bullet" answer to this question; we've seen results vary from a low of 1.4% to a high
of 22%. You'll make a dangerous assumption if you measure results purely by focusing solely on SE
marketing. Your back−end response mechanisms (sales rep interaction, e−commerce fulfillment,
newsletter signup, web site, etc.) will greatly affect the ROI. Assess and critique from a holistic
perspective.

It's a zero sum game if you use any of the low cost "we submit to thousands" of search engines service
companies. These submissions do very little to drive viable rankings. If you aren't achieving rankings in
the top 20−30 (page 1−3) listings then you're wasting marketing resources.

Don't make the mistake of focusing solely on Search Engine marketing to drive market awareness
(online branding) and revenue. Develop mutually reinforcing processes that are synergistic by utilizing
Directory submissions, Usenet/Newsgroup seeding, Newsletter sponsorships, Opt−in e−mail, PR and
other offline marketing processes.

Stringent keyword analysis for HTML text is one of the underlying foundations of a successful Search
Engine Ranking campaign. It's analogous to the importance of ad copy for a conventional print
campaign. Most good SE firms use a commercial database service like WordTracker which enable
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them to analyze the relative popularity of keywords and then build a submissions and optimization
process around the selected keywords.

The actual Title for your Index and Interior pages will also have a significant impact on whether or not a
campaign works. It needs to be the right length, typically 10−20 words, have no hyperbole and pique a
searcher's curiosity.

Contrary to endless marketing hype, there are no quick solutions in this form of interactive marketing. It
will take at least 1−2 months before you see any immediate results. And for significant results; i.e.,
page 1−3 listings via top tier engines add another 2−3 months on top of this on average.

Web site content development impacts good SE rankings − the more the better. Develop content which
is relevant to keywords. We use linguistic analysis software for our clients and then build a standalone
"stealth web site" which has content expressly designed for SE spiders (bots). This level of

sophistication and proprietary process is expensive and time−consuming but very effective.

Remember the Armand Hammer quote about Russia? "An enigma wrapped inside a box buried deep
in the ocean." This is apropos to the Search Engine world, as the top tier SE's all change their
submission rules and algorithms on a regular basis. So hire a SE firm that understands the market − or
be prepared to invest a great deal of time to achieve tangible results.

Lee Traupel has 20 plus years of business development and marketing experience − he is the founder
of Intelective Communications, Inc.,

a results−driven marketing services

company providing proprietary services to clients encompassing startups to public companies.
Lee@intelective.com

How To Get High Rankings On A Major Search Engine

By Steve Pavis

If you want to have a successful Internet business, you need to have a good understanding of the
surfing habits of your readers−−and more specifically, how they find information on a major search
engine.

Studies show that 85% of users rely on major search engine to find info. The most popular major
search engine is the Google search engine. When they look for information on a major search engine,
they type certain key words or phrases. You need to find the phrase that will lead them to you.

Almost half of all Internet surfers type several words when they look for information on a major search
engine. They have learned that with the millions of websites listed on a major search engine, using key
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phrases rather than words will narrow down the search of that major search engine.

For example, someone who is researching on scrapbooking on a major search engine will probably
key in "scrapbooking clubs", "scrapbooking contests" or even "free scrapbooking fonts". If you want to
be on the top results of the major search engine, you need to contain these key phrases.

There are many companies that can give you a list of the most popular queries made on each major
search engine. However, bear in mind that you don't want to use a key phrase that is being used by
several websites, as that means you will be competing with all of them for good search engine
placement.

Do a little research to find out how people will look for information related to your product, and how
they would post this question on a major search engine. You should also consider a key word's
common misspellings (e.g. scrap booking) as even the best major search engine will see it as a
separate topic.

You should also submit your site to more than one major search engine. Studies show that 77% use
several major search engine to research.

Plus the different major search engine have unique techniques for indexing sites, so your ranking on
one major search engine will be different from your ranking on another major search engine.

To learn more about how to claim $50 in FREE Advertising, plus easily earn Pay−Per−Click money to
promote your Web site(s), go to

Steve pavis tries to be at

the cutting edge of new concepts that are profitable for the small to medium size business, who need
all the help they can get. Go see
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