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Your novel sits unfinished, waiting for a burst of inspiration to send it out to be typewriter and right to
the top of the best seller lists, right? You are not alone. Thousands of would—be writers are waiting as
well. But a few successes under your belt will make the possibility of seeing your picture on the dust
jacket in the bookstore window seem less remote. Freelance writing can replace self-doubt with
self-confidence and put money in your pocket at the same time.

Just as all doctors are not neurosurgeons, all writers are not novelists. A look into the field yields
categories you might never have imagined. Magazine articles, greeting cards, business writing,
newspaper reporting—these are areas in which freelance can add do make money. Writing provides an
opportunity to earn with very little expenditure. A typewriter with accompanying supplies, a flair for
writing and the discipline to stick with a schedule and meet deadlines can start you on your way.

STRINGING

Many local and regional newspapers, unable to maintain enough full-time staff to adequately cover
ever meeting or event of importance to the populace, will assign certain stories to stringers, or
freelance reporters. Assignments may vary as widely as covering a church circle meeting for the
weekly religion page to reporting on a town council meeting in a neighboring village. The editorial staff
will tell you what they want, when they want it and what you can expect to be paid. Stringers are paid
by the word, by the line or by the column inch, and while rate varies from one newspaper to another, it
is a set fee which cannot be negotiated.

Building a good relationship with your editor through good writing, dependability and strict adherence to
deadlines may enable you to successfully put forth your own ideas for feature stories and articles. You
may be able to negotiate a higher rate of pay for these pieces. Don't forget to ask for a by-line. Part of
the thrill of freelance writing is seeing your nhame in print.

GREETING CARDS
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Visit your local card shop. There are hundreds of cards, many expressing the same sentiments. Each
one is different, and somebody earned money for each of them. The greeting card industry relies
heavily on freelance submissions. Each company has its own style; it is futile to fire off ideas randomly
hoping to hit pay dirt. Companies will send writer guidelines to those who accompany the request with
a self-addressed, stamped envelope (SASE). This basic checklist will tell you the subject matter of
preference (some companies may deal solely with inspirational messages while others want only adult
humor studio cards), the correct method of presentation, length of time should wait fora response and
the pay range for accepted ideas. You don't have to be an artist. Greeting card companies want your
ideas and captions, although suggestions for accompanying artwork will be appreciated. remember,
what may be unsuited to one company's needs could be deemed irresistible by another. Don't throw
away any ideas in discouragement after one rejection. Submit, submit and resubmit should be your
credo.

MAGAZINE ARTICLES

Thousands of special interest and trade publications are sold every year. Each is filled with articles,
many of them written by freelancers. The trick is to find the right magazine for your article, and tailor
your article for that magazine.. If you're a whiz at coupon redeeming, refunding and rebating, consider
sharing your expertise with others in an article in Supermarket Shopper. No matter what your area of
interest, there's a publication waiting to let you tell it all.

Like greeting card companies, magazine publishers will send you guidelines including style and subject
matter as well as pay scales. Don't waste your time sending an article on the joys of a New England
vacation to a publication specializing in recreation opportunities in the Ozarks. Guidelines firmly in
mind, come up with an idea suitable for the particular publication and follow up with a query letter.

Many publications will not accept unsolicited manuscripts. even those that would rather read a
well-written, creative letter outlining a proposed article than wade through a 2,000 word piece to find it
acceptable. Your query letter can be open the door that might have been slammed in the face of your
unreviewed work—especially if it is an example of proficient writing and piques the editor's interest in
your subject and the angle you're planning to use.

While many magazines will not accept manuscripts currently being considered by another publication,
you may wish to send query letters to several at the same time. If you are fortunate enough to have
more than one acceptance, you can always write two articles with different slants from the same
research.

The time it takes for your manuscript to be considered seems interminable. One way to avoid hovering
over the mailbox with hope, dread and anxiety fighting for dominance is to keep the mailbox working
for you. Don't send off one article and wait for the verdict. Send query letters, greeting card ideas, filler
items and articles out constantly, never waiting to hear from one before sending the next. If you receive
a rejection, move along to the next prospective publisher for that item, dash off a new cover letter and
shoot it out again. You can't sell what's sitting in a reject pile——only what's making the rounds on the
market.
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Publishers guidelines will give you specific instructions for manuscript preparation. Regardless of the
differences from one company to the next, remember that neatness counts. Use typing correction
paper or fluid to repair typographical errors. Strike—overs and hand done corrections appear messy and
unprofessional. Each page of your manuscript should have the title of the article and your name, as
well as consecutive page numbers for all but the first page.

INDEPENDENT PROJECTS

Newspaper stringing, greeting cards and magazine articles are established fields for freelance writers.
Your public library will have books and magazine listing companies seeking freelancers for everything
from crossword puzzles to innovative messages for telephone answering machines. But you may wish
to explore some areas on your own. Whether you live in a small town or a metropolitan area local
organizations and businesses can provide fodder for an impressive client list.

Perhaps the local historical society would be interested in your offer to research and write a history of
the area. for a fee. The high school alumni association may be looking for a class gift to the old alma
mater. A school history, researched and written by a professional freelance writer, would be an

handsome addition to the school library, and purchases by class members of yore would add a
fund-raising feature. Is you local hospital preparing to celebrate a founding anniversary? a prepared
history of the institution, from one-room dispensary/infirmary to today's 200—-bed unit would be a
wonderful public relations tool for them an a terrific writing job for you.

Local businesses and organizations have varied writing needs. Grant proposals can be written for a flat
fee or on a percentage basis. Customer relations pieces such as new service or product introductions
and collection letters, annual reports, in house or consumer—aimed newsletters all provide grist for the
enterprising freelancer's mill. Even organizations with public relations or customer relations staffs
sometimes farm out work on a periodic basis.

Unlike established fields, where prices are determined in advance, independent projects such as these
require you to charge by the word, by the page, by the hour or on a completed project basis. No matter
how you quote your fee, estimate your time as accurately as possible. Time spent in research, talking
to and interviewing people and organizing material for writing is as important as time spent at the
typewriter. remember to charge enough to cover expenses in addition to time. Typewriter ribbons,
paper, postage and envelopes cost money-so does the gasoline you'll use when research involves
travel.

Serious freelancers also have to consider the cost of overhead (heat, water, electricity and a portion of
rent or mortgage payments to maintain an in—home office), equipment depreciation and normal
employee fringe benefits such as insurance and social security payments when pricing their services.
After all, the boss is expected to pick up the tab for these extras. As a freelance writer, you are the
boss. And that's a fringe benefit nobody else can give you.
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Maximizing The Effect Of Your Freelancer's Bio
Copyright (c) 2003 by Angela Booth
Your freelancer's bio is a vital job—hunting tool.

While traditional job hunters have CVs and resumes, independent
writers and other independent professionals have biographies,
because as an independent, you're working *with* your clients as
a consultant, rather than working *for* them as an employee.

Yes, bios, plural. You need at least four bios of various

lengths: 200 words, 100, 50 and 25. Over time, you'll create
dozens of bios, as you emphasize your various strengths to suit a
situation.

Many writers find it excruciating to write about themselves. If
you feel this way, don't despair. You will get over this shyness
in time. Until you do, force yourself to write at least three

bios. | promise, after you've created your fourth and fifth,
writing a bio will be a breeze.

=>|t's not about you, it's about them

Self-interest rules. So before you write a word, ask yourself
about the client and the client's needs. You must approach your

bio from your client's perspective.

If you're answering a job ad, this is easy. You know what the
client wants, because she's told you. Make sure that you slant
your bio towards the requirements expressed in the ad.

Usually you'll introduce yourself to businesses without a job ad
to guide you. The most effective way to do this is with a mini-
proposal. You send a mini—proposal, because you should never,
ever send out a naked bio; you must have a reason, other than
self-interest, for contacting a business. (More on naked bios
below.)

A mini—proposal is a single page, with:

* a description of a problem (or need) you perceive the business
has;
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* an outline of the solution;

* why you're the person to solve this problem ——- what skills you
have (your bio).

Mini—proposals are easy to write, and once you've written a few,
you should be able to write two an hour.

And because your mini—proposal is focused on your prospect, it
will be kept by the business you send it to. | often receive

calls from companies | sent a mini—proposal to three or more
years ago.

Did you notice how the mini—proposal focused on the client and
the client's needs? After saying who you are, you talk about the
client, not about you.

That said, you should start your letter or email message with a
very quick statement of who you are. Like this:

Dear Mr Jones

I'm Cindy Cooper, of Cooper Copywriting. | write for business. |
found your Web site, and ... (here's where you describe the
problem or need you think Mr Jones has that you could solve).

After this super—fast introduction, the bulk of the letter/ email

message will be taken up with your outlines of the need the

business has, and your proposed solution. KEEP THE FOCUS ON THE
CLIENT.

Finally, after presenting this information, comes your bio, and
your bio should be no longer than a quarter of the length of the
entire letter. So let's say that your need/ solution outline

takes 200 words; in this case your bio will be no longer than 50
words.

*Your letter MUST focus on the client and the client's needs.
Your bio needs to be short in comparison.*

==> Don't send a naked bio!
| can't emphasize this enough: keep the focus on the client's

needs! Don't send a naked bio — that is, a bio on its own, which
you've simply decided to send a business, hoping that the
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business will have work for you.

This message in a bottle stuff doesn't work. Freelancers get into

the habit of whizzing their resumes, CVs and bios to anyone they

think might be remotely interested in hiring them. Then of course

they wonder why there's no response. THERE'S NO RESPONSE BECAUSE
PEOPLE WANT TO KNOW WHAT YOU CAN DO FOR THEM, A BIO OR CV ON ITS
OWN IS NOT ENOUGH.

Yes, | know I'm shouting, but this is important. Never, ever,
send a bio on its own.

=> Your bios' style

Every book you own has a bio of the author, so take a few books
off your shelves and study the author bios. Most are short.
Novelists' bios mention the writer's interests, partner, children
and pets. The bios of non—fiction writers emphasize the writer's
academic credentials if it's important to the writer's

credibility, or the writer's experience in the field the book

covers.

So what do you emphasize? This is where your bio's slant comes
in. If you're sending a mini—proposal, emphasize your
experience/qualifications/ interest in the business's industry.

See why you need many different bios, and the confidence to crank
them out quickly?

==> HELP! | haven't got any experience!

Freelance consultants in areas like graphic design, financial
services, and management have employment experience to draw on,
so this plaintive yodel usually comes from freelance writers.

A lack of experience in a specific area worries new freelance

writers, and it shouldn't. You're a writer. You can create
SAMPLES of your writing capabilities anytime, to order. Write a
sample, and hey presto, just like magic, you've got experience.

| write for several editorial agencies, and often they'll send

out messages to their stable of writers asking for a 200 word
bio, and a work sample for a particular job. It takes me about an
hour, research included, to crank out a fresh sample.
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This is where a Web site or blog (Web log) is important. It gives

you instant credibility, because you can refer people to it to

check out your work samples. And as explained, those work samples
don't need to be work that you were paid to do.

=> Where to use your bios

Your longest bio, of no more than 200 words, can be posted on
your Web site. You can also use it in a presentation folder, with
a photo, that you give or send to clients. It's also appropriate

to use this long bio in a media Kit.

You can send your 100 word bio to editorial and other agencies,
so that they have some information about you on file.

The 50 word bio is the one you'll use most. Tack it onto direct
mail letters, and mini—proposals that you send to companies.

Your short 20 word bio is ideal as a signature file ——— a few
lines that you tack on to the end of your email messages. You
email program will take on your sig automatically; read the Help
file to see how to set one up.

If you haven't created a bio yet, do it today. Your bios are a
vital freelancing tool.

***Resource box: if using, please include***

Veteran multi-published author and copywriter Angela Booth crafts
words for your business ——— words to sell, educate or persuade.
E-books and e—courses on Web site. FREE ezines for writers and
small biz: http://www.digital—e.biz/

Writer, journalist and author Angela Booth has been writing for print and online venues for over 25
years. She also writes copy for businesses.
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